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$2.00 Per Year. 








TINNERS FIND 
EMPLOYMENT 


By advertising and using 
THE POWERS AUTOMATIC 
CHIBNEY TOPS 


They make chim 

€ neys draw, give 
con ans tinners employ- 
nes m * ing 

stocks, and give 

au the dealers profit 


Sold by Hard- 
ware Jobbers 


Stove, Tire and 
Carriage Bolts— 
Rods, Rivets, Ma- 
chine Screws, 


COLUMBUS BOLT WORKS 


COLUMBUS, OHIO. 
Write for Our General Catalog ‘*C.”’ 


and Dealers 
Made only by 


PCWERS 


Nuts, Hinge Pinas 
and Special Bolts, 
Screws and Nats 


BROS. 
STREATOR, ILL. 


This cut free to 
dealers. 


of all descriptions 








THE ATLAS BOLT 


& SCREW CO. 
Cleveland, 0. 


URE ASPHALT ROOFING 


ever Dries Out or Cracks Qerareet Reads Rowting, Sistsrpire Us FOR PR Ces; | Did 


.L. PERKINS & GO., 235 LakeSt., CHIGAGO, | = Rare 


ou know that we turn 


KINDS AND FOR ALL PURPOSES eve 
week? If you want the BES 
VALUE in SCALES for the 
LEAST MONEY, 

call tor the scale with 


OSG00D ON THE BEAM, 


or write us for prices 

ea@F-Our Catalogue 

N_ is mailed to you for the asking. 

Osgood Scale Company 
Binghamton, N. Y. 








Crying—to——do—— business —— 
without —advertising—is —tike-— 
winking—at-—-a-—girl—in—the— 
dark; —you—know—what—you—are 
doing-—-but—-nobody—-eise—-does, 


Black Diamond Files and Rasps 


PERFECT—ALWAYS 


IRedals International — 
Awarded Expositions 
Cc. & H. BARNETT CO. 


Black Diamond File Works, PHILADELPHIA, PA, 


Nicholson File Co. 


GENERAL OFFICES: PROVIDENCE, R.. 1, U.S.A. 
Menufacturers of 


2S, 
FILES= RASPS 


GREAT WESTERN, 
McCLELLAN, 











Never Will 
Leak 


American Seal Elastic Oil 
cement will not get hard—always 
stays a. Sa 

leaks in any roof—old or new, will wear 
for years Fix up the roof now and stop ‘the leakage—in 


= eit, it = * new work for jointing and ’round your 

skylights—follow it with a coat of American Seal 

Paint—the best made—and the top of your house is safe 

tor years. Prices for the asking. 

THE WM. CONNORS PAINT MFQ, CO., 

TROY, NEW YORK. 

J. L. Perkins & Co., 235 Lake 

— Stockhoft Supply Co., 











Cwelve 


107 Nerth St., St. Louis. 








Dept. A. 








‘*T’o discontinue your advertisement, ”’ 
says Ex-Postmaster-General John W ana- 
maker, one of the largest advertisers in 
the world—and naturally enough, one of 
the most successful business men, —‘‘is like 
taking down your sign. If you want todo 
business, you must let the people know it. 
I would as soon think of doing business 
without clerks as without advertising. ”’ 





NICHOLSON, ARCADE, 
KEARNEY & FOOT, AMERICAN, 


GENEVA TOOL CO, H2ed_Agricultara! Too! 


J. B. 1 2 one om ‘nah 








CENEVA, 
OHIO. 
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THE AMERICAN ARTISAN AND HARDWARE RECORD 








One new plant; increased facilities all 
around, twelve warehouses, mean the 
promptest shipments possible of 
IDEAL Boilers and AMERICAN 


Radiators this season, 





AMERICAN RADIATOR (COMPANY 


LAKE AND DEARBORN STREETS, CHICAGO 











A SKYLIGHT 


That can be Shipped 
KNOCKED DOWN... 


Saves freight, saves cost of crating. 





Saves troublesome repairs, 
and is guaranteed in every 
respect. 


Let us send you our Sky- 
light Booklet and quote 
prices. 


THE GALESBURG CORNICE WORKS, 
GALESBURG, ILLINOIS. 














MAYER & COMPANY 


ca Oe a 
© if Nis “a les 


- 








The Tomlinson Cleaner 


Is the most satisfactory means of thoroughly cleaning a shot gun ever invented, It will 
sn standard rod 


ry 
absolutely remove rust spots and keep a un te partes ect condition. Will fitany 
end a The Tomlinson 1s chung * 00 for it will last a lifetime with proper 
care. 


Sener eet @ GUN IMPLEMENT Co., 
Agency 313 Broadway, New York City, N. Y. BRIDGEPORT, CONN. 








“TABASCO” 
WATER HEATERS 


ALL-STEEL, 

SELF-FEED 
—~ SHAKING 
GRATE 

FOR 

Small Residences, Green 
Baptistrtes, Bath Houses 
any place a supply of hot 
water is needed. 







' 
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SEND FOR CATALOG. 


KEWANEE 
BOILER COMPANY 


MAAGiest*- KEWANEE, ILL 


CHICAGO STORE: 
167-169 Past Lake Street 
CHICAGO 


ST. LOUIS OFFICE: 518 
Bank of Commerce Bidg. 


“THE ILLINOIS” 


Sold ia 
Every State 


i 


ayia’ 








thet Toa 
Years. 






METALLIC SKYLIGHTS 
Made in 10 Styles and 600 sizes. 


handsome fllustrated catalogue. 
glass furnished at very lowest prices. 


J. H. JONES & SON, Mfrs., 


Look Box 33. STREATOR, ILL. 


















** Concerning that Roof" is an ii- 
lustrated booklet that will interest 
anyone concerned in roofing materiais. 
CORTRIGHT METAL ROOFING CO. 


Philadelphia and Chicago, 
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+f" fe hd 
CAMDERS ST.NEW YORK, —ChARLES'@.cRUDD, Puerta «DEE PETERS CARTRIDGE CO. 





Cuilidges 
—— c 


T. H. Keller, Manager. F. B. CHAMBERLAIN & CO., St. Louis, Mo. 





Is the most complete line of Shotgun 
Ammunition on the market. 


Loaded with all the standard bulk and dense smokeless powders, semi-smokeless and black powder, 
fulfilling every requirement of the sportsman at the trap or in the field. 


Hold the World’s Records in Rifle, 
Revolver and Pistol Shooting, 


CINCINNATS, OHIO. 
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WHITE’S 

ie 

‘g BETTER THAN BETTER THAN 

a EVER FOR 1903 EVER FOR 1903 

" THE BASE IS CAST THE BASE IS CAST 

& IN ONE PIECE IN ONE PIECE 

— | Jt is the It is the 
Best Oak Best Oak 

| | Stove Stove 

= | On the on the 


Market 


Ge, IT WILL PAY YOU TO 
| SECURE THE AGENCY 
” FOR OUR LINE 


Market 


IT WILL PAY YOU TO "ama 
SECURE THE AGENCY * 
FOR OUR LINE , 











un Pre WRITE FOR CATALOGUE 


THOMAS WHITE 
x STOVE CO. -< 


QUINCY, ILL. 
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LINCOLN 
STEEL RANGE 


Quality—First and Always 











_ ._ Ll, Le eee 










SECOND TO NONE 
Styles: Blue, Japan, Flemish 


LINCOLN STOVE & RANGE CO., 


FREIMONT, OHIO. 





WESTERN AGENCY: 
Harper & MclIntire Co., Ottumwa, lowa. WRITE FOR PRICES 
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Stoves 
Always 


Please 
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The Easy 
Line to Sell 








oa Sale ae ; % 
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The Pride of the Bride—MOORE’S STEEL RANGE 


The Hinged Top, Thermometer and other conveniences 
appeal to every woman instantly 


RII EATER A CARA ARAL ARERR ERE 














JOLIET STOVE WORKS, Joliet, 11. 


HOLBROOK, MERRILL & STETSON, San Francisco, Sacremento, Los Angeles. 
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_ Steel Ranges 


A\ 
—_ 


ee — 













































— - 
—eoO —" 


























aoe} 


~~ 


Are easy sellers because their points of superiority are so 
many and so marked that customers can see them at once. 
No brain racking is necessary to find talking points for 
the “Quick Meal” Steel Range. 

Examine the construction of the “Quick Meal” and you 
will sell it in preference to any other. 


RINGEN STOVE CO. = 


ST. LOUIS. 


SAN FRANCISCO, CAL. PORTLAND, ORE. 
45 and 47 Bluxome St. 4th and Davis St. 





It is Easy.to.Recommend a Good Range 
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This Year Better 
Than Ever. 


Chicago-Jewel Steel Ranges 


Get a Sample and Be Convinced. 


















Jewels Look Well—They Sell Better. 
One Grade ONLY—That the BEST. 
Built and Sold Upon Merit. 
Order now and you will make no mistake. 


George M. Clark & Company 


Division of 
American Stove Co. 


12 Lake Street = 
CHICAGO 


of Sewel Sieel Ranges 


—So 
f eonce M. CLARK & © MPANY 
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HERE THEY ARE 


MONOGRAM For 1903 


BETTER THAN EVER 



























OPHIR 
IT WILL PAY YOU TO a 
SECURE THE AGENCY RANGES 
FOR OUR LINE ~ ~ aaa 


namely: 
816, 818 and 918. 
820 and 920. 











The Ophir is the very best 
Range now offered to the 
trade. Why? Because it 
has Style! It also has fea- 
tures no other range has. 
Now is the time to select a 
line of ranges for fall trade. 








OUR JR. MONOGRAM. 











If you want to z 
get the Oak (% 
trade, buy this 

one. <& << “< 


High in Quality 
Low in Price 


CATALOGVE 
NOW READY. 


Write 
and 


Secure OUR NEW 


“ITLINOY 


Agency. 
Is Also Ready for 
Shipment 





THE WONDER OF 
ZOTH CENTURY 











Made in 4 Sizes—12-14-16-18 


THE QUINCY STOVE MEG. CO. 
Saw it in The American Artisan QUINCY, ILC. 
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LEOTTA STEEL RANGE 


Four Sizes: 
14-in., (6-in., {8-in. and 20-in ovens 








POLISHED 
STEEL BODY 


Send for Prices and 
Discounts 


Mi & D 
RANGE CO. 


96, 98, 100 LAKE ST. 


CHICAGO 


THE WARREN 
STEEL RANGE 


Made in Four Distinct Lines 


























Oven measure 16x19x13-in. to 
22x23x14-in. Madein square and 
\ reservoir. In japanned and blued 
steel. ‘The most complete line on 
the market. Up to date in style 
and finish. Before placing your 
order, ask for catalogue and 
prices, which will interest you, 
as we Can Save you money. Our 
styles AA and BB are the best 
ranges on the market for the 
price. Do not fail to write us for 
prices before placing your order, 








The Warren Hardware (0. 
Warren, Ohio 
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Take this to the light and read it carefully—‘‘it is worth while.”’ 


WE BUILD STEEL RANGES 


We Do This on the Same Broad Gauge Plan That We Do Everything. 


Our Ranges Are Full Size and Full. Weight 


We never find it necessary to ROB the OVEN to get FIRE BOX 
Room, or to ROB the FIRE BOX to get OVEN ROOM. 




















¥ 

1 (ee « 

be Se, gene ee 5 — 

WOR can Boring: 
4} 


ow * ‘hei “ 


1G, 





4 
b Ges | (om We Build Our Ranges Full Size irom the Floor Up 
GLO 2 





We have seen ranges with same size Oven Bottom as OURS that were 
not over TWO-THIRDS as LARGE by ANY other measuremeat. 














We have never tried to see how CHEAPLY we could build a Steel Range, we build them to 
WEAR. Some people tell us that we over do it_-that we make them better than necessary. 
Well, we do have our «odd ways,”’ and this is one of them. 

THE FIRE BOX IN OUR STEEL RANGES COSTS US THREE TIMES AS MUCH AS ANY 
OTHER STEEL RANGE FIRE BOX AND IT IS WORTH FIVE TIMES AS MUCH, FOR IT WILL 
LAST FIVE TIMES AS LONG. 

We do all this and yet meet the prices of goods made in the ordinary way. 

How do we do it? Come to Pittsburgh and we will show you how—ALSO THE TOWN. 


Ti aey a Pittsburgh Stove & Range Co. PP es 


Good Luck Stoves. P ITTSBURGH, PA. Cinderella Stoves. 











The End of It. 


Our new pouch feed is now completed and 
is an artistic and valuable addition to the 


MODEL STEEL RANGE 








The Good Points of Our New Pouch Feed: 

Large pouch for broiler door (fitted with 
register); large drop draft door (fitted with reg- 
ister); perfect control of fire; large water heater; 
easy access to fire box with poker; duplex grate 
for coal or wood; large nickeled plain wood feed 
door; no extra linings necessary for perfect coal 
fire box or perfect wood fire box. 


There are other points of which we can't 
tell you here. Write us for more. 


. " : > Fike fai yee 
Newey ‘a — 


Re ee PR nang en a 


THE PORTSMOUTH STOVE & RANGE CO. 


PORTSMOUTH, OHIO. 


MORLEY BROS., SAGINAW, MICHIGAN, “"°'"wichicans* °°" 
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= ‘*A Good Record is the Best Guarentee for the Future” 


All-Steel y 
Peerless 


SoS oe ee 


Ranges 





Favorably Known for Over Nine Years 


Malleable Stee! Top Plates, (ground 
smooth and bright) 


Malleable Doors and other fittings, 
Steel-Astestos-Steel Flue Bottom, 
Massive Fire Box, 

Steel Oven Shelf, 

Extra Large Ovens, 


Extra Large Reservoirs, 





Pan for elevating wood fire, 


Pouch feed and blue stee! 
(without extra charge) 


Catalogue Shows These and Other 
Good Features. 


Peerless Steel Range Works 


CHICAGO, 


TE MOST COMPLETE UNE OF STEEL RANGES MADE 


We are manufacturers of |All Styles and Sizes oi 

























STEEL RANGES, STEEL COOKS, CAST COOKS, We 
AIR-BLASTS, HOT BLASTS, OAK HEATERS, etc. Manufacture 
We have Progressive 
the Most Goods 
Up-to-Date 
Steel Range for 
sono in Progressive 
e countr 
and turn me Dealers. 
a grade of 
goods that 
can’t help 






being sold 












GRAND 
GLOBE. 3 





NEW GRAND 
ACTIVE 


The GLOBE STOVE & RANGE CO. 


KOKOMO =- - INDIANA 
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OYAL STEEL RANGES 
and HEATING 
STOVES 


A new and up-to-date line of 
Steel Ranges, Steel Cooks, Air- 
Tight Oaks and Hot Blast 
























Heaters of modern construction. 


“ee ¥ — b thn 


a 
_s » 
{@ 


Prices and cuts 
furnished on 


application. 


THE ROYAL STOVE & RANGE CO.. Greenvitte, onio. 
























—_—<— : ie VICTORY ECLIPSE. 
7 neti New line of cast cooks and ranges for coal and wood 
TRIUMPH ECLIPSE STEEL RANGES. Oven Sizes: Coal—Ii-in., 16-in., 18-in., 20-in. 







New “G"’ Series. Wood—15-in., 17-in., 19-in., 21-in., 23-in. 
Oven Sizes: 14x18, 16x18, 18x18, 20x18. An up-to-date and attractive line at a low,price. 





Write for the New Eclipse Catalogue No. 20. 


@ The Eclipse Stove Co. 


MANSFIELD, OHIO 


GENERAL AGENCIES AND REPOSITORIES: 
St. Anthony Park, Minn. Atchison Kans. Terre Haute, Ind. Des Moines, Ia. 
W. H. GRUENHAGEN, Mer. A. J. HARWI HDW. CO. TOWNLEY STOVE Co. O'DEA HDW. Co. 

























petition. 
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a! Ha! 


The retailer who handles the Willard Stee/ 
Range can laugh at catalogue house com- 
Low Price and High Quality are 
convincing arguments in its favor and tell 
the story of its success. 


Wm. G. Willard, Mfr. 


= 619-621 N. Fourth St., ST. LOUIS, 0. 
PYYTTYTXYIIITILVITIL IL lly) 












ALSO MARQUARTS 


They possess every feature 
of genuine merit known to 
modern steel range construc- 
tion and have one feature 
found in no other range on 
the market in the shape of an 
additional flue, which is be- 
low the main heating flue, and 
conducts the air through the 
ash pit to the combustion 
chamber. 


CHAMPION STEEL RANGE CO. 


CLEVELAND, OHIO. 








CHAMPIONS 





ee te 
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FAULTLESS 
STEEL 
RANGES 






THE 
“FAULTLESS” 
RANGE BAKES 
FAULTLESS 
BREAD. 










Faultless oe al 


Mig. Co. CHICAGO. 











SOME MORE 
BOOKS 


A series of practical volumes with numerous 
illustrations. 


“Practica! Draughtsman's Work," 226 illus- 
trations. This one contains many points 
relative to this line of work. %1.00 prepaid. 


“Practical Gas Fitting,” 120 illustrations. 
This one contains all practical points con- 
nected with gas fitting of every description. 
$1.00 prepaid. 


**Practical Stair Case Joinery,”’ 215 illustra- 
tions. This one contains many beneficial 
points for the practical workman as well as 
good nints for the amateur. $1.00 prepaid. 


“Practical Metal Plate Work,” 247 illustra- 
tions. This one contains numerous engrav- 
ings and diagrams, and is unusually clear 
and true. 1.00 prepaid. 


Any of these books and all others of any 


line can be secured upon receipt of price, 
prepaid, by addressing 


DANIEL STERN 
69 Dearborn St., Chicago, Ill. 











BRAND STOVE C 











We make largest line of cook- 
ing and heating apparatus, 
cast cooks, cast ranges, steel 
cooks, steel ranges. hotel out- 
fits, heating stoves, furnaces. 
hot water and steam heaters. 
Send for catalogue. 

MILWAUKEE, WIS. 

































M. TRAVILLA, 
i\We Make It!i},.. ws 
The BEST Air Drying Iron Air-Tight” Stoves 


Enamel Made. 
Try a !-Dozen Case From 
Your Jobber. 


Mts Nickel Plate Stove Polish Co. 
CHICAGO 


PEERLESS 
IRON | mel 


Large 10 of. Can. 


160 PERFECT ELBOW PATTERNS 


MADE IN TWO SETS ON HEAVY BLUE PRINT PAPER. 


SET A, oe Ny to 20 in., made in eds 3, 4and5 pplaees.. 80 0 pattorne, $i 00 
prepaid ..... eeocee © 
SET B, ——_e in. to 40 in., made in n 5, 6 va and 8 80 yan $i. 50 
SETS A and B, Scr aga 82. 50 
Price of Full Set of Skylight Patternsis . . . . . . ° . $3.50 


Price of Full Set of Elbow Patterns, . ° . . . . . . ° ° + $2.50 
Full Set of Skylight and Elbow Patterns, «© « « «# «# « ome . $5.00 


DANIEL STERN, om meersrSNeSr ut. | | Hump Nellore notated seat, 


= $15.00 to $20.00 


Saved in Fuel Each Winter } thi: 
HOMI 

















To the purchaser of every 


OAS 





Cole’s Spiral Tubular Radiator | STORE ah 


Saves the heat usually wasted up the 
chimney. Heats a room without 
any cost for fuel. 

Takes the place of one joint of 
stove pipe and can be retailed at a 
handsome profit at from $2.50 to 
$3.50. Can be used in connection 
with any heating apparatus. Made 
only of the finest — _. 
steelin two sizes. : 

ANY SIZE PIPE COLLAR FURNISHED. 


Write your nearest Jobber or direct to us for Prices. 


Cole Manufacturing Co. DETROIT aNTINE 
8 CMEREO, We NUEE It i I ING C0. 


Just Out 


The New Era Radiator for Hard or Soft Coal. 
Cylindrical Style with Damper. 


These Radiators now offer shapes, sizes and prices that will practically suit 
everybody. These advantages, together with their superior heat giving and fuel sav- 
ing qualities, make them the most desirable hot air radiator for dealers to handle, 
Only the best material is used in their construction, viz: Wood's Refined Iron (sheet 
steel), Wood's Planished Iron, and soft grey castings (no scrap iron used), 

They are all blackened and polished ready to set up before they leave the factory, 
The feet are nickel plated. Write for Catalogue. 


Wilmot Castle Company, has AS, 
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inners’ Patterns 


THE AMERICAN ARTISAN FULL SIZE PATTERNS 


Comprise patterns for a full line of tinware, in numerous sizes, square and round elbows, cut-offs, etc. These full-size 
patterns, numbering upward J00, are printed on manilla paper, from which they are readily transferred to heavy sheets and 


cut out ready for use. The list contains the following patterns : 





Tea Steeper 

Two-pint Tea Pot 

Three-pint Tea Pot 

Four-pint Tea Pot 

Five-pint Tea Pot 

One-quart Coffee Pot 

Two-quart Coffee Pot 
Three-quart Coffee Pot 
Four-quart Coffee Pot 

Five-quart Coffee Pot 

No. 1 Coffee Boiler. 

No. 2 Coffee Boiler 

No. 3 Coffee Boiler 

Lamp Filler 

One-pint Dipper 

One-quart Dipper 

Two-quart Dipper 

Four-quart Flaring Pail 
Six-quart Flaring Pail 
Eight-quart Flaring Pail 
Ten-quart Fiaring Pail 
Twelve-quart Flaring Pail 
Fourteen-quart Flaring Pail 
Ten-quart Dish Pan 

Twelve-quart Dish Pan 
Fourteen-quart Dish Pan 
Sixteen-quart Dish Pan 

Dinner Bucket 

Five-inch T-Joint 

Six-inch T-Joint 

Eave Trough Mitre Joint 

“Snap” 2-inch Conductor Elbow 
Cullender 

Two-inch Square Elbow 
Two-and-a-half-inch Square Elbow 
Three-and-a-half-inch Square Elbow 
Four-and-a-half-inch Square Elbow 
Five-and-a-half-inch Square Elbow 
Six-and-a-half-inch Square Elbow 
Seven-and-a-half-inch Square Elbow 
One-pint Funnel 

Two-pint Funnel 

Three-pint Funnel 

Four-pint Funnel 

Small Milk Strainer 

Large Milk Strainer 

Ten-quart Milk Pail Breast 





Fourteen-quart Milk Pail Breast 
Two-inch Four-piece Round Elbow 
Three-inch Four-Piece Round Elbow 
Four-inch Four-Piece Round Elbow 
Five-inch Four-Piece Round Elbow 
Five-and-a-half-inch Round Elbow 
Six-and-a-half-inch Round Elbow 
Seven-and-a-half-inch Round Elbow 
Small Grocers’ Scoop 

Medium Grocers’ Scoop 

Large Grocers’ Scoop 

Apple Corer 

Oval Foot Bath 

Oval Pudding Pan 

Half-gallon Can Breast 

One-gallon Can Breast 

Two-gallon Can Breast 
Three-gallon Can Breast 

Half-pint Measure 

One-pint Measure 

One-quart Measure 

Half-gallon Measure 

One-pint Basin 

Two-pint Basin 

Three-pint Basin 

Four-pint Pan 

Six-quart Pan 

Ten-quart Pan 

Small Cake Pan 

Medium Cake Pan 

Large Cake Pan 

Small Wash Basin 

Large Wash Basin 

Sprinkler Breast 

Four-gallon Churn 

Five-gallon Churn 

Small Dust Pan 

Large Dust Pan 

Five Sizes Funnel Patterns 

Oval Dinner Bucket 

Rain Water Cut-off 

No. 7 Boiler C-ver 

No. 8 Boiler Cover 

No. 9 Boiler Cover 

No. 7? Boiler Bottoms 

No. 8 Boiler Bottoms 

No. 9 Boiler Bottoms 


THE AMERICAN ARTISAN full size patterns are a great convenience, and in no other way can they be obtained 


at so small a cost. Price, sent postpaid for the 


FULL SE’T OF 100 PATTERNS 841.00. 


DANIEL STERN, °° "Gnickes, 1. 
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There is Money in a Specialty—-We 
Have a SPECIALTY in Our 


“WINNER” 


DOWN-DRAFT STOVE 


Dealers who handle it say it is rightly mamed, as it is 


A WINNER 


It saves half the fuel. 
Fire pot at top of stove. 
Smoke pipe at base. 
Heat drawn to the floor, 


PERFECT COMBUSTION, SIMPLE, PRACTICAL, 
PERFECT. 


Write us at once for further information. Don’t delay but 
secure the agency for your territory. You can make money 
and friends and satisfy your customers with the 


‘““WINNER.’’ 
Ghe PECK-HAMMOND CO. 


CINCINNATI, OHIO, 


Manufacturers of Stoves and Furnaces. 


The Tuttle-Allen Stove Co., Kansas City, Mo., Agents for 
Kansas, Indian Territory, Oklahoma and Missouri. 





a 
































PERMIT Us TO SUGGEST 


that you make early arrangements 


for OIL HEATERS, 


The demand this season will be 
great—prepare to meet it, 








We have added to our line three 
new HEATERS of handsome design 


—including one with 10-inch wick, 


Will be pleased to send Circulars and Quotations. 








The Dangler Stove & Mig. Div. 


American Stove Co. 


Cleveland, Ohio, U. S. A. 
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“RELIABLE” OIL HEATERS 


Are sold, used and endorsed by the best class 
of trade throughout the world. 


THEY NEVER DISAPPOINT! 


This is the strongest endorsement possible. 


























All of the heretofore disagreeable features of re- wicking 
an Oil Heater are overcome in the “*RELIABLE”’ Wicking 
Device. 

Secure our catalogue and best net prices. 





MADE BY 


SCHNEIDER & TRENKAMP DIV. 


[AMERICAN STOVE CoO. 


CLEVELAND SAN FRANCISCO = CHICAGO 











Jefferson Street, Chicago, our 
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WE ARE BUSY 


But are filling orders promptly from Main Office and Foundries 
at Dayton, Ohio, also through JOHN KONTNY, 153-159 S. 
New 


Western 





Agency for 


TRIVMPH 





Biss My 


«tl | ton . . 
CRAIG REY HOT: PRIUMPH 
FOUNDRY Ct STEAM 
DAYTO¥ OHIO HEATE! 


«~@ J “RL 
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The Best to Handle, 
The Easiest to Sell, 
Most Profitable to Push. 


Dealers who handle TRIUMPH 
FURNACES and HEATERS 


make money and give satisfaction. 
If you, want to be “in it,” 


SECURE AGENCY NOW. 








DAYTON, 








WARM AIR 





FURNACES 


and HOT WATER. and STEAM 


HEATERS 





The many practical features and up-to- 
date XXth Century ideas in our con- 
structions makes the TRIUMPH LINE 











OHIO 


WESTERN AGENCY 





Craig: Reynolds Foundry Co. 


Z. A. CRAIG, “resident. 





JOHN KONTNY, 53-159 souTH JEFFERSON ST., CHICAGO 
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L. J, MUELLER FURNACE CO., 191 Reed St., Milwaukee, Wis, 





> We Have What You Want 


THE BEST FURNACES + a | 


AND BOILERS MADE 


MUELLER 


HAS NO EQUAL 


Write for Catalog and Prices. 


i EVERYTHING IN THE HEATING LINE | 


ESTABLISHED 1857 


oan Yad What ry 











HERO Furnace 


BEST FOR A COLD CLIMATE 





FOR FURTHER PARTICULARS ASh 


Chas. Smith Co, 


122 Lake St., Chicago 
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DEAD GRATE BAA? 








Showing Trem Wall Cansiracion 











IIE STANTON 


is built on strictly scientific 
principles—each point covered 
by letters patent. 
rear heads protected on inside 
by specially made fire clay 
blocks which help to equalize 
the heat. Flues are large 
making it possible to burn 
cheapest grades of coal. 








Bett r writ: for catalogue. 
Also lecp looking at this space. 


THE STANTON HEATER €0. 


MARTINS FERRY, Off10. 


Front and |. 
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SHOWING REAR HEAD CONSTRUCTION 
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Weight, complete 





with grates, 600 pounds. 





Improved Japan and Enameling 
Oven Stove. 


Length,36 inches; Width, 18 inches; Height, 24 inches 


Made in one casting of the best quality of iron, bas no sharp 
corners to crack in expansion or contraction 
every where and with proper care’will last for years. The corru- 
gations give nearly double the radiating surface for the size. 

It has been fully tested by leading concerns, doing the finest 
class of work, and found to-outlast and be the most economical! in 
fuel of any stove made for this purpose. 


WRITE FOR CATALOGUE. 


Has *-inch metal 











STERLING, ILL. 


STERLING FOUNDRY CO. 





























CLARK’S CELEBRATED UNDER. 
FEED FURNACE, 


Is the best heater on the market for burning the cheaper grades of slack 
and nut coal, 
Every part of this furnace is made with great care, and is very strong 
and durable. ety 
The feeding device is hung oscillating. ig 
The radiator is on the top. 5 
The entire furnace is cast iron. 
It has but three joints. 
It is a comparative.y smokeless furnace. 
The grate does not shake but revolves. 










WRITE FOR CATALOGUE 


W. A. CLARK & CO. 
35 PIKE STREET :: :: :: COVINGTON, KY. 
















REASONS 


Why the American Furnace 
Should Receive First Consideration 


It ts strictly smoke and gas tight. 

It is made of heavy wronght steel and wi!! not crack. 

It has mvre effective heating surface than any fur- 
nace made. 

Its surfaces are all smooth, and no dust receptacles. 















It burns either hard coal, soft coal, coke, wood or nat- 
ural gas. 

It can be managed by the average house help. 

Its surfaces are all perpendicular, therefore a power- 
ful heater. 

It heats the largest volume of air with a given amount 
of fuel; thereby furnishes warm air instead of hot air. 

It is very powerful, durable and economical. 

Its surfaces are all curved, which prevents buckling. 

It is very closely rivéted, tight like a boiler. i 

It hasa very large feed door, so that large lumps of te 
coal and wood may be used. g 


—s 


ooo The American Furnace Co. ' 


} (91113 Pine Street, ST. LOUIS, MO. 


Burn Hard or Soft Coal or Coke. Large Doors. Large Radiators, Easy to Clean Out. 
Write for prices and secure the agency before the other fellow gets it. 


The Old Reliable 


Manufacturers of 
Up-To-Date Heaters 


Steam, Hot Water @ Hot Air 


We have them ail in 
@reat variety, and 
are expecting and 
prepared for the 
largest trade we 
have ewer Known 


NEW CATALOGUES AND 
PRICE LISTS NOW READY 








































= 
BOYNTON’S STEEL DOME FURNACE. 


Ge Boynton Furnace 
New York Co. Chicago 
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THE CROWN 


FURNACE 


COMPETES WITH STEAM AND 
HOT WATER HEATING. 














Ist—In heating at long distance. 
2d —In an economical consumption of fuel. 


Our Crown “Low Down” Furnace is Superior to 
Steam and Het Water. 


Ist—In its simplicity of management, any ordinary help 
can manage this furnace 


2d—In its economy of repa'rs, repairs being only needed at 
long intervals, the skilled mechanic not required t 
repair this furnace 


3d—Most important of all is the purity of air supplied 
It's the ideal sanitary house heating construction 
Any oue caring for the good health and comfort of the 
home should not fail to examine this furnace before 
installing any other system of heating. 


Ask For Our 1903 Furnace Book. 


MARCH-BROWNBACK STOVE CO. 


POTTSTOWN, PA. 





The Crown “Low Vown’’ Warm air Furnace. 


Robinson Tubular Furnace 


Sectional View, Showing Wrought Boiler Tubes in Radiator. 
A Full Revertible Flue Furnace. 


For Hard Coal or \A/ood | 


Furnished with Wood Doors, when desired, at no additional cost, 














F. D. Hennessy, 299 Irving Ave., Chicago, writes: ‘I want to say that Iam 
pleased beyond expression at tie results obtained from the Robinson Tubular Fur- 
nace. This means a good deal considering the severe winter we had, and so far can 
calculate to save four tons of coal this season.” 


ROBINSON FURNACE CoO. i 





107-109 Lake Street, CHICAGO, ILL. 

















BOOKS BY MAIL 


The Publisher of the American Artisan will take pleasure 
in supplying books of whatever character, at catalogue prices, 
prepaid by mail, to any address, on receipt of price. The fol- 
lowing are lines specially represented: 

Sheet Metal Working. The Foundry. The Workshop. 


Heating and Ventilating. Plumbing and Drainage. 
Bicycle Repairing. The Store and Office. 


DANIEL STERN, 
PUBLISHER AND BOOKSELLER. 69 Dearborn Street, CHICAGO 
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A CHEAP FIRE. 


The Under-Feed Furnace 


BURNS SOFT COAL 








A LASTING FIRE, A CLEAN FIRE. 
= SAVES % YOUR COAL BILL.—— 


If you are looking to the future in your furnace business; 
want satisfied and pleased customers; want every furnace 
set to prove a standing advertisement for the sale of others, 
let us send you catalogue and prices—The Under.Feed fills the bill. 






































































You try it Mr. Dealer you can 


s )  \ Unless 


MONARGH 


AIR BLAST 
FURNACE.. 


The low price coupled with the 
high quality and talking points 
will enable you totalk to your 
prospective customer’s, pocket 
book, and appeal to his reason- 
ing faculties and to defy com- 
petition. 


have no possible conception of 


tremendous leverage in 


your business to handle the 


Write for Catalogue. 


Winslow & Elm Sts., Cleveland, 0, 



















































FORGES FURNACE. Only &1 in. High. 





TUBULAR HEATING 
| ao VENTILATING Co. 


PHILADELPHIA, PA. 


Fort WorTH, TEXAS, June 12, 1903. 
The Tubular Heating & Ventilating Co., 
Philapelphia, Pa. 
Dear Sirs:—In sending you the inclosed check. 
we take the opportunity to say that the two 


No. 6 Forbes heaters pur- 
chased from you last fall 
have given the fullest 
satisfaction. They are 
in use in the ‘‘Madrid,”’ a 
small apartment house, 
containing twenty rooms. 
We have found that they 
not only furnished plenty 
of heat but did it witha 
very satisfactory coal 
bill. The fuel used was 
soft lump coal for the 
first fire in the morning 
but the rest of the day 


& only slack, from soft coal, 


was used, costing #2.50 per 


' ton. We think the heat- 


ers a great success and 
do not see how you can 
improve upon them. 
Very truly, &c., 
The Fort Worth Real 
Estate & Inves‘ ment Co., 
By Frank Gray, Pt. 











Judgment-- 


In business matters ought to 
make it plain to you that it is 
just as important to you to use 
good Asbestos Furnace Cement 
in the manufacture of your 


furnaces as it i3 to use good iron. 


Colebrook’s 
Asbestos 
Furnace 
Cement 


is the best that can be manu- 
factured. We have furnished 
the largest manufacturers of 
furmaces and’ stoves in the 
country, and are still doing it. 
We are ready to furnish you. 
Why not? Send us your next 
order. Put up in all sizes re- 
movable cover cans, _ tubs, 


barrels, and half-barrels. 


Manufactured only by 


W. H. Colebrook, 
Sons @ Co. 


Syracus:>, N. Y. 
U. S. A. 


Largest Makers of Asbestos 
Furnace Cement in the World 


CHAS. SMITH Co. 


Western Selling Agents. 
122 Lake Street, Chicago, I!1. 
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EMPEROR 
FURNACES 


For Wood 
SIMPLE SAFE DURABLE 
The Best and Cheapest 
Line of Wood Furnaces 


FURNISHED FOR EITHER BRICK OR 
GALVANIZED IRON CASING. 
Send for Catalogue, 


Weng sito Wiel, 


NEENAH, WIS. 








Richardson @ Boynton Co. 
“PEA LAL wooeecn. 


‘RICHARDSON ” fot WER BOILERS 







SMOKE COLLAR 








DIRECT DRAFT 
COLLAR 





Embodying 
All Latest 


fe Improvements. 





















(Established 1837.) = 
Richardson Steam and Hot 


Perfect Wood Furnace. Water Sectional Boiler. 


31 PORTLAND st, Boston. mass. 84 LAKE, ST., CHICAGO, ILL. 


ac. | SAS AnD 
STEEL ‘WOT 
CONSUMING + 


THE HEAVIEST STEEL FURNACE MADE. 


Absolutely Gas and Dust Tight. A Great Heat-Producer, 
but a Fuel Saver. 















MANUFACTURED BY 


THE MEYER FURNACE CO. 


1300-1304 S. Washington S&St., 
Send for Catalogue. PEORIA, ILLS. 


“The HANDY FURNACE PIPE” 


Made with a View of Being Safe. 


The saving of labor in putting it up really makes it the 
cheapest hot air pipe on the market. 
MANUFACTURED BY 





F. MEYER & BRO. CO. 


Send for Catalogue. PEORIA, ILLS. 
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SMEAD’S 


“FIRE ON THE HEARTH” 

























ee 


SCHOOL ROOM 
LECTURE ROOM 
STORE ROOM 
AND COTTAGE 


| =——————— FOR TRE ==__::= 











“All the World Loves An Open fire” 


It is the largest and most sym- 
metrical Heater ever manufactured. 
Write us and we will.send you 
circular that will tell you more 
about it. 


Isaac D. Smead & Co. 


141 East Fourth Street, 
CINCINNATI, O. 


OR 

















ROYAL STOVE & RANGE CO., Greenville, Ohio 

















CHICAGO FURNACE SUPPLY G0, woven 


Write for Special 
Prices and Illus- 


64-66 West Monroe Street - CHICAGO trated Catalogue 













Monroe Foundry & Furnace Co., “m&?™ 





It Will 
Pay You 


to illustrate your adver- 
tisements in your local 
papers. A sheet of comic 
advertising cuts sent on 
application. 





Hot Water Boilers, 
Steam Boilers are 
leaders. We have 
a full line of round 
and sectional water 
and steam boilers. 

Write us for cata- 
logue. 







These cuts are furnished 
with catchlines showing 
their application to the 
hardware, stove and tinners’ 
trades. 




















Address 


DANIEL STERN 


69 Dearborn St., - CHICAGO 
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Compare 


Your cost book prices for making furnace casing rings with the 
prices we quote you and you see an important saving at once. 
Every one of these rings is cut to an exact template length and 
there is no breakage in handling, as in the case of a cast iron ring. 
They are made of specially rolled stock. Write for particulars. 


WALWORTH RUN FOUNDRY CO. 


CLEVELAND, OHIO. 




































If You Want Practical Up-to-Date Ideas 


about steam heating, furnace — and hot water ae, 


you should get the . , : House 


IF You want the practical experience of many experts 


rather than the heating meets s of one man, 


you should get the . . : . . Warming 


You desire estimates and plans of heating work that 
will save you many dollars in your work, 


you should get the . , . Manual 


Price, $3.50. Fer sale ~ all | hooksellees, or — 


DANIEL STERN,” 'sizeet CHICAGO 








GILT EDGE FURNACES 


THE MOST COMPLETE LINE MANVFACTVRED FOR 
ALL KINDS OF FVEL. ee ECONOMICAL, GAS 











Ghe Jones Side-Wall 
Register ...... 


The register having full 
capacity of hot air pipe for 
large living rooms or for 
heating a room on the 
first floor and extension to 
second. Has a face of neat 
design and not a hole in 
the wall when open. Has 
a regulator which holds the 
. damper permanently in po- 
— sition. Can not get out of 
order. Double safety box 
; included in each register. 





Send us sketch for plans of latest method of heating with 
GILT EDGE FURNACES and JONES REGISTERS, \east work, 


least pipes, least waste of heat, most economical 


R. J. SCHWAB @ SONS COMPANY, 


Manufacturers of Gilt Edge Furnaces and Northwestern Distributors Ng \g \g MILW AUKEE, wis, 


of Jones Side-Wall Registers 
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REGISTERS—ALL KINDS 
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re LATEST AND 
nvr nt N nh WAS | BEST 


Wall Register 
STRONGEST AND 
NEATEST 
Floor Register 
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Mueller Wall Register. OUR PRICES ARE RIGHT Moorish Design. 


L. J. MUELLER FURNACE CoO. 


191 REED STREET, MILWAUKEE, wis. 


























THE — WALL REGISTER 


STOWELL’S 


SIDE WALL 
REGISTERS 


ALL FINISHES AND SIZES. 


‘| Furnished WITH or WITH- 
OUT Pipe. 


They are not receptacles for dirt 
and dust and save the cutting of car- 








; If you want the BEST, send for The only one that closes tight having no grating 
new catalogue. over front to catch dirt and dust. 


Write for Catalogue. 


S| stoweimre. a Fory.co, || The AUER REGISTER CO., Toledo, 0, 


cS 


s = > Register Department 
==] SOUTH MILWAUKEE, WIS. Advertising is the root of all money. 
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omneuein VENTILATORS 
TT NH. & C. WROUGHT STEEL 


+ e 
tt ttt : REGISTERS 
+4444 


Increased air space, less weight and more strength are 
' | features of our Wrought Steel Registers. 

We are now making all sizes of Registers, Face Plates, 
Borders and Ventilators up to 24x42 inches. 


SEND FOR NEW PRICE LIST 


i] Ht +4 
sss HH THE HART & COOLEY CO. 


Manufacturers, New Britain, Conn. 
General Sales Agents: STANLEY WORKS, New Britain, Conn. 79 Chamber St., New York. 19 Lake St., Chicago. 


























E. J. KETCHUM, West Duluth, Minn., writes: 


Please discontinue my advertisement for help, as I have engaged a 
man and have too many inquiries. 
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SYMONDS WALL REGISTER 


Seen the Simple SYMONDS ? 


SEND FOR FREE SAMPLE. 















Shipments Prompt. Satisfaction Sure. 











SYMONDS MFG. CO. E. St. Louis, ILL. rocuose, pusn lta BOTTOM 


Examine Genuine 


REGISTERS | 


and you will 


BUY NO OTHER. 
They are 
The Absolute Best. 
Mechanism Perfect. 
Finish Superb. 
Price Lowest. 
Terms Easiest. 


FERROSTEEL SIDE WALL FERROSTEEL FLOOR 


WHAT REGISTERS ARE YOU USING? 







































































Do they rust? 

Are the faces warped? 

Are they too light weight? , 

Do they break easily? f so 

Are they poorly finished? they are 
Are your shipments delayed? > NOT 

Are the castings of poor quality? “T &B.” 
Do you have trouble in setting them? G : d , 
Are they of small capacity? oods. 
Do some of them fail to work? 

Do you have them rejected by engineers? | 





Remember—If registers are offered below the market, 













: : there is a reason forit. We have been studying 
the register question for sixty years, and knew 
“T. & B.”’ INDIAN LATTICE—FLAT your requirements. ““T. & B."" LATTICE—CONVEX 


NEW YORK CHICAGO BOSTON RROOKLYN 


Ohe Independent WE MAKE RIGHT PRICES 
All Sizes—All Styles of Finish. 


Deflectin Wall Re giste r Quality and Finish Unexcetled. 


THIS Is the Wall Register 
YOU have been looking for 
Standard in ‘ize 


No Special Tin or Carpenter Work 
Required 


The PRICE will INTEREST YOU 


























MANUFACTURED BY 


INDEPENDENT REGISTER CO. 
CLEVELAND, OHIO 
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© I. osterman & SON, marsbrield, wis., write ¢ 
* ‘ a ‘ ia 
e ‘You may take our ad out of THE AMERICAN ARTISAN 
= as we have bought a kit of tools. We received 8 or $ Henry & Scheol (0. 
« 10 replies to the ad and think your paper all right.” @ 6-8-10 Long Street 
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[oe a profit (say nothing about the satisfaction 
one gets) in selling « good furnace and installing 

There’s a right way and one hundred 
Every furnace-man should know that “right 


way’ and listen, nor yield, to the buyer in any particular 
If you 


it right. 
wrong ways. 


which jeopardizes the working of the furnace. 
know, and know you know, the right way you are all 
right. If you don’t know, and know you don’t know, you 
have no business guaranteeing furnace jobs, for you are 
laying up trouble for yourself and other people; and 


trouble with a badly set furnace is the meanest kind of 


trouble on earth. Perhaps you may need us. We “know 


we know,” you know! “Warmth and Comfort’’—our 


furnace book. 


Estate of P. D. BECKWITH 


FRED E. LEE, Manager, 
Dowagiac, Michigan 
Makers of good goods only. 
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ESTABLISHED 1880, 


Representative of the Stove, Tin, Hardware, Heating 
and Ventilating Interests. 


PUBLISHED EVERY SATURDAY. 


Tams or SuBSCRIPTION IN THE UNITED STATES, THEIR POSSESSIONS, AND 
Canana, (Invariably in advance): One Year, PostaGe Parp, $2.00 
In Foreicn Countries Excert Canapa, One Year, Postace Parp, $4.00. 


Address all Letters, communications and remittances to 
DANIEL STERN, PUBLISHER AND PROPRIETOR, 
69 DEARBORN STREET, CHICAGO, ILL. 

Entered at the Chicago Post Office as Second Class Matter. 


Turs Paper 1s A MEMBER OF THE CHICAGO TRADE Press 
ASSOCIATION, 





CHICAGO, JULY 2s, 1903. 


= — — — = — 





At the twenty-fifth annual meeting of the American 
Library Association, a report was read, from which it 
would appear that 96,247 volumes were given to the 
libraries of the United States during the year 1902, in 
addition to $10,306,407.61. Mr. Carnegie’s gifts for 
the year number 158 and amount to $6,679,000. They 
were for buildings, and were given subject to the usual 
conditions that a site be provided and that ten per cent 
of the amount of the gift be pledged for annual main- 
tenance. 


Nort in the recollection of some of the oldest lake 
navigators has a season afforded so little opportunity 
for sailing vessels to make a living as the present one. 
With the season for these craft nearly half over, there 
are yet in the neighborhood of half a dozen schooners 
in port that have not made their initial trip. The own- 
ers of some of them have refused to fit out the boats 
on the ground that such freights as can be procured 
will net no profit. Owners who have made trips verify 
this, and not a few have expressed intention of going 
to the docks unless there is some improvement very 
soon. Sailing vessels for general use in the lake trade 
have become an obsolete means of transportation. The 
reduction of the once large fleet of several hundred 
vessels hailing from Chicago has been remarkable. At 
the present time there are scarcely more than thirty- 
five of these boats actually trading in Chicago. 





Tue foreign commerce of the United States in the 
fiscal year just ended is larger than in any preceding 
year in its history. The total of imports and exports 
as shown by the Department of Commerce through its 
Bureau of Statistics is, for the year 1903, $2,445,610,- 
417, against $2,310,937,156 in the year 1900, which 
was considered the banner year prior to 1903. Imports 
are larger than in any preceding year save in the ex- 


<eptional year 1901. The imports for the, first time 





THE AMERICAN ARTISAN AND HARDWARE RECORD 












crossed the billion dollar line, the total being $1,025,- 
619,127 and the exports for the second time crossed the 
1,400 million line, being $1,419,991,290, or practically 
1,420 millions. The single year in which the value of 
exports exceeded those of 1903 is the fiscal year 1901, 
when the total was $1,487,764,991. The imports ex- 
ceeded those of 1893 by about 159 million dollars and 
the exports exceeded those of 1903 by about 572 mil- 
lion dollars. The imports, therefore, have increased 
18.4 per cent during the decade and exports have in- 
creased 67.5 per cent during the same period. 


To ASCERTAIN whether the recent liquidation, de- 
pression and apprehension of Wall street were in any 
way justified by general conditions the New York 
Herald made a careful canvass of the leading business 
centers of the country, from which we condense the 
following resume: 

From nearly everywhere comes the response that 
business is good and the outlook is bright. In Pitts- 
burgh and Wall street alone, where wild promotions 
and speculations have ruled, are found nervousness 
and gloom. The West rejoices in the prospect of 
abundant harvests and declares that monetary affairs 
there are satisfactory. New England is cheerful, the 
only disquieting factor being the excessive price of 
cotton. Labor unrest has nearly disappeared, mills 
and factories are working full time and business men 
make no complaint of undue money stringency. To 
sum up, the country is hopeful and prosperous, attend- 
ing diligently to business, and looks philosophically 
on the wreck of Wall street’s paper fortunes. 


Joun GrAHAM Brooks contributes to Collier’s 
Weekly an article on the labor question, which strongly 
advocates an employers’ union as the condition of labor 
peace. In it he declares that the real danger point 
at present is in “the rashness of local labor unions or 
the pigheadedness of certain employers.” Organiza- 
tion lessens these evils—that is, the rashness of a local 
union is controlled by a federation of unions which is 
able to look at matters dispassionately, and the will- 
fulness of an employer or corporation is likewise re- 
strained and controlled by the better judgment of the 
representatives of all. “The public,” he says, “has but 
a dim conception of the unremitting struggle that goes 
on between the national labor organizations and its 
own local unions.” The officials of the former are, 
he says, “urging with increasing sincerity the keeping 
of contracts and the broadening of the field of arbitra- 
tion,” and he states it as a conviction that “we never 
shall get really effective arbitration and the consequent 
education that goes with it until labor organization is 
met by employers’ organization.” There are many 
signs that in this matter he is speaking with knowl- 
edge. In that direction, apparently, are the tendencies 
of the times. 


James L. CowLes, a gentleman largely unknown to 
fame, petulantly complains in the last issue of the Out- 
look that Uncle Sam is backward in providing the 
American people with a parcels post system. It is 
charged that the express companies are mainly re- 
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sponsible for blocking this system, but if truth be 
known it has never required a very powerful opposi- 
tion by the express companies to defeat the parcels 
post proposition in any bill before congress. General- 
ly the postal authorities have only had to point out the 
increased burdens that low merchandise 
would impose on the Postoffice Department, thus put- 
ting off still farther the day when our postal system 
would Le self sustaining, as it should be. And the ad- 


rates for 


vocate- of the scheme have never been able to bring 
any great volume of popular pressure to bear ou mem- 
bers for its adoption because the public’s sertiment 
has been largely against it. The public, ix 
doesn’t want to see the town and country merchants 
all driven out of business by the big department stores 
in the large cities, for that would be an almost inevi- 
table result of the government’s going into the busi- 
ness of hauling general merchandise all over the coun- 
try at postal rates as well as letters, pamphlets and 
newspapers. 

The retail hardware associations have given voice 
to their stand in this matter in no uncertain tones. 
They are against discrimination on the part of the 
government ‘n favor of the catalogue house, and hope 
the day when the parcels post bill becomes a law will 


short, 


WHEN a firm fails, the firms to which it 
owes money are injured, not only in 
their potential assets, but in their com- 
mercial prestige. The firms to which 
they in turn owe money are alarmed. A owes B, B 
owes C. A fails. B loses the money which A would 
have paid him. C, therefore, begins to feel afraid 
that B may not be able to meet his obligations. He 
begins to press B for payment. B then gets after his 
own debtors, who are still solvent, and insists upon 
immediate attention. So everybody wants everybody 
else to settle, and one large failure may bring on a 
considerable panic. 

The object of credit insurance is to prevent a se- 
quence of this kind. Suppose that a man is insured 
against losses from bad debts. Suppose that one of 
his debtors fails. Without insurance his crecit might 
be badly shaken and his creditors, thinking that he 
was in a dangerous financial condition, might begin 
to demand a prompt satisfaction of their claims. Be- 
ing insured, he is not exposed to any such embarrass- 
ing attack. He is able to show that he has been in- 
sured against loss from bad debts, and that the credit 
assurance company stands ready to reimburse him to 
the full extent of his loss. With full credit insurance, 
therefore, it would seem that the panic creating effect 
of a failure ought to be checked at the start. 

In a recent editorial on this interesting subject the 
Canadian Manufacturer thus traces the history of this 
branch of the insurance business, and evidently be- 
lieves that the word finis has not been attached thereto, 
either : 

“The first attempt to use credit insurance in this 
way was made in England and in France about 200 
years ago. Perhaps because they lacked the informa- 
tion which is now furnished by mercantile agencies, 
the credit insurance companies of century before last 


Credit 
Insurance. 











































did not succeed. Of late years the credit insuranc 
idea has been revived and has met with better luck. 
Its application to ordinary losses from ordinary in- 
solvency and to the extraordinary conditions result- 
ing from extraordinary failures cannot but be of in- 
terest, both to the professor of political economy and 
to the practical business man.” 


At a reception tendered to Dr. Ernest 


Utilization |. Lederle, president of the New York 
es board of health, he spoke of the won- 


derful modern achievements of chemists 
in utilizing in the arts and industries substances which 
were formerly regarded as mere valueless waste prod- 
uct and gave a number of striking illustrations thereof, 
from which the data in the accompanying article is de- 
rived. Coal tar for scores of years was regarded as 
a foul-smelling, useless by-product of the gas-making 
industry. It was a vile compound, fit for nothing, not 
even available for filling in low ground. Wherever the 
proximity of gas-houses to bodies of water made it 
possible, therefore, it became customary to dump the 
coal tar overboard and so get rid of it. To-day the 
magic wand of chemistry has transmitted the despised 
coal tar into a product so valuable that men are ac- 
tually dredging now to recover it from the river bot- 
toms, where their less enlightened predecessors 
dumped it overboard years ago. This has been done 
literally in the city of Philadelphia, where large quan- 
tities of coal tar residues from the gas-houses were 
thrown away for years, and settled into pockets at the 
bottom of the rivers. Into these pockets dredgers 
are now delving with all the avidity of gold miners or 
pearl divers to recover for commerce that self-same 
foul, greasy stuff, which, until a few years ago, was 
regarded as a nuisance to be suppressed and hurried 
out of sight and out of range of smell as soon as pos- 
sible. 

Dr. Lederle said that coal tar is only one of scores 
of hitherto despised and neglected by-products which 
the science of chemistry has rendered so valuable that 
industries which otherwise would have become obso- 
lete long ago through the development of newer meth- 
ods, are kept alive and profitable largely because of 
value of what was formerly regarded as a mere by- 
product or a necessary evil incident to the industry 
itself. Water gas has superseded in a large measure 
the old method of making illuminating gas by the 
heating of coal in retorts. Yet competent judges say 
that to-day the cld method of gas making might be 
successfully conducted and pay a dividend simply from 
the value of the coal tar thus produced, apart from 
the sale of the illuminating gas generated. It is pretty 
well known that from these noisome and unsightly 
residues are now distilled valuable ammonia liquors, 
that the material left in the retorts yields good coke, 
and that from coal tar we get that useful and much- 
abused poison—carbolic acid. 

Few persons not trained to chemcial science know 
that coal tar is now used as the basis of scores of the 
most exquisite perfumes and extracts; that patchouli, 
attar of roses, verbena, heliotrope and most of the 
other delicate extracts most favored by dainty women 
in the boudoir are successfully counterfeited by clever 
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chemists, who use the products of coal tar as the basis 
of these seductive distillations. Still fewer are those 
who know that in about nine cases out of ten, when 
they call for a glass of soda water and the white- 
aproned attendant pours into the glass that beauti- 
fully colored “fruit flavoring extract,” it is only a 
cunningly contrived concoction built upon a basis of 
that same despised coal tar. There is scarcely an im- 
portant industry to-day that does not utilize in some 
form coal tar or one or more of its derivatives. 

Of the so-called newer remedies of the pharma- 
copeeia, no less than 300, which are now more or less 
well known to medicine, are made from the same 
stibstances or its derivatives. Among these are phenac- 
etin, antipyrine, antifebrin and acetanilid. Those 
beautiful colors, now so common, known as the aniline 
dyes, are about nine-tenths coal tar derivatives, and it 
was the discovery of a young chemist which gave to 


the world these rich hues that have revolutionized the : 


dyeing industry. It chanced that this young investi- 
gator before devoting himself to chemistry had passed 
his apprenticeship in a dye-hoyse, and had there 
learned the dyer’s trade. He was familiar with the 
old colors and with the methods of producing them 
before he immured himself in a laboratory. 

One day after he had become a chemist, he was 
experimenting with indigo and a dark, greasy sub- 
stance called anel. On treating it with a particular 
reagent, which he did only experimentally and with- 
out a thought of evolving a new industry, he ob- 
served that he got the rich purple that has since be- 
come famous. With the eyes of a trained dyer he 
noted its beauty at once, and his next practical thought 
was, “I wonder if that color would ‘take’ and stick 
on wool.” He got some wool and tried it and found 
the dye perfect. Then he tried it on silk, with similar 
results, and so the dye-house industry was revolution- 
ized. 

To the cotton grower of the United States the cot- 
tonseed was long regarded as an insufferable nuisance, 
to be got rid of only at trouble and expense. After 
being separated from the cotton fiber it was thrown 
away. It has become now, through chemistry, . the 
basis of a whole catalogue of activities known as cot- 
tonseed oil industries. Chemistry has shown the cot- 
ton grower how to refine the oil made from the seed, 
and now it is extensively used as a sweet oil for salad 
dressings, while much of it is employed as an adul- 
terant or masquerades openly in the guise of olive oil. 

It is utilized, also, in the various lard mixtures, such 
as cottolene, and it makes a good, wholesome food. 
From the residue, after the oil is pressed out, is man- 
ufactured cottonseed cake, which is used as a cattle 
food. The crude, unrefined oil is good soap stock, and 
the cotton fiber taken from the hulls is variously em- 
ployed to make a high grade of paper, a good fuel and 
a fertilizer. 

Yeast is a valuable by-product of the malting and 
distilling industries, and the exhausted malt, etc., is 
now compressed and makes an excellent cattle food. 
In the wine making industry the residue left after 
pressing the grapes, was formerly wasted. From it 
is now made a low-grade brandy. Combired with cop- 
per, it supplies verdigris. Vinegar is another by- 
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product, and the residue from the secondary or brandy 
making process is utilized as cattle fodder and fertil- 
izer and when dried, as a fuel. The grape seeds are 
useful for the extraction of their oil and tannic acid. 
Another product is argol, which, purified, becomes 
cream of tartar, the basis of the baking powders and 
of various medicines. 

After the extraction of the olive oil the pulp of the 
olive used to be discarded. Now the residue is con- 
verted by distillation into methyl, or wood alcohol; 
acetone, a solvent; a high-grade tar, similar to wood 
tar, and a very good coke. 


RECENT developments with reference to 

Oriental additional facilities for trade with China 

Trade. lend interest to some figures showing the 
growth of our commerce with that coun- 
try, presented by the Department of Commerce and 
Labor through its Bureau of Statistics. Exports to 
China in the fiscal year 1903 aggregate about $19,000,- 
000, against less than $4,000,000 in 1893. The total 
value of our exports to China in 1903 exceed those of 
any earlier year except 1902, when they were above 
the normal by reason of the very light exports to China 
in 1901, in which year importations were greatly in- 
terfered with by existing hostilities in that country. 
This figure of $19,000,000 of exports direct to China 
does not by any means show, however, the total of our 
exports to that country, as a large proportion of our 
exports to Hongkong also enter China. Exports to 
Hongkong in the fiscal year just ended aggregate over 
$8,000,000, making our total exports to China and 
Hongkong about $27,000,000, against a total of $8,- 
000,000 in 1893. 

Comparing this growth with that of our commerce 
with other parts of the world it may be said that our 
total exports to Europe in 1903 aggregate a little over 
a billion dollars, against $662,000,000 in 1893, having, 
therefore, increased less than 60 per cent during that 
period; those to North America amount to about 
$215,000,000, against $119,000,000 in 1893, having thus 
increased about 80 per cent; those to South America 
aggregate about $41,000,000, against $32,000,000 in 
1893, an increase of about 30 per cent; those to Asia 
in 1903 aggregate about $60,000,000, against $16,000,- 
000 in 1893, an increase of 275 per cent. To Oceanic 
the total for the year is about $36,000,000, against $11,- 
000,000 in 1893, but are not properly comparable with 
those of 1893 because of the fact that they do not in- 
clude the commerce with the Hawaiian islands, which 
is considered as a part of the domestic commerce of 
the United States and separately stated. To Africa the 
total exports for 1903 aggregate about $38,000,000, 
against a little less than $6,000,000 in 1893. 

It is apparent from these figures that the growth in 
our exports to Asia has been more rapid than to any 
other section of the world except- Africa, and the 
growth in the exports to China has been a very im- 
portant factor in the growth of shipments to Asia. 
Comparing the growth of our exports to China with 
those to Japan, it may be said that our total exports to 
Japan in 1903 aggregate about $21,000,000, against 
$3,000,000 in 1893, the increase to Japan having been 
slightly greater than that to China. 











































































___ News Siftings. 


It is said that Martin Fox, president of the Iron 
Molders’ Union of North America, has been forced to 
resign on account of ill health. 

John H. Pitkin, Will H. Blackburn and Hiram C. 
Todd are the incorporators of the Pitkin Stove Co., 
Corinth, N. Y., capitalized at $10,000. 

Albert W. Pell, Robert H. Cary and John H. 
Wheeler are the incorporators of the X-Ray Stove 
Polish Co., New York City, capitalized at $200,000 
for the manufacture of stove polish. 

Samuel Oldham, administrator of Wm. Bryan, has 
sued the Kentucky Stove Co., Louisville, Ky., for $15,- 
ooo damages. Mr. Bryan was killed at the plant of 
the stove company on June Io by the bursting of an 
emery wheel at which he was at work. 

Howard R. Lynn, secretary of the Born Steel 
Range Co., Cleveland, O., has just returned from a 
five weeks’ trip to the coast, where he has been quite 
successful in interesting the jobbing trade in the Born 
steel range. Mr. Lynn favored THE AMERICAN ARTI- 
SAN with a call while in Chicago and expressed him- 
self as well satisfied with the Western trade outlook. 

Chauncey L. Williams, vice-president of the En- 
gineering Review of New York and manager of the 
Chicago office of this concern, is about to join the 
ranks of the benedicts. He will be married on Aug. 
4 to Miss Charlotte Demuth, Oberlin, O. Mr. Wil- 
liams has many friends in the trade who highly appre- 
ciate his many sterling qualities and wish him joy 
in the step he is about to take. 

T. A. Lewis has associated himself with the March- 
Brownback Stove Co., Pottstown, Pa., and will visit 
the trade in their behalf in Indiana, Illinois and South- 
ern Michigan. He will handle a thoroughly up-to- 
date line of stoves, ranges and furnaces, and owing to 
the extensive variety of goods he can offer the trade, 
and low prices he can make on same, there is no doubt 
but that he will be successful in securing a fine line of 
business in this territory. 

The Simpson Stove & Mfg. Co., Pittsburg, Pa., are 
sending the trade some attractive advertising matter 
calling attention to the Simpson Multiple-Action gas 
stove. This stove has a corrugated fire box cast in one 
piece, which construction prevents the products of 
combustion irom escaping into the room. It is guar- 
anteed by the manufacturers. This firm have recently 
built a new factory, and owing to their largely in- 
creased facilities, will be able to fill all orders with 
the utmost promptness. 

Gohmann Bros. & Kohler Co., New Albany, Ind., 
makers of the Antler stoves and ranges, fireplace trim- 
mings, iron mantels, gas grates, etc., have succeeded 
the Lithgow Mfg. Co., Louisville, Ky., in the manu- 
facture of their Clubhouse grates and frames. This 
firm will shortly commence the manufacture of a steel 
range that will nest for shipping, will have all joints 
as tight as if they were riveted, will have an oven brace 
to prevent buckling and will embody an easy method 
of replacing corroded or burnt-out parts. 

The Wm. T. Dust Co., Detroit, Mich., carry a com- 
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plete line of repairs for all stoves and furnaces, a 
well as a line of stove rods, paste stove putty, stoy 
knobs, pipe dampers, mica, etc. Owing to the increas: 
in the business of this firm they have been forced t 
move into new and larger quarters in their new build 
ing at 30-32 Macomb street, that city. This is a stor 
and basement brick building, 30x105 feet in dimen 
sions, particularly constructed to meet the requirement 
of this firm’s business. They expect to be settled ir 
their new quarters by Aug. 1. They are branching 
out in a business way and are shipping to all quarter 
of the compass. 

The Phillips & Clark Stove Co., Geneva, N. Y., of 
fer the trade a variety of popular stoves and ranges 
in their Andes line, including the Oakvale Andes, a 
handsome oak with full return flue, whereby the prod 
ucts of combustion from the fire box are carried down 
into the base of the stove through the bottom unde: 
the ash pan section, returning up through the back 
flue to the exit in the rear, thus releasing the heat 
from the current of heated air in the stove befor: 
passing to chimney. This stove is all cast iron, with 
ash pan of unusual size. The grate is triangular in 
form and the fire pot is quite straight on its side. The 
magazine is easily adjusted through the top of the 
stove, and is of ample size. 


The S. M. Howes Co., 40-46 Union St., Boston, 
Mass., send us a circular showing a large number of 
handsome interior views of their factory and asking 
us to look out for their coming catalogue. The cir- 
cular shows cuts of the following specialties of theirs: 
Hot-air pipe, hot-air elbows, angle elbows, register 
boxes, deep register boxes, side register boxes, end reg- 
ister boxes, oval tin headers, round tin headers, round 
tin T., No. 1 adjustable elbows and boots, No. 2 ad- 
justable elbows and boots, regular center boots, special 
center boot, offset boots, flat. back boots, galvanized 
smoke pipe elbows, cold air collar, galvanized steel 
pipe, steel angle elbows, flanged casing collars, hot-air 
damper, galvanized steel cold-air box, Boston stove 
pipe, No. 1 Boston elbow, No. 2 Boston elbow, Boston 
drum elbow and Boston drop elbow. 


The Globe Stove & Range Co., Kokomo, Ind., are 
manufacturers of all sizes and styles of steel ranges, 
steel cooks, cast cooks, air tights, hot blasts, oak heat- 
ers, etc. The new addition to their foundry department 
has just been completed, doubling their capacity in that 
department. They have also under construction a two- 
story room, 60x208 feet in dimensions, designed for 
making bodies. This building is being equipped with 
the latest improved machinery for making steel range 
bodies, operated by electricity. They are adding to 
their mechanical equipment a 165 horse power engine 
and a 125 kilowatt dynamo. They are cutting out their 
line shafting and installing motors throughout their 
factory. All these improvements will be completed by 
Aug. I, and this firm claims theirs is the best equipped 
and most up-to-date plant for the manufacture of steel 
ranges in the country. 

The Culter & Proctor Stove Co., Peoria, Ill., send 
us a booklet describing their King Bee air blast heater. 
This stove has an exposed fire pot, with heat deflecting 
ring. The cast base is perfectly fitted, has lathe-faced 
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ash pit door, with two genuine screw registers and 
lathe-faced ash pit door. 
This stove is mounted with anti-buckling ring, which 


prevents the warping of the drum at the top of the fire 
pot. The way these stoves are mounted with this anti- 
buckling ring is as follows: The drums are driven 
down over the upper flange of the anti-buckling ring, 
the flange having first been covered with cement. The 
drum is then riveted to the ring and not to the fire pot. 
The cup joint at the center of the ring is then filled 
with cement, which covers the lower edge of the drum. 
The lower flange of the ring is placed in groove inside 
of fire pot in cement and is bolted tothe outside of the 
fire pot through several lugs. The broad deflecting 
pot ring is then placed over the outer edge of the anti- 
buckling ring. The perforated puff preventer in top 
of the feed door effectually prevents all puffing or ex 
plosions. 
+o 


COUNTERSINK. 


North Bros. Mfg. Co., Philadelphia, Pa., are offer- 
ing the trade a countersink for use in their No. 
“Yankee” spiral ratchet screw driver, shown in the 
accompanying illustration. 
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Countersink for “Yankee” Spiral Ratchet Screw Driver. 


This countersink is made of superior tool steel, and 
can be used in either hard or soft woods. The end of 
the countersink is the same as the*ends of bits used in 
drivers, and is put in the tool in the same manner as 
the bits. This firm are manufacturers of the “Yankee” 
line of tools first offered to the trade in 1898. Each 
year since has shown a notable increase in the sales, 
and all dealers who have handled them continue to de 
so, with increased trade. 

abe : 


A LAMP BOOK. 


The R. E. Dietz Co., 60 Laight street, New York, 
send us their “Lamp Book,” containing descriptions 
of a variety of their lamps, including Deitz Regal, 
Dietz Masterpiece, Dietz gas lamps, Dietz Lucifer 
acetylene gas lamp, Dietz No. 1 Imperial acetylene 
gas lamp, Dietz No. 3 Imperial Search Light, Dietz 
No. I generator and Dietz No. 2 generator. 

Dietz Orient, for kerosene, is made of brass and 
finely polished and lacquered. It can be made to or- 
der in black enamel with brass or nickel trimming. 
The lamp is 13 inches high, including bail, 6 inches 
across the front and weighs 3% pounds. The oil 


pot is slipped into the base and snaps over springs. 
ee 


STOVE MOUNTERS /1EET. 





The Stove Mounters’ International Union, in session 
recently at Indianapolis, elected the following officers 
for the ensuing year: 

President—J. F. Tierney, Detroit. 

Secretary—J. H. Kaefer. 

First Vice-President—Alan Studhome, Hamilton, 


Can. 
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Second Vice-President—Edward Fay, Cleveland. 
Third Vice-President—H. J. Reagan, Atlanta, Ga. 
Fourth Vice-President—A. Noser, Belleville, Ill 
There was considerable argument over the question 

as to whether the headquarters will be moved from 
Detroit to Chicago, and it was finally decided that they 
should remain in Detroit. The conference between the 
committee of the association and one of the Amalga- 
mated Association of Sheet Metal Workers as to juris- 
diction over the steel range workers came to nothing 
after several hours of argument. 

eo 


FIGHTING STEEL RANGE PEDDLERS. 


Dunham & Son, Hudson, Mich., are a wide-awake 
hardware concern who learned that the steel range 
peddlers would pay their city a visit in about a week, 
‘onsequently they prepared to give them a warm re- 


iti A 


If silver dollars grew on bushes, would you 
plant a few in your yard? Yes? Well, wehavea 
few cuttings of this variety that you can profita- 
bly transplant, but you already have some of them 
that you have grown and gathered together by 
honest toil; and now that you have them, do you 
want some peddler to come along and take them 
from you without giving you value received? The 
steel range peddler will probably call on you 
and tell you his pretty story about how much 
better he can do by you in the matter of furnish- 
ing you with a range than the local hardware 
dealer. If you want to lose money. buy a range 
of one of these peddlers: if you want to make 
money. and be forever satisfied that you have got 
your money's worth, buy of the merchant who 
has the goods to show you, is reliable and respon- 
sible. and ready to make good anything that may 
be fancied as unsatisfactory. We have 


BORN STEEL RANGES! 


and will guarantee to sell you what you want in 
this line, and furnish fuel for it for a full year, ata 
less price than the peddler will sell you the bare 
range. We mean just what we say, and will make 
this statement eobd atiany time. If you want a 
Range. see us before you buy, and let us SAVE you 
money. Don’t pay a fancy price for an inferior 
article. when we will sell you BETTER GOODS 
for MUCH LESS MONEY. Respectfully, 


DUNHAM & SON 


HUDSON, MICH. 








ception, part of which consisted in the distributing of a 
thousand circulars like that shown herewith, only con- 
siderably larger, throughout the adjacent territory. 
They also took other means of pushing their steel 
ranges with the utmost vigor, and as a result had the 
satisfaction of seeing the peddlers depart with but dry 
pickings. 










































































































sale of these goods, for the ensuing year, very prom- 
ising.” 
STEEL RANGES SHOULD BE SOLD DIRECT. 

A dealer expresses his opinion as to whether steel 
ranges should be sold through the hardware jobber 
or direct to the dealer, as follows: 

“While we have just placed our order for a full 
carload of sixty steel ranges, we have not found it 
necessary to keep malleable steel ranges in stock lately, 
as our customers are well pleased with the regular 
steel ranges with cast-iron tops. We prefer buying 
steel ranges direct from the manufacturers, as we 
have less trouble with them in establishing agencies 
too close to us in smaller towns.” 

Twenty-six other members of the trade express 
themselves of the opinion that steel ranges should 
be sold direct to the retail trade. 

MEETING COMPETITION OF CATALOGUE HOUSES. 

The following are given as methods of overcoming 
the competition of catalogue house ranges by manu- 
facturers and dealers: 

“Of course, the catalogue house is going to play 
an.important part in the market with these goods, as 
with all other goods—no more so. It appears to us 
that the best way to ‘buck’ this class of competition 
is to get some of their own goods—buy a range of 
them if necessary—and offer it at the same or less 
than they are getting for it. In other words, make 
a stool pigeon of it. As a general rule the goods 
which they sell in this line are- decidedly ‘bum’ and 
show their true worth and value.” 

“Dealers can best overcome catalogue house range 
business by putting in a well-finished outside cheap 
range and set it back and put all of his force on good 
goods, and if necessary show the difference in the poor 
and good ranges. By this I have no trouble to speak 
of.” 

“To overcome the competition of cheap catalogue 
house ranges, dealers should emphasize quality and 
not price.”’ 

“To overcome the competition of cheap catalogue 
house ranges, dealers should emphasize quality, not 
price.” 

“To overcome the competition of cheap catalogue 
house ranges, manufacturers should furnish better 
goods for the money.” 

“To overcome the competition of cheap catalogue 
house ranges, dealers should sell better goods.” 

“The way we overcome competition of the cheap 
catalogue houses’ steel ranges is by keeping a cheap 
range on the floor in connection with the other line 
that we handle. We make comparisons to all our 
customers and let them decide which they want to 
buy.” 

“To meet the catalogue houses we always keep one 
or more of the cheapest ranges on our floor, naming 
a very low price on same, rarely, if ever, selling one.” 

“We are not troubled with the catalogue house 
range. We have cheap ranges for competition. The 
only way to convince people that it does not pay to 
buy such goods is to let them buy them and inside of 
two or three years they are ready to buy a good range 
from a good, responsible dealer and pay his price.” 
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‘To overcome the competition of cheap catalogue 
house range competition, I believe it is best done by 
dealer selecting the highest grade of range that he is 
able to secure and push it hard. At same time have 
on his floor ranges of equal quality to those handled 
by catalogue houses; by showing up the difference to 
customers, 99 times out of a hundred you will sell 
the high-grade range.” 

“The most satisfactory way we have found in deal- 
ing with cheap catalogue ranges is to insist on our 
customers purchasing one of them. Sometimes we are 
a little long in getting his business, but in that way 
it lasts longer when we do get it.” 

“To keep some of or even one of the kind of ranges 
that the catalogue house sells on the floor beside 
first-class goods and show the customer the difference 
in their general make-up. Some people will’ think 
the range they get of catalogue houses is just a& good 
as any range until you have the best and cheapest 
and the customer all together, and then you can show 
them the difference and educate them. Investigate.’’ 

“Dealers should overcome the competition of cheap 
catalogue house ranges by meeting the price with the 
same goods.”’ 

“I find the best way to meet catalogue house com- 
petition is to keep a cheap range on the floor and 
make a close price on it, and tell the customer that 
that is the kind they get when they send there; I 
have knocked out several in this way.” 

“Dealers should try to overcome the competition of 
cheap catalogue houses by showing the difference 
in durability.” 

“In order to overcome the competition of cheap 
catalogue house ranges, dealers should tell the truth 
about them.” 

“To overcome the competition of cheap catalogue 
house ranges, dealers should emphasize quality.” 

“To overcome the competition of cheap catalogue 
house ranges dealers should sell only the best goods 
at a fair profit; cheap goods will kill themselves in a 
short time.” 

“Dealers should try to overcome the competition of 
cheap catalogue house ranges by comparison of 
goods.” . 

“Dealers should try to overcome the competition of 
cheap catalogue houses by education.” 

“To overcome the opposition of cheap catalogue 
houses, manufacturers should not sell to them.” 

“Dealers should overcome the competition of cheap 
catalogue houses by showing the superior quality.” 

“Dealers should try to overcome the competition of 
cheap catalogue house ranges by showing the differ- 
ence between a good and bad article, and the rates 
of transportation.” 

“Dealers can overcome the competition of cheap 
catalogue house ranges by cutting off source of sup- 
ply.” 

“To overcome the competition of cheap catalogue 
house ranges, dealers should try to emphasize the lack 
of thoroughness in construction, cheapness of ma- 
terial used, etc.” 

“Dealers should try to overcome the competition 
of cheap catalogue house ranges by loyalty to home 


dealer, who is responsible and easy of access in case 
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of anything being unsatisfactory in goods. He should 
also emphasize the quality; any dealer can sell a bet- 
ter range for the same or less money on the same 
terms.” 

“It is, we think, impossible to overcome this com- 
petition. There being numberless rangemakers, all 
looking for business, and a great many being small 
makers, want the money, and will sell to any one hav- 
ing money to pay for their goods. For this you can- 
not blame them. And not being in shape to give long 
time, naturally sell to houses who can discount their 
bills; this, of course, means the lafger houses. And 
in order to sell they must make an unheard-of price, 
which, as before said, sold at small margin does 
not do the smaller dealer any good. Of course, where 
these cheap goods are sold, it does not do the dealer 
selling them any good, but it does not help the other 
man, to get a better price for his goods. As, of course, 
the customer says he can buy a range just as godd 
for less money, when he knows he cannot and _ will 
not, but bluffs the dealer nine out of ten times. But 
if the dealer will stand for the quality of his grade 
he can usually get his price, if it is reasonable, but he 
does not, and, for fear he will lose the sale, he comes 
down, thereby only making a small profit. The only 
way we think this can be overcome is to put the small 
rangemakers out of business.” 

“Dealers should carry a few very cheap ranges in 
order to overcome the catalogue house competition, 
and should make a price lower than theirs, pushing 
the sale of better goods, and convince the trade that 
they have it.” 

“Dealers should try to overcome the competition of 
cheap catalogue house ranges by having cheap ranges 
on the floor and showing the difference.” 

“To overcome the competition of cheap catalogue 
house ranges, dealers should keep a range of the same 
or similar quality, and show the difference by citing 
cases where this class of range has lasted but a few 
years, the difficulty in getting repairs, etc.”’ 

“The dealer can overcome the competition of cheap 
catalogue house competition by keeping a sample of 
the cheap ranges for comparison.” 

“Dealers should let the catalogue house competition 
alone. They are here to stay; you can’t kill them off. 
Carry in stock some cheap goods to compete with 
them. Show your customers that you are selling 
them a better article, and don’t advertise the catalogue 
house.” 

‘By handling a few cheap ranges and showing trade 
the difference, and, in most cases, good ranges will be 
sold.” 

“To overcome the competition of cheap catalogue 
house ranges is a proposition which confronts all of 
us. Some think by putting in a cheap jobber’s range 
and compare this with the cheap catalogue house steel 
range, they are able to sell their customer a better 
piece of goods and make a profit. This will work jn 
some cases, but my experience has been that it works 
in very few cases only. Whenever we make prices on 
a steel range, cheaper or about as cheap as the cata- 
logue houses, do they think it is no good, and always 
compare our best ranges with the cheap John cata- 
logue house ranges, and if we could sell them a $55 
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range for $25 or $30 they would probably buy from 
us.” 

“Our plan is to keep a cheap range in stock at all 
times and to advertise it in our weekly papers, in order 
to overcome the competition of cheap catalogue house 
ranges.” 

“To overcome the competition of cheap catalogue 
house ranges, dealers should keep a cheap one on the 
floor.” 

“To overcome the competition of cheap catalogue 
house ranges, the trade should stop buying of such 
manufacturers.” 

“In order to overcome the competition of cheap 
catalogue house ranges, carry a very cheap range; we 
have not been troubled with catalogue houses in this 
line.” 

“To overcome the competition of cheap catalogue 
house ranges, dealers should let people buy them; 
they will sodn learn which is best to do.” 

‘To overcome the competition of cheap catalogue 
house ranges, dealers should make a comparison be- 
tween the cheap and the better grade.” 

‘To overcome the competition of cheap catalogue 
house ranges, dealers should have a $25, a $30, a $45 
and a $60 in stock and on the floor at all times. Start 
a customer by showing up your cheap line first, then 
lead to your $45, that cost you $32, or if you pay $35, 
charge $48. Make a big play on that, and incidentally 
mention the $60, but express the opinion that $60 is 
no doubt more than they would pay, but add that if 
they could only see their way clear to invest that much 
that they would not regret it. Your $60 must be a 
malleable, so that you can jump on it and show that 
the difference in expense is in the cost of the material, 
and not finish alone. Mention some neighbor who has 
one, and five times out of ten you land them for the 
$60 outfit. The other four times you sell your me- 
dium-priced $45 to $48 range, and now and then your 
customers will insist on a $30 job. It is human nature 
to want what you are led to believe you cannot get. 
In the hands of a good salesman we will guarantee 
above results.” 

‘To overcome the competition of cheap catalogue 
house ranges, dealers should try to keep similar goods 
in construction for less money.” 

“To overcome the competition of cheap catalogue 
house ranges, dealers should get about the same grade 
and sell cheap.” 

“To overcome the competition of cheap catalogue 
house ranges, dealers should buy good goods.” 

“Dealers can overcome the competition of cheap 
catalogue steel ranges by having one on the floor to 
compare, and then show better ones.” 

“It is very difficult to say what the dealer should 
do to overcome the competition of cheap catalogue 
houses on ranges. It is a problem that each merchant 
has to solve for himself. We think the result will be 
with the catalogue house a good deal as it is with 
the peddler, people will come to know that the range 
bought from the catalogue house is of a cheap, flimsy 
character.” 

The only thing that we see for dealers to do to 
overcome the cheap catalogue houses 1s to try to stop 


manufacturers from selling them.” 
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“To overcome the competition of cheap catalogue 
house ranges the dealer should emphasize quality if he 
handles charter oaks.” 

“Dealers should try to overcome the competition of 
cheap catalogue house ranges by selling good ranges 
and showing their long years of service, whereas cata- 
logue house ranges have scarcely any life, owing to 
light weight and imperfect construction.” 

“To overcome the competition of cheap catalogue 
house ranges, dealers should talk the goods they sell.” 

“To overcome the competition of cheap catalogue 
house ranges, dealers should talk quality.” 

“In order to overcome the competition of cheap 
catalogue house ranges, manufacturers should not sell 
to them at all.” 

“To overcome the competition of cheap catalogue 
house ranges dealers should talk quality and advise 
consumers that repairs cannot be had from catalogue 
houses.” 

“Dealers should try to overcome the competition of 
cheap catalogue house ranges by having salesmen that 
can make their own argument.” 


SELLING THE RANGE THE PEDDLER HANDLES. 


Herewith are a few opinions of manufacturers and 
dealers on the way to treat hardware jobbers who sell 
the trade the identical steel range which is peddled. 
Other opinions on this topic were given on pages 22 
and 23 of our June 27, 1903, issue: 

“Dealers should quit trading with hardware jobbers 
who try to sell them the identical steel range which is 
being offered consumers through peddlers.” 

“There is no reason why a retail dealer should buy 
a steel range of anyone except on two grounds, one 
of merit and the other of price. A low price and ‘your 
money’s worth’ never go together. Any first-class 
merchant throughout the country who is selling ‘steel 
ranges should have some little regard for his own 
reputation, and in order to protect it he should know 
distinctly what goods he is purchasing and know all 
about them and who are behind them. Of course if he 
is buying something that simply looks like a cooking 
apparatus, then the thing for him to do is to buy the 
cheapest thing he can purchase.” 

“Dealers should not buy from hardware jobbers 
who are trying to sell the trade the identical steel 
range which is being offered consumers through ped- 
dlers.” 

“The way to treat hardware jobbers who are trying 
to sell the trade the identical steel range which is be- 
ing offered consumers through peddlers is to stop 
buying from them and notify them to that effect.” 

“Dealers should let hardware dealers who are try- 
ing to sell the trade the same steel range which is 
being offered consumers by peddlers, keep their 
ranges.” 

“Dealers should turn down hardware jobbers who 
are trying to sell the trade the identical steel range 
which is offered consumers through peddlers.” 

“In our opinion the only remedy for retail hardware 
trade to prevent the selling of ranges in his territory 
by peddlers is to adopt similar tactics and give equal 
amount of his attention to this branch of business. 
Should the dealers utilize the idle moments of their 





clerks, especially during their dull season, in sending 
out circulars, etc., which the manufacturer would be 
only too glad to furnish, he would cause the peddler to 
stumble over a very rocky road. 

“Steel range peddlers make twice the profit that the 
dealer does on his goods, besides he sells on a commis- 
sion basis. Why could not the dealer do likewise? He 
could surely find competent men who are unemployed, 
who would welcome the opportunity of selling ranges 
for $5.00 or $10.00 commission, which would net the 
dealer a better profit than if the goods were sold direct 
from his store. 

“We do not believe that the dealer should look to 
the manufacturer, or their salesman, for any assistance 
whatever in this matter, as most stove factories. have 
trouble enough of their own. We strongly believe that 
by meeting the competition on the same basis, the deal- 
er would find it a very profitable business and could 
take care of his end of the string to his entire satisfac- 
tion. 

“We do not believe dealers will ever successfully 
combat the steel range peddler, as the latter sells but 
one article and soon becomes specialist in his line. On 
the other hand, the dealer cannot devote all his energy 
to sell steel ranges, as his general business would suf- 
fer. All he can do is to cut out the manufacturer who 
sells to peddlers and advertise his goods extensively 
throughout his territory and use every means within 
his power to get his goods before the public.” 


CHANGES IN STEEL COOK CONSTRUCTION. 


Manufacturers look for very few changes in steel 
cook construction. 


THE DEMAND FOR STEEL COOKS. 

There is more or less difference of opinion among 
manufacturers as to whether the demand for. steel 
cooks is a temporary or permanent one, the larger vol- 
ume of answers favoring the side which considers them 
as a permanent construction. 


STEEL AND CAST COOKS. 
The general opinion of the trade seems to be that 
steel cooks are supplanting cast cooks, although there 
are a good many dissentients to this view of the case. 


TALKING PRICE RATHER THAN QUALITY. 


Of the letters of steel range manufacturers who re- 
spond to the question as to the detrimental character 
of salesmen talking price rather than quality, the fol- 
lowing may be taken as a fair sample of the unani- 
mous opinion on this point: 

“We think the tendency has always been with trav- 
elers, as a class, to talk price rather than quality. The 
successful traveler talks quality first, and very little 
price at the last. It should make‘no difference to a 
retailer what price he pays for an article so long as it 
is good and he can sell it at a profit. As a rule, the 
merchant who makes his leading line one embodying 
quality will in the end have the best reputation in his 
vicinity and have the best bank account.” 


INCREASE IN STEEL RANGE SALES. 


The trade report as follows regarding steel range 
sales : 
“Our steel range sales are about 20 per cent larger.” 
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“Our steel range sales are 10 per cent larger than 
they were last year.” 

“Our steel range sales are about 20 per cent larger.” 

“Our steel range sales are about the same as they 
were last year.” 

“Our steel range sales are about the same as they 
were last year.” 

“Our steel range sales are not larger than they 
were last year. 

“Our steel range sales are about the same as they 
were last year.” 

“Our steel range sales are about the same as they 
were last year.” 

“Our steel range sales are increasing every year.” 

“Our steel range sales are 50 per cent larger than 
they were last year.” 

“Our steel range sales have increased about 50 per 
cent.” 

“Our steel range sales are about 20 per cent larger.” 

“Our steel range sales are about the same as they 
were last year.” ; 

“Our sales are not any larger than they were last 
year.” 

“Our steel range sales have not increased any over 
last year.” 

“Our steel range sales have increased 10 per cent.” 

“Our steel range sales are about 20 per cent larger 
than they were last year.” 

“Our steel range sales have increased 25 per cent.” 

“Our sales on steel ranges are 25 per cent less than 
they formerly were.” 

“Our steel range sales have increased 20 per cent 
over last year.” 

“Our ste@l range sales are probably 15 per cent 
better.” 

“Our steel range sales are 50 per cent larger than 
they were last year.” 

“Our steel range sales have increased by a small 
percentage.” 

“Our steel range sales are 50 per cent larger than 
they were last year.” 

“Our steel range sales are larger than last year by 
20 per cent.” 

“Our steel range sales are a little larger than they 
were last year.” 

“My sales are about 25 per cent larger.” 

“The steel range business with us is about the 
same, with about a Io per cent increase.” 

“Think sales will be about same as last year, pos- 
sibly 5 per cent greater.” 

“Our steel range sales are about the same as last 
year.” 

“Our sales have not been as large as last year by 
one-half.” 

“Our sales of steel ranges have not been as large 
this year so far, not by 50 per cent.” 

“My sale on steel ranges has increased about 10 
per cent over last year, but I anticipate a less per cent 
if the good ranges stay up in price where they are at 
present.” 

“Our steel range sales are 28 per cent larger than 
last year.” 

“Our sale this year has been about Io per cent larger 
than it had been last year.” 
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“Our sales are no larger than they were last year.”’ 

“Our steel range sales are larger than they were 
last year.” 

“Our steel range sales are not larger than they were 
last year. They are about the same percentage as last 
year.” 

“Our steel range sales are larger than they were 
last year.” 

“Our steel range sales are not larger than they were 
last year.” 

“Our steel range sales are about the same as they 
were last year.” 

“Our steel range sales are about the same as they 
were last year.” 

“Our steel range sales are larger by 40 per cent.”’ 

“Our steel range sales are larger by 15 per cent.” 

“Our steel range sales are about the same as they 
were last year.” 

“Our steel range sales are larger by about 12 per 
cent.” 

“Our steel range sales have increased about 25 per 
cent.” 

“Our sales on steel ranges have increased over last 
year about 25 per cent.” 

“Our stecl range sales are much larger than they 
were last year.” 

“Our sales are about the same as they were last 
year.” 

“Our steel range sales have increased 100 per cent.” 

“Our steel range sales are 20 per cent larger than 
they were last year.” 

“So far this year we have sold more ranges, I be- 
lieve, than we did in the same length of time last year. 
Percentage I am not now in position to give.” 

“Our sales of steel ranges are larger by nearly 100 
per cent, due to adding new lines; heretofore we only 
made one pattetn.” 

“We will know by what percentage only after sea- 
son is over, in view of possibility of cancellations.” 

“Our steel range sales are 100 per cent larger.”’ 

“Our steel range sales are about the same as they 
were last year.” 

“Our steel range sales are 50 to 75 per cent larger 
than they were last year.” 

“Our steel range sales are not yet any larger than 
they were last year.” 


PREVENTING STEEL RANGE BOTTOMS FROM WARPING. 


Herewith are given the methods of different manu- 
facturers in preventing steel range bottoms from 
warping : 

“We have given the feature of preventing steel bot- 
toms from warping special attention, and use a scien- 
tific method on the Model.” 

“Proper bracing is what we consider the best method 
for preventing steel range bottoms from warping.” 

“To prevent steel range bottoms from warping, the 
tops and bottoms should be well crated in wood frames 
so that weight will be supported at strongest point of 
range.” 

“If heavy steel is used, and the bottoms of the steel 
ranges are bridged, it will prevent them from warp- 
ing. 
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“To prevent steel range bottoms from warping, a 
heavy, high grade of steel should be used.” 

“To prevent steel range bottoms from warping, they 
should be made strong.” 

“The only method for preventing steel range bot- 
toms from warping is the buckle.” 

“Experience will soon show us the best method of 
preventing steel range bottoms from warping.” 

“In regard to steel range bottoms warping, we be- 
lieve in using good, level stock, and put on heavy 
cast-iron braces and there will be no trouble in warp- 
ing.” 

‘Good bracing with cast iron will prevent steel range 
bottoms from warping.” 

“We consider strong bracing the best method of 
preventing steel range bottoms from warping.” 

“We consider the best method of preventing steel 
range bottoms from warping is to use cast braces.” 

“For the prevention of steel range bottoms from 
warping we would recommend heavy and good ma- 
terial, close riveting and general good workmanship.” 

“We consider the use of No. 12 or No. 14 gauge 
steel and two cast braces, made heavy, the best method 
of preventing steel range bottoms from warping.” 

“To prevent steel range bottoms from warping, 
make them strong and brace them well.” 


SALE OF MALLEABLE RANGES. 


The following views are given by manufacturers 
and dealers as to whether malleable ranges are grow- 
ing in popularity over steel: 

“Malleable ranges are not growing in prosperity 
here. We think, however, the cast iron is better, and 
will in the near future displace the malleable en- 
tirely.” 

“We are pushing malleable ranges. We have sold 
a great many in the last ten years, and our repairs are 
limited to an amount not to exceed one dollar on the 
whole lot. We do not know what it is to have a sec- 
ond-hand malleable range in stock. They stay sold.” 

“Malleable ranges are growing in popularity in our 
vicinity. They are the best magle and last longer.” 

“Malleable ranges are growing in popularity in our 
vicinity at the expense of ranges made of steel, because 
we think they are better.” 

‘“Malleable ranges are growing in popularity in our 
vicinity, and the general impression is they are better.”’ 

“We do not see much difference between the mal- 
leable top and the cast top steel range. However, we 
handle both.” 

“For durability and economy in fuel, malleable 
ranges have grown in popularity with us, as our trade 
has doubled.” 

“We do not find malleable ranges growing in popu- 
larity in this vicinity.” 

“I do not find malleable ranges growing in popu- 
larity in my vicinity at the expense of steel ranges.” 

“Our trade is most all malleable ranges, for the 
reason there have been so many light, cheap ranges 
sold that have not given satisfaction, and the mal- 
leable ranges have given the best of satisfaction.” 

‘“Malleable ranges are growing in popularity in our 
vicinity, the principal reason being that malleable iron 
has proven the better material for this purpose.” 
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“Malleable ranges in our city are not becoming very 
popular. The Home Comfort people came into our 
city and worked it hard for a while. At first they sold 
a great many, but soon the people saw they were being 
sold something that was not value received, and they 
handed them out and had to finally pull out altogether. 
There are a number of these ranges in use in our city 
yet. A good many of these people would take, if 
they could get it, very little for the range they had 
paid $65 for. 

“Since the price has advanced on the malleable 
ranges, it makes them so high that the trade has a 
tendency to buy something a little cheaper, but where 
the old reliable brands, if they make up their minds to 
buy that kind, they will wait until they are able to get 
that kind.” 

“Malleable ranges are growing in popularity in this 
vicinity ; they have distinct talking points which at- 
tract the customer.” 

“About malleable ranges, from our personal ex- 
perience we have found it a most desirable range to 
push and is replacing (with our customers) ranges 
made of steel. We attribute this changed condition 
to the fact that the better grade of malleable ranges 
sells for a sufficient amount to. permit them to be made 
of best material procurable, and in the best and most 
substantial manner, thereby giving the purchaser a 
range (when used )that gives much better results, and 
from our observation much longer-lived article.” 

“We handle a malleable iron range and it has given 
such universal satisfaction that the ordinary steel 
range business is growing all over the country.” 

“Malleable ranges are growing more popular in this 
vicinity than steel ranges, from the fact that the ranges 
that have been peddled in this locality were inferior 
goods and they burned out and were unfit for use 
within the short space of five years, and furthermore 
the steel ranges do not seem to withstand the extreme 
heat and damp, creosote, steam, etc., that accumulates 
about a new stove that a cast or malleable range will, 
and the consumers are beginning to turn to the lat- 
ter.” 

“An entirely different class of trade calls for mal- 
leable ranges as the retail price here is about fifteen to 
twenty dollars higher.” 

“Malleable ranges are quite popular ; my sales on 
heavy cast top steel ranges are increasing.” 

‘“‘We find the people prefer malleable ranges in pref- 
erence to those made of steel. We attribute this to 
the fact that they consider the malleable ranges are 
more durable and substantial.”’ 

“As to the class of steel ranges which are mostly 
sold, we believe that this lies with the dealer. He 
can sell what he has faith in and pushes—provided he 
has the confidence of the community in which he re- 
sides. We think that there is less call for the mal- 
leable product than there used to be, owing, very likely, 
to the fact that other classes of ranges are made better 
than formerly and come more nearly up to the stand- 
ard formerly set by malleable ranges. There are at 
present plenty of very good ranges on the market 
which are not of malleable construction.” 

“Malleable ranges have had no special growth here 
in public favor. Some dealers are handling both cast 
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and malleable goods, but the majority stick closely to 
the cast.” 

“T found that the malleable steel range stands in a 
class by itself in the way it is sold—by giving cooking 
exhibitions. We sell quite a few then, but scarcely 
any afterwards, so they are not growing very rapidly, 
as there are not many buyers for this class of goods 
only at that time. The gifts that are given away are 
usually overestimated.” 

“The greatest trouble with malleable ranges is they 
are not finished as good as some of the cast top ranges. 
Of course they are a nice thing to talk about on a 
floor, pounding the top, etc., but the writer finds by 
studying the cast range and selling a good range the 
dealer can talk all around the malleable range. Of 
course all these malleable ranges have steel bodies, 
such as one cast top range, and of course the malleable 
range sells at the expense of the so-called steel range, 
they being the same in appearance; really the only 
difference being the malleable cast parts.” 


ARE STEEL RANGE PEDDLERS DISAPPEARING ? 

The consensus of opinion of manufacturers and 
dealers in regard to the gradual dying out of steel 
range peddlers is epitomized by one member of the 
trade, as follows: 

“We hear less complaint of the steel range peddler 
than formerly, and are inclined to think that people 
are becoming familiar with the quality of goods han- 
dled by the peddler, and are buying better ranges of 
their home dealers for less money.”’ 


STEEL COOK SALES ARE INCREASING. 
Manufacturers quite generally express their opin- 
ion that the sales of steel cooks are increasing. 


COOKING EXHIBITS ARE TOO EXPENSIVE A FORM OF AD- 
VERTISING. 

The steel range manufacturers quite generally in- 
dorse the action of the National Association of Stove 
Manufacturers in deciding that cooking exhibits are 
too expensive a form of advertising steel ranges. One 
maker, of the twenty-four manufacturers who declare 
against these exhibits, says: 

“We certainly indorse the action of the National 
Association of Stove Manufacturers, regarding the 
expense connected with cooking exhibits to advertise 
steel ranges. It is no more necessary to give cooking 
exhibits on steel ranges than it is on cast ranges, and 
the majority of American people are intelligent enough 
to know how to operate either one of these construc- 
tions without subjecting the dealer or the house whose 
goods he sells to the expense of giving a cooking ex- 
hibit.” 

CHANGES IN STEEL RANGE PRICES. 

The following are opinions of manufacturers and 
dealers on the subject of steel range prices: 

“At present we'do not look for any changes in prices 
owing to fluctuations in sheet steel market.” 

“We do not look for any changes in prices owing to 
fluctuations in sheet steel market or other causes.”’ 

“We are uncertain whether there will be any changes 
in prices owing to fluctuations in sheet steel market. 

“We do not look for any changes in prices owing 
to fluctuations in sheet steel market or other causes.”’ 
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“We do not look for a change of any consequenc¢ 
in prices owing to fluctuations in sheet steel market.” 

“We do not look for any changes in prices owing to 
fluctuations in the sheet steel market or other causes. 

We do not look for any changes in prices owing to 
fluctuations in the sheet steel market; prices are low 
now.” 

“We do not look for any changes in the price owing 
to fluctuations in the sheet steel market.” 

“We do not look for any changes in prices owing to 
fluctuations in the sheet steel market or other causes.” 

“We do not look for any changes in prices owing 
to fluctuations in the sheet steel market or other 
causes.” 

“We do not look for any changes in prices owing 
to fluctuations in sheet metal market or other causes.”’ 

“We do not look for any changes in prices owing to 
fluctuations in sheet metal market, but they are liable 
to advance.” 

“We do not look for any changes in prices owing 
to fluctuations in the sheet steel market.”’ 

“We do not look for any changes in prices owing 
to fluctuations in the sheet steel market.” 

“We do not look for any changes in prices owing 
to fluctuations in the sheet steel market.” 

“We do not think there will be any changes in 
prices, owing to fluctuations in the sheet steel market.” 

“There is no chance for a reduction in the price of 
steel ranges for the reason that they have not at any 
time been advanced in proportion to the high prices 
of materials. Materials will have to decline to a 
greater extent than they already have and the selling 
price of ranges remain the same, before the margin 
between the two is sufficient to afford the profit there 


should be in the goods.’ ‘ 
PARTS OF STEEL RANGE TILAT SHOULD BE CAST. 


Following are views of manufacturers as to parts 
of steel range which should be cast: 

“The top, front and firebox are the parts that should 
be cast.” 

“Steel ranges should be cast on the top.” 

“The manufacturer should know which parts should 
be cast.” 

“The parts which should be cast are those sub- 
jected to heat and rust.” 

“The top and doors should be cast.” 

“Every part should be cast except the body and 
oven.” 

“The top should be cast iron.” 

“The firebox should always be cast.” 

“We think the firebox, dryers and hot plates are the 
parts which should be cast.” 

“The top, covers, center fire doors, firebox complete, 
top oven plate and flue strips should be cast.” 

“All parts exposed directly to the fire should be 
cast.” 

“All the oven plates, front, back and ends should be 
cast.” 

“Every part should be cast.” 

“All parts should be cast.”’ 


SHIPPING STEEL RANGES 


The question of shipping steel ranges is one of wide 
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importance. Herewith are the opinions of a number 
of leading manufacturers on this topic: 

“We consider the best method of packing steel 
ranges to minimize breakage in transit is to print on 
the crate, ‘Careful, R. R. Men.’ ” 

“We consider crating the best method of packing 
steel ranges to prevent breakage in transit.” 

“We consider crating the best method of packing 
steel ranges.” 

“The way the freight is handled at present by the 
railroad company it is necessary to put a heavy frame 
around each range and closet. In some cases we be- 
lieve this frame ought to be made of two-inch stuff. 
The railroad companies are beginning to handle stoves 
and ranges the same as pig iron.” 

“When packing steel ranges, crate them like the 
Model, and this will tend to prevent the breakage in 
transit.” 

“We do not pack our steel ranges. Ours are so 
strong as to withstand ordinary careful handling.” 

“We think crating is the best method of packing 
steel ranges to prevent breakage in transit.” 

“We have no trouble in packing our steel ranges to 
prevent breakage in transit.” 

“We consider the use of plenty of crating the best 
méthod to prevent breakage in transit.”’ 

“We consider the best method of packing 
ranges to prevent breakage in transit is to crate them 
with good crating lumber.” 

“In packing our steel ranges, we do not crate any- 
thing but high closets.” 

“We consider the best method of packing steel 
ranges is to crate them well.” 

“We find it necessary to crate all our steel ranges in 
order to prevent breakage in transit.’’ 

“We consider a skeleton crate the best method to 
use in packing steel ranges to prevent breakage in 
transit.” 


steel 


HIGH AND LOW PRICED STEEL RANGES. 

The demand is quite equitably divided between 
prophecies of high, low and medium priced range 
sales in the near future. Ten dealers declare in favor 
of sales of high-priced goods, seven in favor of low- 
priced and eight in favor of medium-priced. One 
dealer appropriately says on this topic: 

“The outlook in our vicinity as to the price of goods 
depends altogether on the salesmen, and our salesmen 
are reared to sell good goods at common-sense prices.” 


MARGIN OF PROFITS. 


There is considerable diversity of opinion among 
leading dealers as to whether retailers secure a suffi- 
cient margin of profits on steel ranges. Thirty-one 
dealers think profits on those goods made by the trade 
are large enough, and twenty-two hold a contrary 
opinion. Some of these opinions are given herewith: 

“As a rule, retailers do not secure a sufficient profit ; 
$4 or $5 is not a sufficient profit, even when drayage, 
blacking, setting, etc., is figured against the cost.” 

“There being so many ranges on the market at as 
many different prices, and the good article must be 
sacrificed so as to compete with the cheaper goods. 
Then some cealers do not seem to realize that it costs 
money to black, set up, furnish first joint, and, if, the 


chimney is poor, go and spend time seeing where the 
trouble is, etc. They only look at their factory cost, 
and seem to think a few dollars added to that is suf- 
ficient. No, the margin ranges are sold at in our city 
is not enough, taking into consideration the grade of 
goods sold.” 

“The retailer's profit on steel ranges is largely due 
to the quality of goods he is selling. He can retain 
a good margin on good goods longer than he can on 
an inferior quality.” 

“On first-class ranges we make a fairly good margin, 
but on cheap ranges, such as catalogue houses sell; the 
retailer makes nothing.” 

“We find it difficult to make a suitable margin on 
steel ranges, as competition on ranges is very strong. 
The malleable ranges are the ranges of the future, 
in our estimation, and we buy these exclusively from 
the manufacturers.” 

“We believe that dealers are securing a better, mar- 
gin of profit than formerly, and that the manufac- 
turers are largely to be thanked for this fact, as we 
find that many of them are urging upon their retail 
trade the necessity for getting good profits on this 
class of goods.” 

“T do not secure as large a profit on ranges as [ 
used to, and I attribute the fact to my competitor at 
that time having a fair finished range at less price, and 
he was satisfied with $3 profit, and I was not, so he 
held the business at that time. Now, since reading an 
article in your paper last year, written by a dealer in 
Michigan, about selling stoves, and answered it in this 
way, that the dealer was to blame for not making 
money on stoves, as the customer does not know what 
goods are worth, as many a dealer supposes he does. 
I, then and there, where I was only making $3 to $5 
on stoves and $5 to $8 on ranges, raised it to double 
and had no more trouble selling my share than be- 
fore.” 

“The excessive high price of the better goods makes 
them very hard to sell and means a constant whittling 
of the profits, already too small for the retailer. Fol- 
lowing the point of least resistance has led the seller 
and buyer to utilize the cheaper goods.” 

“The retail dealers in this locality do not receive as 
much profit on steel ranges as they should; the price 
has been advancing so much on this line of goods that 
it is almost impossible to get a respectable profit. If 
it is put on, the customer will send to a catalogue house 
and get one that looks all right on paper.” 

“Many retailers do not get a sufficient profit on any 
stove business they do. It is deplorable that stoves 
which are strictly seasonable goods should be sold on 
as close a margin as they are in many sections.” 

“Retailers do not at present get the profit on steel 
ranges that they should, as they cannot always change 
the price as suddenly as the manufacturer ; they have 
really put the price too high and are inviting competi- 
tive manufacture, which will react on them some time 
in the near future.”’ 

“About profits, we are entirely satisfied with the 
margin we get on ranges we sell. We selected what 
we considered the best range manufactured, and by 
showing our customers that we are giving them more 
for their money than they are able to secure elsewhere 
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they appear to have no objections in giving us a satis- 
factory profit. | believe the lower grade of steel ranges 
sold by retaiiers do not carry with them a satisfactory 
profit.” 

“Our margin on steel ranges is from $10 to $12.” 


SHOULD BUY OF MANUFACTURER. 


On the question as to whether dealers should buy 
of the manufacturer direct or through the agency of a 
hardware jobber, 43 out of 45 leading retailers answer- 
ing this question favor direct purchases from the man- 
ufacturer, while the other two are neutral. Some of 
these opinions are given herewith: 

“It certainly is to the dealer’s advantage to buy from 
the manufacturer ; for more reasons than one, the job- 
ber has a line to-day and some other line to-morrow ; 
also the question of repairs must be taken into con- 
sideration as between the jobber and manufacturer.” 

“I have always bought direct from the inanufac- 


turer, though I am a friend of the jobber; I think the , 


fewer times a stove or range is handled the better it 
is for the dealer.” 

“We have found it more advantageous to buy ranges 
direct from manufacturers, as in the large majority of 
cases you can get promptly what you want, freight 
rates are equalized with jobber shipping points, and 
when it comes to getting repairs there is no place as 
satisfactory to buy them as through the manufacturer.” 

“We do not buy ranges from jobbers now, however, 
we did buy a few the first year or two we were in 
business, but we do not favor it now and do not think 
it good policy for any merchant to buy stoves from a 
jobber, especially when he begins to want repairs.” 

“T think it best for dealers to buy of manufacturers, 
because repairs can be furnished more promptly by 
them than by jobbers.” 

“It ought to be more of an advantage for a dealer 
to buy his ranges from the manufacturer, because he 
then deals direct with the maker, being able to get a 
better price, a larger variety of goods and when having 
any trouble can straighten out these matters better 
with the maker. As most of these, though the jobber 
has a good stove manager, must go to the manufac- 
turer, which causes delay and other inconveniences.” 

“Referring to the matter of dealers purchasing 
ranges direct of manufacturers, I can only speak from 
personal experience, that it has always been to my ad- 
vantage to buy all class of goods as close to head- 
quarters as possible. In some localities quite removed 
from a place where goods are manufactured, it is 
doubtless quite an advantage to be able to purchase 
them through a jobbing house ; but where freights and 
time are of little consideration or about equal, it would 
seem to me a great advantage to buy a class of stoves 
from people who make them.” 

“In some instances it is to the advantage of the 
dealer to buy of the jobber; but only on account of 
freight ; where we are close to the jobber, they get the 
goods in car lots, and will make or can make about 
$1.00 difference on each stove if they will do it.” 

“It depends a good deal as to location of factory 
and retailer; if the factory is too far distant, it pays 
to buy from a near-by jobber.” 

“T always buy steel ranges of the manufacturer, as 
I find that if 1 want any repairs it is easier to get them 
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and if the goods are not all right you have a better re- 
source on the factory than you have on a jobber, as I 
find these jobbers are very slow to act on these ques- 
tions, and ihey do not keep repairs for anything they 
handle.” 

“By all means, the dealers should buy direct from 
the manufacturer, get the sole agency and push one 
line of malleable ranges.” 

“Where a salesman can talk with the customer be- 
fore he purchases a steel range, it is not difficult to put 
before him the disadvantages of buying from a bargain 
house where he has no recourse, etc., and secure his 
order to prevent them purchasing at a distance is out 
of the question when the dealer is not able to convince 
the purchaser before his order is placed.” 

LOCALITIES WHERE LARGEST SALES OF STEEL RANGES 
\RE EXPERIENCED. 

That the demand for steel ranges is widespread is 
shown by the following specimen answers of manu- 
facturers as to where they secured the largest sale of 
their steel ranges: 

“Our largest sale of steel ranges is in the Western 
states.” 

“We secure the largest sale of steel ranges in Kan- 
sas.” 

“We secure the largest sale of steel ranges in the 
West.” 

“We secure the largest sale of steel ranges in Illi- 
nois and Indiana.” 

“We secure our largest sale of steel ranges in 
Ohio.” 

“Our steel ranges are gaining ground in the East- 
ern states.” 

“We secure the largest sale of steel ranges in the 
North and West.” 

“We secure our largest sale of steel ranges in the 
Middle and Western states.” 

“We secure the largest sale of steel ranges in the 
West.” 

“We secure the largest sale of steel ranges in the 
West, Southwest and Southeast. It depends largely 
upon local conditions.” 

“Our largest sale of steel ranges is in the West and 
Central states.” 

“Our largest sale of steel ranges is in central Illhi- 
nois.”” 

“We secure our largest sale of steel ranges in Ohio 
and Indiana.” 

“We secure the largest sale of steel ranges in the 
Western territory.” 

Herewith are the answers’ of the trade to questions 


asked: 
STEEL RANGE SALES HAVE INCREASED 100 PER CENT 
The Home Pride Range Co., Marion, Ind., writes 


Chere is a good steel range outlook for the ensuing year. 

Our steel range sales have increased 100 per cent 

If high class ranges, they should be sold direct to the re- 
tail hardware trade by the manufacturer 

To overcome the competition of cheap catalogue house 
ranges, dealers should sell better goods 

Malleable ranges require little packing. 

As regards the National Association of Stove Manufac- 
turers deciding that cooking exhibits are too expensive a 
form of advertising, we think this is a question of individual 
experience. 

The outlook in our vicinity favors the sale of the high 


priced steel rang¢ 
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DEALERS SHOULD EMPHASIZE QUALITY AND NET PRICE 

lhe Neill Stove Mig. Co., Portsmouth, O., writes: 

Chere is a fair steel range outlook for the ensuing year. 

Steel ranges should be sold direct to the retail trade. 

lo overcome the competition of cheap catalogue house 
ranges, dealers should emphasize quality and not price. 

We do endorse the action of the National Association of 
Stove Manufacturers at their Cleveland meeting in deciding 
hat cooking exhibits are too expensive a form of advertising 

Che outlook in our vicinity favors the sale of the medium 
priced steel range. 

GOOD STFEL RANGE OUTLOOK, 

Joesting & Schilling Co., St. Paul, Minn., write: 

There is a good steel range outlook for the ensuing year. 

Our steel range sales are 50 per cent larger than they 
were last vear. 

Steel ranges should be sold direct to the retail hardware 
trade. 

To overcome the competition of cheap catalogue house 
ranges, dealers should emphasize quality not price. 

We consider crating the best method of packing steel 
ranges. . 

We endorse the action of the National Association of 
Stove Manufacturers in deciding that cooking exhibits are too 
expensive a form of advertising steel ranges. 

STEEL RANGE OUTLOOK IS FAIR. 

lhe Channon-Emery Stove Co., Quincy, IIl., write: 

Mhere is a fair steel range outlook for the ensuing year. 

Our steel range sales are larger than they were last year. 

Steel ranges should be sold direct to the retail trade. 

To overcome the competition of cheap catalogue house 
ranges, manufacturers should furnish better goods for the 
money 

We endorse the action of the National Associaticn of 
Stove Manufacturers in deciding that cooking exhibits are 
too expensive a form of advertising steel ranges. 

The outlook in our vicinity favors the sale of the medium 
priced goods. 

STEEL RANGE SALES ARE LARGER. 

\ leading Chicago firm of steel range manufacturers 
write: 

We think the outlook is for an increased demand for steel 
ranges for 1903. 

Our steel range sales are larger than they were last year. 

We endorse the action of the National Association of 
Stove Manufacturers at their Cleveland meeting in deciding 
that cooking exhibits are too expensive a form of advertising 
steel ranges. 

[he outlook in our vicinity favors the sale of the low 
priced steel ranges. 

FAIR SALES THROUGH JOBBERS. 

rhe Phillips & Buttorff Mfg. Co., Nashville, Tenn., write: 

We do not anticipate any improvement in our steel range 
sales. 

Our steel range sales are not yet any larger than they 
were last year. 

We think steel ranges should be sold to the retail trade 
through jobbers. 

lo overcome the competition of cheap catalogue house 
ranges, dealers should try to emphasize the lack of thorough- 
ness in construction, cheapness of material used, etc. 

We do not pack our steel ranges; ours are so strong 
as to withstand ordinary careful handling. 

We endorse the action of the National Association of 
Stove Manufacturers in deciding that cooking exhibits are 
too expensive a form of advertising steel ranges. 

lhe outlook in our vicinity as to the price of goods de 
pends altogether on the salesmen, and our salesmen are 
reared to sell good goods at common sense prices. 

STEEL RANGE SALES HAVE INCREASED FROM 50 TO 75 
PER CENT 


write: 
There is a good steel range outlook for the ensuing year 
Our steel range sales are <0 to 75 per cent larger than 


they were last vear. 


he Malleable Steel Range Mfg. Co., South Bend, Ind., 


Steel ranges should be sold direct to the retail hardware 
trade. 

We do not look for any changes in steel range prices 
owing to fluctuations in sheet metal market, but they are 
liable to advance. 

Hardware jobbers are not handling any more steel ranges 
than formerly. 

The tendency of salesmen to talk price rather than quality 
is very much detrimental to the steel range business. 

Some retailers secure a sufficient margin of profit on 
steel ranges. 

We secure the largest sale of steel ranges in the West. 

The retailer should use his own weapons in fighting the 
peddler; give them good range and post it. 

We find that the steel range peddler is becoming less a 
menace 

To prevent steel range bottoms from warping, a heavy 
high grade of steel should be used. 

To overcome the competition of cheap catalogue house 
ranges dealers should emphasize quality. 

The fire box of a steel range should always be cast. 

Some steel ranges are gaining ground in the Eastern 
states. 

The sale of steel cooks is not increasing. 

Steel cooks are not supplanting cast cooks. 

The demand for steel cooks is only temporary. 

The outlook in our vicinity favors the sale of high grade 
ranges. 

DEALERS SHOULD SELL BEST GOODS AT FAIR PROFIT. 


The Schneider & Trenkamp Division of The American 
Stove Co., Cleveland, O., write: 

There is a very good steel range outlook for the ensuing 
year. 

Our steel range sales are about the same as they were last 
year. 

Steel ranges should be sold entirely by the stove and 
hardware dealer. 

To overcome the competition of cheap catalogue house 
ranges, dealers should sell only the best goods at at fair profit ; 
cheap goods will kill themselves in a short time. 

To prevent steel range bottoms from warping the tops 
and bottoms should be well crated in wood frames so that 
weight will be supported at strongest point of range. 

We endorse the action of the National Association of 
Stove Manufacturers at their Cleveland meeting in deciding 
that cooking exhibits are too expensive a form of advertising 
steel ranges. 

The outlook in our vicinity favors the sale of the better 
grade of ranges. 

STEEL RANGE OUTLOOK IS GOOD. 


The Royal Stove & Range Co., Greenville, O., write: 
There is a good steel range outlook for the ensuing year. 
Steel ranges should be sold to the retail trade, direct. 
We endorse the action of the National Association of 
Stove Manufacturers at their Cleveland meeting in deciding 
that cooking exhibits are too expensive a form of advertising. 


SALES ARE 100 PER CENT LARGER. 


The Parrott Stove Co., Savannah, Mo., write: 

There is a good steel range outlook for the ensuing year. 

Our steel range sales are 100 per cent larger. 

Steel ranges should be sold through the retail hardware 
trade. 

We do not look for any changes in steel range prices 
owing to fluctuations in sheet metal market or other causes. 

It is detrimental to the steel range business to talk price 
rather than quality. 

Retailers do not secure a sufficient margin of profit on 
steel ranges. 

We secure the largest sale of steel ranges in Kansas. 

The steel range peddler is becoming less and less a 
menace to the trade year after year. 

Dealers should try to overcome the competition of cheap 
catalogue house ranges by comparison of goods. 

Steel ranges should be cast on the top. 
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We consider a skeleton crate the best method to use in 
packing steel ranges to prevent breakage in transit. 

We endorse the action of the National Association of 
Stove Manufacturers in deciding that cooking exhibits are 
too expensive a method of advertising steel ranges. 

Steel cooks are not supplanting cast cooks. 

The demand for steel cooks is only temporary. 

There is not much choice in the high priced or low priced 
steel ranfes in our vicinity. 

HEAR LESS OF STEEL RANGE PEDDLERS YEAR AFTER YEAR 

A leading Indiana concern writes: 

Steel ranges should be sold through the retail hardware 
trade. 

We do not look for any changes in steel range prices 
owing to fluctuations in the sheet steel market or other 
causes. 

The tendency of salesmen to talk price rather than quality 
is detrimental to the steel range business. 

The manufacturer should give the retailer all the aid 
possible in fighting steel range peddlers. 

Year after year we hear less of the steel range peddlers 
as a menace to the legitimate trade. 


STEEL RANGES SHOULD BE CRATED. 

A leading Ohio concern writes: 

Our steel range sales are larger than they were last year. 

We will know by what percentage only after season is 
over, in view of possibility of cancellations. 

The tendency of salesmen to talk price rather than quality 
is certainly detrimental to the steel range business. 

Retailers do not secure a sufficient margin of profit on 
steel ranges. 

We secure that largest sale of steel ranges in the West. 

The manufacturer should aid the retailer in fighting steel 
range peddlers by giving good results at right prices and let 
people know of it. 

Dealers should try to overcome the competition of cheap 
catalogue house ranges by showing the difference between a 
good and bad article, and the rates of transportation. 

We think crating is the best method of packing steel 
ranges to prevent breakage in transit. 

We endorse the action of the National Association of 
Stove Manufacturers in deciding that cooking exhibits are 
too expensive a form of advertising steel ranges. 

The sale of steel cooks are holding their own. 

We do not look for any changes in steel cook construc- 
tion 

The outlook in our vicinity favors the sale of the low 
priced rather than the high priced steel range. 

ALL PARTS OF STEEL RANGE BUT OVEN AND BODY SHOULD BE CAST 
The Indiana Stove Works, Evansville, Ind., write: 
Chere is a fair steel range outlook for the ensuing year. 
Our sales of steel ranges are larger by nearly 100 per 

cent, due to adding new lines; heretofore we only made one 

pattern. 

Steel ranges should be sold through the retail hardware 
trace. 

We do not think there will be any changes in steel range 
prices, owing to fluctuations in the sheet steel market. 

The tendency of salesmen to talk price rather than quality 
is always detrimental to the steel range business. 

We secure the largest sale of steel ranges in the West, 
South West and South East. It depends largely upon local 
conditions. 

The manufacturer should give the retailer all the aid 
possible in fighting the steel range peddler. 

We think the steel range peddler is becoming less a 
menace to the legitimate trade every year. 

For the prevention of steel range bottoms from warping 
we would recommend heavy and good material, close riveting, 
and general good workmanship. 

Dealers should overcome the competition of cheap cata- 
logue houses by showing the superior quality. 

Every part of steel range should be cast except the body 
and oven 
We 
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expensive a form of advertising steel ranges 

The demand for steel cooks is permanent 

In our vicinity, the outlook favors the sale of the medium 
price range. 


STEEL RANGE PEDDLERS WORK UP DEMAND FOR STEEL RANGES. 


he Home Stove Co., Indianapolis, Ind., write: 

There is a good steel range outlook for the ensuing year. 

Our steel range sales are 20 per cent larger than they 
were last year. 

Steel ranges should be sold through the retail hardware 
trade, and not through the hardware jobbing trade 

We do not look for any changes in steel range prices 
owing to fluctuations in the sheet steel market 

Hardware jobbers are not handling any more steel ranges 
than formerly. 

We think it is detrimental to the steel range business 
for a salesman to talk price rather than quality. 

Retailers secure a sufficient margin of profit on their steel 
range sales. 

Our largest sale of steel ranges is in the Western states. 

We do not think the manufacturer should give the re- 
tailer any aid in fighting the steel range peddler, as the steel 
range peddlers work up a large demand on steel ranges. 

We find that the steel range peddler is becoming less a 
menace to the legitimate trade year after year 

To overcome the opposition of cheap catalogue houses, 
manufacturers should not sell to them 

The manufacturer should know which parts of a steel 
range should be cast. 

We endorse the action of the National Association of 
Stove Manufacturers at their Cleveland meeting in deciding 
that cooking exhibits are too expensive a form of advertising 
steel ranges 

The sale of steel cooks is increasing. 

We do not look for any changes in steel cook construction. 


RETAILERS SECURE INSUFFICIENT MARGIN OF PROFITS. 


rhe Littlefield Stove Co., Albany, N. Y:, write: 

There is not a very good steel range outlook for the en- 
suing year. 

Our sales are about the same as they were last year 

Steel ranges should be sold through both the retail hard- 
ware trade and through the hardware jobbing trade. 

We do not look for anw changes in steel range prices, 
owing to fluctuations in sheet steel market or cther causes. 

Hardware jobbers are handling more steel ranges than 
formerly. 

The tendency of salesmen to talk price rather than quality 
is detrimental to the steel range business. 

Retailers do not secure a sufficient margin of profit on 
their steel ranges. 

Experience will soon show us the best method of prevent- 
ing steel range bottoms from warping 

Dealers should try to overcome the competition of cheap 
catalogue house ranges by education. 

Every part of a steel range should be cast 

We endorse the action of the National Association of 
Stove Manufacturers in deciding that cooking exhibits are 
too expensive a form of advertising stee] ranges 

The sale of steel cooks is not increasing 

Steel cooks are not supplanting cast cooks 

There is no demand for steel cooks with us 

We do not look for any changes in the construction of 
steel cooks but look for their extinction 

The outlook in our vicinity favors the sale of the low 
priced steel range 

STEEL RANGE OUTLOOK IS GOOD 


A leading Ohio concern writes: 

There is a good steel range outlook for the ensuing year. 

Our steel range sales are much larger than they were 
last year. 

Our steel range sales are larger by about 12 per cent 

Steel ranges should be sold through the retail hardware 


trade and not through the hardware jobbing trad 


45 


Stove Manufacturers in deciding that cooking exhibits are too 

















































































































































































































We do not look for any changes in the price of steel 
ranges owing to fluctuations in the sheet steel market. 

The tendency of salesmen to talk price rather than quality 
is detrimental to the steel range business. 

Some dealers secure a sufficient margin of profit on their 
steel ranges, while again others do not. 

We secure the largest sale of steel ranges in the West. 

The manufacturers should aid the retailers all they can 
in fighting the steel range peddler. 

To prevent steel range bottoms from warping, they should 
be made strong. 

In order to overcome the competition of cheap catalogue 
house ranges, dealers should tell the truth about them. 

All parts of a steel range exposed directly to the fire 
should be cast. 

Steel ranges should be crated properly in order to prevent 
the breakage in transit. 

We endorse the action of the National Association of 
Stove Manufacturers in deciding that cooking exhibits are too 
expensive a form of advertising steel ranges. 

The sale of steel cooks is increasing. 

Steel cooks are supplanting cast cooks. 

The demand for steel cooks is permanent. 

We do not look for any radical changes in steel cook con- 
struction. 

The outlook in our vicinity favors the sale of the good 
steel range. 


OUTLOOK FAVORS LOW PRICED STEEL RANGES. 


Chas. H. Jones, Zanesville, O., writes: 

There is a good steel range outlook for the ensuing year. 

We endorse the action taken by the National Association 
of Stove Manufacturers at their Cleveland meeting in deciding 
that cooking exhibits are too expensive a form of advertising 
steel ranges. 

The outlook in our vicinity favors the sale of the low 
priced steel range. 


STEEL RANGE OUTLOOK IS GOOD. 


The Chattanooga Stove Co., Chattanooga, Jenn., write: 

There is a good steel range outlook for the ensuing year. 

Our steel range sales are about the same as they were 
last year. 

Steel ranges should be sold through the retail hardware 
trade. 

We do not look for any changes in steel range prices, 
owing to fluctuations in the sheet steel market or other 
causes. 

Hardware jobbers are not handling any more steel ranges 
than formerly, 

The tendency of salesmen to talk price rather than quality 
is detrimental to the steel range business. 

Retailers secure a sufficient margin of profit on their steel 
ranges. 

We secure our largest sale of steel ranges at home. 

The manufacturer should aid the retailer by giving them 
good goods in fighting steel range peddlers; they are supposed 
to have the ability to meet competition. 

We do not think the steel range peddler has ever done 
any harm. 

The only method for preventing steel range bottoms from 
warping is the buckle. 

Dealers should try to overcome the competition of cheap 
catalogue house ranges by having salesmen that can make 
their own argument. : 

All parts of a steel range should be cast. 

We consider the best method of packing steel ranges to 
minimize breakage in transit is to print on the crate “Careful 
R. R. Men.” 

The sale of steel cooks is not increasing with us. 

Steel cooks are not supplanting cast cooks with us. 

The demand for steel cooks is only a fad. 

In our vicinity the outlook favors the sale of both the 
high and low priced steel ranges. 

We handle ranges made by our upper house, the Cleveland 
Co-operative Stove Co. We make only cast goods. We con- 
sider that the steel range appliance on any part stove or range 
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except the oven is a perfect fad, nevertheless, for our upper 
house we handle quantities of steel ranges. 
INCREASE STEEL RANGE SALES BY I5 PER CENT. 

A leading Illinois concern write: 

There is a good steel range outlook for the ensuing year, 
but it is on cheaper goods than last year. 

Our steel range sales are larger by 15 per cent. 

Steel ranges should be sold through the retail hardware 
trade and not through the hardware jobbing trade. 

We do not look for any changes in steel range prices 
owing to fluctuation in the sheet steel market; prices are 
low now. 

We think hardware 
ranges than formerly. 

Retailers do not secure a sufficient margin of profit on 
steel ranges. 

We secure the largest sale of steel ranges in the North 
and West. 

We find that the steel range peddler is becoming less a 
menace every year to the legitimate retail trade. 

We consider the best method of preventing steel range 
bottoms from warping is to use cast braces. 

To overcome the competition of cheap catalogue house 
ranges dealers should talk quality and advise consumers that 
repair cannot be had from catalogue houses. 

The top, front and fire box of a steel range are the parts 
that should be cast. 

We have not trouble in packing our steel ranges to pre- 
vent breakage in transit. 

We certainly do endorse the action of the National Asso- 
ciation of Stove Manufacturers at their Cleveland meeting in 
deciding that cooking exhibits are too expensive a form of 
advertising steel ranges. 

The sale of steel cooks is increasing. 

To a certain extent, steel cooks are supplanting cast cooks. 

The demand for steel cooks is permanent. 

We look for very little change in steel cook construction. 

The outlook in our vicinity favors the sale of the low 
priced steel range. 

INCREASE STEEL RANGE SALES 40 

The Sheridan Stove & Mfg. Co., Quincy, IIl., write: 

Our steel range sales are larger by 40 per cent. 

Steel ranges should be sold through the retail hardware 
trade. 

We do not look for any changes in steel range prices 
owing to fluctuations in the sheet steel market or other 
causes. 

We think the tendency of salesmen to talk price rather 
than quality is detrimental to the steel range business. 

Retailers do secure a sufficient margin of profit on their 
steel ranges. 

We secure the largest sale of steel ranges in Illinois and 
Indiana. 

The manufacturer should assist the retailer in fighting 
steel range peddlers by putting a heavy license on all such 
peddlers. 

We find that the steel range peddlers are not so numerous 
as they were. 

If heavy steel is used, and the bottoms of the steel ranges 
are bridged, it will prevent them from warping. 

In order to overcome the competition of cheap catalogue 
house ranges, manufacturers should not sell to them at all. 

The top, covers, center fire doors, fire box complete, top 
oven plate, and flue strips should be cast in steel ranges. 

We consider the best method of packing steel ranges to 
prevent breakage in transit is to crate them with good crate- 
ing lumber. 

We endorse the action of the National Association of 
Stove Manufacturers at their Cleveland meeting in deciding 
that cooking exhibits are too expensive a form of advertising. 

Our steel cooks sales have increased about 50 per cent. 

We think steel cooks are supplanting cast cooks. 

The demand for steel cooks is permanent. 

The outlook in our vicinity favors the sale of the higher 
priced ranges in the east and the lower priced west of the 
Mississippi river. 


jobbers are handling more steel 
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STEEL RANGE OUTLOOK IS GOOD. 


A leading New York concern writes: 

The steel range outlook for the ensuing year is good. 

Our steel range sales are about the same as they were last 
year. 

Steel ranges should be sold through either the retail hard- 
ware trade, or through the hardware jobbing trade as long as 
the jobber sells only to the retailer, and at manufacturers’ 
prices. 

We do hot look for any changes this season in steel range 
prices, owing to fluctuations in sheet steel market. 

Hardware jobbers are not handling any more steel ranges 
than formerly; they are about the same. 

The tendency of salesmen to talk price rather than quality 
is detrimental to the steel range business. 

Retail dealers never secure a sufficient margin of profit 
on their steel ranges. 

Our largest sale of steel ranges is in the West and Central 
West. 

As regards the manufacturer aiding the retailer in fight- 
ing steel range peddlers, there are organizations of manufac- 
turers who are carrying on this work satisfactorily. 

We think the steel range peddler is becoming less a 
menace to the legitimate trade each year. 

All the oven plates, front, back and ends of a steel range 
should be cast. 

We consider the best method of packing steel ranges is 
ordinary framing. 

We emphatically endorse the action of the National 
Association of Stove Manufacturers at their Cleveland meet- 
ing in deciding that cooking exhibits are too expensive a form 
of advertising steel ranges. 

We do not think steel cooks are supplanting cast cooks. 

The demand for stéel cooks is only temporary. 

We do not look for any changes in steel cook construc- 
tion. 

The outlook in our vicinity favors the sale of the low 
priced steel range. 


DEALERS SHOULD EMPHASIZE QUALITY IN FIGHTING CATALOGUE 
HOUSES. 


The Portsmouth Stove & Range Co., Portsmouth, Chio, 
write: 

There is a good steel range outlook for the ensuing year. 

Our steel range sales are about the same as they were 
last year. 

We think steel ranges should be sold through both the 
retail hardware trade and also through the hardware jobbing 
trade. 

We do not look for any changes in steel range prices 
owing to fluctuations in the sheet steel market. 

The tendency of salesmen to talk price rather than qual- 
ity is detrimental to the steel range business. 

Retailers do not secure a sufficient margin of profit on 
their steel ranges. 

The steel range peddler is becoming less a menace to the 
legitimate trade every year. 

We have given the feature of preventing steel range bot- 
toms from warping special attention, and use a scientific 
method on the Model. 

Dealers should try to overcome the competition of cheap 
catalogue house ranges by loyalty to home dealer, who is re- 
sponsible and easy of access in case of anything being unsat- 
isfactory in goods. He should also emphasize the quality; 
any dealer can sell a better range for the same or less money 
on the same terms. 

The parts of a steel range which should be cast are those 
subjected to heat and rust. 

When packing steel ranges, crate them like the Model, 
and this will tend to prevent the breakage in transit. 

We endorse the action of the National Association of 
Stove Manufacturers in deciding that cooking exhibits are too 
xpensive a form of advertising steel ranges. 

We think the sale of steel cooks is increasing. 

Steel cooks are supplanting cast cooks to some extent. 
As regards the demand being temporary or permanent, 


some constructions of steel cooks are of such a shoddy char- 
acter that they are very apt to soon injure the business. 

In steel cook construction, we do not look for a constant 
tendency to make them as cheaply as possible, as it has the 
effect of making them less durable and less desirable. 

The outlook in our vicinity favors the sale of the high 
priced steel range. 


PREVENT OVEN WARPING BY PROPER BRACING. 


The Hess-Snyder Co., Massillon, Ohio, write: 

There is a fair steel range outlook for the ensuing year. 

Our steel range sales are not larger than they were last 
yeur. 

Steel ranges should be sold through the retail hardware 
trade. 

Retailers secure a sufficient margin of profit on their 
steel ranges. 

We secure our largest sale of steel ranges in Ohio. 

We find that the steel range peddler is becoming less a 
menace to the legitimate trade every year. 

Proper bracing is what we consider the best method for 
preventing steel range bottoms from warping. 

Dealers should try to overcome the competition of cheap 
catalogue house competition by showing the difference in 
durability. 

The top and doors of a steel range should be cast. 

In packing our steel ranges, we do not crate anything 
but high closets. 

The outlook in our vicinity favors the sale of the high 
priced steel range. 


THE STEEL RANGE PEDDLER IS STILL WITH US. 


The Baxter Stove Co., Mansfield, Ohio, write: 

There is a good steel range outlook for the ensuing year. 

Our steel range sales are not larger than they were last 
year. They are about the same percentage as last year. 

Steel ranges should be sold through the retail hardware 
trade. 

We do not look for a change of any consequence in steel 
range prices owing to fluctuations in sheet steel market. 

The tendency of salesmen to talk price rather than 
quality is always detrimental to the steel range business. 

We secure our largest sale of steel ranges in Ohio and 
Indiana. 

The manufacturers should aid the retailers by giving 
circulars illustrating their ranges and giving their customers 
the price at which they will sell. 

We find the steel range peddler still with us. 

To overcome the competition of cheap catalogue house 
ranges, dealers should talk quality. 

We endorse the action of the National Association of 
Stove Manufacturers at their Cleveland meeting in deciding 
that cooking exhibits are too expensive a form of advertising 
steel ranges. 


STEEL RANGES SHOULD BE SOLD THROUGH RETAIL HARDWARE TRADE. 


The Ringen Stove Co., div. American Stove Co., St. 
Louis, Mo., write: 

There is a good steel range outlook for the ensuing year 

Our steel range sales are larger than last year by 20 per 
cent. 

Steel ranges should be sold through the retail hardware 
trade. 

We are uncertain whether there will be any changes in 
steel range prices owing to fluctuations in sheet steel market. 

Hardware jobbers are handling more steel ranges than 
formerly. 

The tendency of salesmen to talk price rather than 
quality is detrimental to the steel range business. 

All retailers do not secure a sufficient margin of profit on 
their steel ranges. 

We secure our largest sale of steel ranges in the middle 
and western states. 

The manufacturers cannot help the retailers in fighting 
steel range peddlers; the dealers can only help themselves. 

We find that the steel range peddler is becoming less a 
menace to the legitimate trade each year 
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To prevent steel range bottoms from warping, make 
them strong and brace them well. 

To overcome the competition of cheap catalogue house 
ranges, dealers should talk the goods they sell. 

We think the fire box, covers and hot plates are the parts 
of a steel range which should be cast. 

Steel ranges are gaining ground in the eastern states. 

We consider crating the best method of packing steel 
ranges to prevent breakage in transit. 

We endorse the action of the National Association of 
Stove Manufacturers at their Cleveland meeting in deciding 
that cooking exhibits are too expensive a form of advertising 
steel ranges. 

The sale of steel cooks is increasing. 

Steel cooks are supplanting cast cooks. 

The demand for steel cooks is permanent. 

The outlook in our vicinity favors the sale of the medium 
priced steel range. 


STEEL RANGE SALES ARE 50 PER CENT LARGER. 


The Cooperative Stove Co., Bloomington, IIl., write: 

There is a good steel range outlook for the ensuing year. 

Our steel range sales are 50 per cent larger than they were 
last year. 

Steel ranges should be sold through the retail hardware 
trade. 

At present we do not look for any changes in steel range 
prices owing to fluctuations in sheet steel market. 

The tendency of salesmen to talk price rather than quality 
is detrimental to the steel range business; quality counts more 
in steel than cast goods with retailers. 

Retailers do not secure a sufficient margin of profit on 
their steel ranges. 

Our largest sale of steel ranges is in central Illinois. 

We find that the steel range peddler is becoming less a 
menace to the steel range business every year. 

We consider the use of No. 12 or No. 14 gauge steel and 
two cast braces, made heavy, the best method of preventing 
steel range bottoms from warping. 

Dealers should try to overcome the competition of cheap 
catalogue house ranges by selling good ranges and showing 
their long years of service, whereas catalogue house ranges 
have scarcely any life owing to light weight and imperfect 
construction. : 

All of the recasing, smoke box, fire box, left end contain- 
ing broiler and poker, door, top and ash pan door, grate door, 
back door, heavy saddle on anchor plate and each flue strip 
are the parts of a steel range that should be cast. 

We do not look for any changes in steel range prices for 
the ensuing year; increased cost of labor is greater than 
decrease in material. 

We think hardware jobbers are handling more steel 
ranges than formerly. 

The tendency of salesmen to talk price rather than 
quality is detrimental to the steel range business. 

Retailers do secure a sufficient margin of profit on steel 
ranges. 

We secure our largest sale of steel ranges in the West. 

The manufacturer should not aid the. retailer in fighting 
steel range peddlers; they ought to know how by this ‘time 
and help themselves. 

We think the steel range peddler is becoming less and 
less a menace to the steel range business every year. 

We consider strong bracing the best method of preventing 
steel range bottoms from warping. 

To overcome the competition of cheap catalogue house 
ranges, the dealer should emphasize quality if he handles 
charter oaks. 

The sale of steel cooks is very slowly increasing. 

Steel cooks are not supplanting cast cooks very much. 

The demand for steel cooks is only temporary. 

We do not look for any changes in steel cook construc- 
tion. 

In our vicinity the outlook favors the sale of the cheaper 
grade steel ranges; those who buy at all this year will take 
the cheaper ones. 








STEEL RANGE OUTLOOK IS GOOD, 


The Foster Stove Co., Ironton, Ohio, write: 

There is a good steel range outlook for the ensuing year, 

Steel ranges should be sold through the retail hardware 
trade. 

We do not look for any changes in steel range prices 
owing to fluctuations in sheet steel market or other causes. 

The tendency of salesmen to talk price rather than quality 
is detrimental to the steel range businesss. 

We consider the best method of packing steel ranges is to 
crate them well. 

We endorse the action of the National Association of 
Stove Manufacturers at their Cleveland meeting in deciding 
that cooking exhibits are too expensive a form of advertising 
steel ranges. 

We do not think the sale of steel cooks is increasing. 

To a small amount, steel cooks are supplanting cast 
cooks. 

The demand in our vicinity favors the sale of the high- 
grade and medium grade; very few of the poor grade. 

STEEL RANGE OUTLOOK IS GOOD. 

The Kalamazoo Stove Co., Kalamazoo, Mich., write: 

There is a good steel range outlook for the ensuing year, 

Our steel range sales are larger than they were last year. 

Steel ranges should be sold direct to the consumer. 

We do not look for any changes in steel range prices 
owing to fluctuations in the sheet steel market. 

Retailers secure a sufficient margin of profit on their steel 
ranges. 

To prevent steel range bottoms from warping, the best 
material should be used; not too heavy. 

Steel ranges are gaining ground in the Eastern states. 

We consider the use of plenty of crating the best method 
to prevent breakage in transit. 

Our steel cook sales are increasing. 

Steel cooks are not supplanting cast cooks very much. 

The outlook in our vicinity favors the sale of the medium- 
priced steel range, but made in the very best manner. 

OUTLOOK IS FAIR. 

A leading Missouri concern write: 

We think the steel range outlook for the ensuing year is 
fair. 

Our steel range sales are no larger than they were last 
year. 

We think steel ranges will always be sold through both 
the retail hardware trade and the hardware jobbing trade. 

As regards the manufacturer aiding the retailer in fight- 
ing steel range peddlers, we think the dealers should endeavor 
to forestall the peddler by educating their trade to the in- 
feriority of their range. 

We find that the steel range peddler is becoming less 
a menace to the legitimate trade eAch year. 

Good bracing with cast iron will prevent steel range bot- 
toms from warping. 

We find it necessary to crate all our steel ranges inorder 
to prevent breakage in transit. 

We endorse the action of the National Association of 
Stove Manufacturers at their Cleveland meeting in deciding 
that cooking exhibits are too expensive a form of adver- 
tising steel ranges. 

The outlook in our vicinity favors the sale of the medium- 
priced steel range. 

OUTLOOK IS VERY BRIGHT. 

The Champion Steel Range Co., Cleveland, O., write: 

The outlook for steel ranges for the ensuing year is very 
bright. 

Our sale this year has been about 10 per cent larger than 
it had been last year. 

We believe that the steel ranges should be sold direct 
to retail dealers except when the distance is too great and 
the difference would be too much between the local and car- 
load freight rates. 

We believe that there will be no changes in the price. 

The price of sheet steel is down a little, but the price 
of labor is much higher. It will more than offset the price of 
steel. 
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We do not think that our jobbers are handling more 
steel ranges than formerly. 

In regard to the salesmen, we presume that they are all 
alike and would like to have the privilege of making a little 
better price than his competitors, which is detrimental to the 
steel range business, if they would be allowed to do so by the 
manufacturer. 

We believe that the retailers.get sufficient margin of profit 
in some sections, but not in others. 

We secure the largest sale of steel ranges in Western 
Territory. 

We believe in enclosiag the little pamphlet sent out by 
THe AMERICAN ARTISAN to our dealers. This is the best way 
to fight the steel range peddlers, but they do not seem to 
bother us as much as they did some years_ago. 

In regard to steel range bottoms warping we believe in 
using good level stock and put on heavy cast iron braces and 
there will be no trouble in warping. 

[he only thing that we see for dealers to do to overcome 
» stop manufacturers 


the cheap catalogue houses is to try t 
from selling them. 

lhe top should be cast iron on a steel range. 

The way the freight is handled at present by the railroad 
company it is necessary to put a heavy frame around each® 
range and closet. In some cases we believe this frame ought 
to be made of two-inch stuff. The railroad companies are be 
ginning to handle stoves and ranges the same as pig iron 


TO STOP SALE OF PEDDLER’S RANGES. 


A Southwestern firm of steel range manufacturers unite: 

As to preventing the sale of peddler’s ranges through the 
trade the best way would be for the merchant to know who 
made the goods that he was selling, not who they were made 
for, but whose factory actually turned out the goods; then 
when he got the name of the factory let him find out who the 
factory is owned by, who are its officers and its ‘owners and 
where’ it is located. 

The retailer would look with suspicion on suggestions 
given to him by parties who were selling goods in the same 
line and would not take kindly, we hardly think, to any sug 
gestions of that kind. 

There is no reason why a retail dealer should buy a steel 
range of anyone except on two grounds, one of merit and the 
other of price. A low price and “your money’s worth’ never 
go together. Any first-class merchant throughout the coun 
try who is selling steel ranges should have some little regard 
for his own reputation and in order to protect it he should 
know distinctly what goods he is purchasing and know all 
about them and who are behind them. Of course if he ts 
buying something that simply looks like a cooking apparatus, 
then the thing for him to do is to buy the cheapest thing he 
can purchase. 

SALES ARE SATISFACTORY. 


Che Joliet Stove Works, Joliet, Ill., write: 

We consider the outlook for steel range trgde good. Sales 
are satisfactory and in our opinion a larger number of ranges 
will be sold this year than last. We think steel ranges should 
be sold through the retail hardware trade, except in the far 
west and south, where conditions are such that jobbers can 
be of real advantage to the retail trade. In this part of the 
country where freights to the retailer or jobber are practically 
the same, the latter does not occupy as important a place as 
he does in other sections. 

There is no chance for a reduction in the price of steel 
ranges for the reason that they have not at any time been 
advanced in proportion to the high prices of materials. Ma 
terials will have to decline to’a greater extent than they al 
ready have and the selling price of ranges remain the same, 
before the margin between the two is sufficient to afford the 
profit there should be in the goods. 

We think the tendency has always been with travelers, 
as a class, to talk price rather than quality. The successful 
traveler talks quality first, and very little price at the last. It 
should make no difference to a retailer what price he pays 
for an article so long as it is good and he can sell it at a 
profit. As a rule the merchant who makes his leading lin 
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one embodying quality will in the end have the best reputa 
tion in his vicinity and have the best bank account. 

Many retailers do not get a sufficient profit on any stov 
business they do. It is deplorable that stoves which are strict 
ly seasonable goods should be sold on as close a margin as 
they are in many sections 

We hear less complaint of the steel range peddler than 
formerly and are inclined to think that people are becoming 
familiar with the quality of goods handled by the peddler, and 
are buying better ranges of their home dealers for less money 

It is very difficult to say what the dealer should do to 
overcome the competition of cheap catalogue houses on ranges 
[It is a problem that each merchant has to solve for himself 
We think the result will be with the catalogue house a good 
deal as it is with the peddler, people will come to know that 
the range bought from the catalogue house is of a cheap, 
flimsy charactet ' 

We do not believe that cooking exhibits given by manu 
facturers pay the merchant or manufacturer. Sales of ste¢ 
cook stoves are¢ Increasing yearly and as far as we are able t 
judge they are supplanting cast cooks to a very considerable 
extent 

STEEL RANGE OUTLOOK IS GOOD 

lhe Western Stove Works, Peoria, Ill., writ 

There is a good steel range outlook for the ensuing year 

Our steel range sales are 28 per cent larger than last 
year 

To overcome the competition of cheap catalogue hous 
ranges, dealers should buy good goods 

We endorse the action of the National Association of 
Stove Manufacturers in deciding that cooking exhibits are too 
expensive a form of advertising steel ranges 

The outlook in our vicinity favors the sale of the best 
grade range. 

COOKING EXHIBITS ARE UNNECESSARY 

The Cribben & Sexton Co., Chicago, write 

We consider ourselves very much “in it,” in regard to 
steel ranges, and we consider the outlook for the sale of these 


goods, for the ensuing year, very promising. 


We have added several new lines of steel ranges to our 
former assortment, and are in first class position to furnish 
these steel ranges in any size or style wanted. We, of course, 
feel that steel ranges should be sold entirely through the 
hardware jobbing trade, unless we are to cut out the middle 
man entirely, and we hardly think that the trade is ready for 
a change of such a radical nature at this time 

In the majority of cases, dealers selling steel ranges have 
but to call the attention of their customers to the superiority 
and method of manufacture, the quality of iron, elegance of 
finish and general durability of ranges sold by first class 
manufacturers, to successfully compete with cheap catalogue 
houses. 

In most cases, we think the customer, when he takes into 
consideration the fact that he must pay freight, stand rtsk of 
breakage, send for and set up the range himself, that it would 
be much to his advantage to buy the range direct of the dealer 
in the town in which he may be located 

We certainly endorse the action of the National Associa 
tion of Stove Manufacturers, regarding the expense connected 
with cooking exhibits to advertise steel ranges. It is no more 
necessary to give cooking exhibits on steel ranges than it is on 
cast ranges, and the majority of American people are intelli 
gent enough to know how to operate either one of these con 
structions, without subjecting the dealer or the house whose 
goods he sells to the expense of giving a cooking exhibit 

STEEL RANGE OUTLOOK IS GOOD 
sridgeford & Co., Louisville, Ky., write: 


“There is a good steel range outlook for the ensuing 


year. 
“Our steel range sales are 10 per cent larger than last 
year 
“Steel ranges should be sold through the jobber 
“Dealers should try to overcome the competition of cheap 
catalogue house ranges by real economy 
“The best method of packing steel ranges to minimize 
breakage in transit is to crate them carefully 
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“We National Association of 


Stove Manufacturers in deciding that cooking exhibits are too 


endorse the action of the 


expensive a form of advertising steel ranges. 
“The outlook in our vicinity for the sale of the high and 
low priced ranges is about evenly divided.” 


OUTLOOK IS GOOD. 


A leading Indiana firm write: 

“There is a good steel range outlook for the ensuing year. 

“Our steel range sales are larger than they were last year. 

“Our steel range sales are larger by 75 per cent. 

“Steel ranges should be sold through the retail hardware 
trade. 

“We do not look for any changes in steel range prices 
Owing to fluctuations in sheet steel market. 

“The tendency of salesmen to talk price rather than 
quality is detrimental to the steel range business. 

“We secure our largest sale of steel ranges in the middle 
west. 

“The manufacturer should not give the retailer any aid 
in fighting steel range peddlers. 

“The top plates, covers, fire box and all parts that are 
directly exposed to the heat are the parts of a steel range 
which should be cast. 

“We endorse the action of the National Association of 
Stove Manufacturers in deciding that cooking exhibits are 
too expensive a form of advertising steel ranges. 

“The sale of steel cooks is increasing. 

“The demand for steel cooks is permanent. 

“The outlook in our vicinity favors the sale of the high 
priced steel range.” 

“In our opinion the only remedy for retail hardware 
trade to prevent the selling of ranges in his territory by 
peddlers is to adopt similar tactics and give equal amount of 
his attention to this branch of business. Should the dealers 
utilize the idle moments of their clerks, especially during their 
dull season, in sending out circulars, etc., which the manu- 
facturer would be only too glad to furnish, he would cause 
the peddler to stumble over a very rocky road. 


“Steel range peddlers make twice the profit that the 
dealer does on his goods, besides he sells on a commission 
basis. Why could not the dealer do likewise? He could 
surely find competent men who are unemployed, who would 
welcome the opportunity of selling ranges for $5.00 or $10.00 
commission, which would net the dealer a better profit than 
if the goods were sold direct from his store. 

“We do not believe that the dealer should look to the 
manufacturer, or their salesman, for any assistance whatever 
in this matter, as most stove factories have trouble enough 
of their own. We strongly believe that by meeting the com- 
petition on the same basis, the dealer would find it a very 
profitable business, and could take care of his end of the 
strimg to his entire satisfaction. 

“We do not believe dealers will ever successfully combat 
the steel range peddler, as the latter sells but one article and 
soon becomes specialist in his line. On the other hand the 
dealer cannot devote ail his energy to sell steel ranges as his 
general business would suffer. All he can do is to cut out 
the manufacturer who sells to peddlers and advertise his goods 
extensively throughout his territory and use very means 
within his power to get his goods before the public.” 


MALLEABLE ARE SUPPLANTING CAST RANGES. 
J. F. Maxey, Ozark, Ark., writes: 


“My sales of steel ranges increases every year. 

“The margin of profit to the retailer is not as large as it 
should be. 

“To overcome the competition of cheap catalogue house 
ranges, dealers should keep some cheap ranges in stock so 
as to show the difference. 

“Malleable ranges are not supplanting cast ranges and 
will not, if the dealer will take the trouble to explain the two 
ways of making the cast and the malleable top ranges; the 
party that sells a malleable range for the better range supply 
deceives his customer.” 





DEALERS SHOULD BUY STEEL RANGES DIRECT FROM MANUFAC- 
TURER. 

George M. Gray, Coshocton, Ohio, writes: 

“There is a good steel range outlook for the ensuing 
year. 

“Our steel range sales are larger than they were last year. 

“We do secure a sufficient margin of profit on our steel 
range sales. 

“To overcome the competition of cheap catalogue house 
ranges, handle good goods. 

“It is more to the dealer’s advantage to buy steel ranges 
direct from the manufacturer. 

“Dealers should not buy from hardware jobbers who 
are trying to sell them the identical steel range which is being 
offered consumers through peddlers.” 

STEEL RANGE SALES HAVE INCREASED 25 PER CENT. 

D. Miller, Poteau, Ind. Ty., writes: 

There is a fair steel range outlook for the ensuing year. 

Our steel range sales have increased 25 per cent. 

Retailers do not secure a sufficient margin of profit on 
steel ranges. 

Malleable ranges are not growing in popularity in our 
vicinity. 

It is more to the dealers advantage to buy steel ranges 
direct from the jobber. 

Dealers should quit trading with hardware jobbers who 
try to sell them the identical steel range which is being of- 
fered consumers through peddlers. 

STEEL RANGE SALES INCREASE 20 PER CENT. 

F. Parkinson, Wagoner, Ind. Ty., writes: 

There is a fair steel range outlook for the ensuing year. 

Our steel range sales are about 20 per cent larger than 
they were last year. 

We secure a sufficient margin of profit on steel ranges. 

We do not have much trouble with cheap catalogue house 
steel ranges. 

It is more to the dealers advantage to buy steel ranges 
direct from the manufacturer. 

STEEL RANGE OUTLOOK IS BRIGHT. 

W. W. Jamieson, Wahpeton, N. D., writes: 

There is a bright steel range outlook for the ensuing 
year. 

Our steel range sales are about the same as they were 
last year. 

Retailers do not secure a sufficient margin of profit on 
steel ranges. 

Malleable ranges are not growing in popularity in our 
vicinity. ’ 

It will be to the dealers advantage to buy direct from the 
manufacturer. 

The way to treat hardware jobbers who are trying to sell 
the trade the identical steel range whjch is being offered con- 
sumers through peddlers is to stop buying from them and 
notify them to that effect. 

DEALER SHOULD BUY DIRECTLY FROM MANUFACTURER. 

H. Harrington, Fargo, N. D., writes: 

There is a good steel range outlook for the ensuing year. 

Our steel range sales are about 20 per cent larger. 

Retailers do not secure a sufficient margin of profit on 
steel ranges. 

To overcome the competition of cheap catalogue house 
ranges, dealers should get about the same grade and sell 
cheap. 

Malleable ranges are not growing in popularity. 

It will be to the dealers advantage to buy direct from the 
manufacturer. 

STEEL RANGE OUTLOOK IS GOOD. 

Louis Boehl, St. Louis, Mo., writes: 

There is a good steel range outlook for the ensuing year. 

Our steel range sales are about the same as they were last 
year. 

Retailers do secure a sufficient margin of profit on their 
steel range sales. 

We do not think malleable ranges are growing in popu- 
larity in our vicinity. 
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It is more to the dealers advantage to buy steel ranges 
direct from the factory. 

Dealers should not buy from hardware jobbers who are 
trying to sell the trade the identical steel range which is be- 
ing offered consumers through peddlers. 

DEALERS SHOULD BUY STEEL RANGES DIRECT FROM MANUFACTURER. 

P. E. Harney, Joplin, Mo., writes: 

There is a good steel range outlook for the ensuing year. 

Our steel range sales are about the same as they were last 
year. 

Retailers do not secure a sufficient margin of profit on 
their steel ranges. 

Malleable ranges are not growing in popularity in our 
vicinity. 

It is more to the dealers advantage to buy steel ranges 
direct from the manufacturer. 

Dealers should turn down hardware jobbers who are try- 
ing to sell the trade the identical steel range which is being 
offered consumers through peddlers. 

STEEL RANGE SALES SHOW INCREASE. 

H. L. McNamara, Janesville, Wis., writes: 

A larger number of steel ranges will be sold this year 
than formerly. ° 

Our steel range sales are 10 per cent larger than they 
were last year. 

If retailers do not secure a sufficient margin of profit on 
their steel ranges it is their own fault. 

Dealers can overcome the competition of cheap catalogue 
house steel ranges by having one on the floor to compare, and 
then show better ones. 

We do not find any call to speak of for malleable ranges 

It is more to the dealers advantage to buy steel ranges 
direct from the manufacturer. 

Dealers should let hardware dealers who are trying to 
sell the trade the same steel range which is being offered 
consumers by peddlers keep their ranges. 

STEEL RANGE OUTLOOK IS GOOD. 

A leading Beloit, Wis., dealer writes: 

There is a good steel range outlook for the ensuing year. 

Our steel range sales are about the same as they were 
last year. 

Retailers do secure a sufficient margin of profit on their 
steel ranges. 

To overcome the competition of cheap catalogue house 
ranges, dealers should try to keep similar goods in construc- 
tion for less money. 

We do not find malleable ranges growing in popularity 
in our vicinity. 

It is more to the dealers advantage to buy steel ranges 
direct from the manufacturer. 


THEIR STEEL RANGE SALES ARE INCREASING PVERY YEAR 

The Scofield Co., Sturgeon Bay, Wis., writes: 

We contemplate selling more steel ranges this year than 
ever. 

Our steel range sales are increasing every year. 

The steel range affords a better profit, thanks to the stove 
peddler, than any other stove. 

To overcome the competition of cheap catalogue house 
ranges, dealers should have a $25, a $30, a $45 and a $60 in 
stock and on the floor at all times; start a customer by show- 
ing up your cheap line first, then lead to your $45 that cost 
you $32, or if you pay $35 charge $48; make a big play on that 
and incidentally mention the $60 but express the opinion that 
$60 is no doubt more than they would pay, but add that if 
they could only see their way clear to invest that much, that 
they would not regret it; your $60 must be a malleable, so 
that you can jump on it, and show that the difference in the 
expense is in the cost of the material, and not finish alone. 
Mention some neighbor who has one, and five times out of 
ten you land them for the $60 outfit. The other four times 
you sell your medium priced $45 to $48 range, and now and 
then your customers will insist on a $30 job. It is human 
nature to want what you are led to believe you cannot get. 
In the hands of a good salesman we will guarantee above 
results. 
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We are pushing malleable ranges. We have sold a great 
many in the last 10 years, and our repairs are limited to an 
amount not to exceed one dollar on the whole lot. We do not 
know what it is to have a second hand malleable range in 
stock. They stay sold. 

By all means, the dealers should buy direct from the 
manufacturer, get the sole agency and push one line of malle- 
able ranges. 

CAST IRON RANGES WILL DISPLACE MALLEABLE ONES 

A. N. Shidler, South Bend, Ind., writes: 

We expect a large sale of steel ranges with cast tops 

Our steel ranges sales are 50 per cent larger than they 
were last year. 

Where a salesman can talk with the customer before he 
purchases a steel range, it is not difficult to put before him 
the disadvantages of buying from a bargain house where he 
has no recourse, etc., and secure his order to prevent them 
purchasing at a distance is out of the question when the 
dealer is not able to convince the purchaser before his order 
is placed. 

Malleable ranges are not growing in prosperity here. We 
think, however, the cast iron is better, and will in the near 
future displace the malleable entirely 

Dealers should buy ranges direct from the manufacturers 
by all means 

STEEL RANGE SALES SHOW 20 PER CENT INCREASE 

C. F. Boonshot, Petersburg, Ind., writes: 

Chere is a good steel range outlook for the ensuing year. 

Our steel range sales have increased 20 per cent over 
last year. 

Retailers do secure a sufficient margin of profit on steel 
ranges. 

To overcome the competition of cheap catalogue house 
ranges, dealers should make a comparison between the cheap 
and the better grade. 

Malleable ranges are not growing in popularity in our 
vicinity. 

It is more to the dealers adyantage to buy steel ranges 
direct from the manufacturer. 


MALLEABLE RANGES ARE GROWING IN POPULARITY 

W. H. Weed, Vincennes, Ind., writes: 

rhere is a very good steel range outlook for the ensuing 
year. 

Our steel range sales are 50 per cent larger than they 
were last year. 

Retailers do secure a sufficient margin of profit on the 
lower priced goods 

Malleable ranges are growing in popularity in our vi- 
cinity, and the general impression is they are better. 

It is more to the dealers advantage to buy steel ranges 
direct from the manufacturer. 


STEEL RANGE SALES HAVE INCREASED 20 PER CENT. 

E. L. King, Logan, Kan., writes: , 

There is a good steel range outlook for the ensuing year. 

Our steel range sales have increased 10 per cent. 

It is more to the dealers advantage to buy steel ranges 
direct from the manufacturer. 

DEALERS SHOULD BUY DIRECT FROM MANUFACTURERS 

The Anderson Hardware & Furniture Co., St. Mary’s, 
Kan., writes: 

rhere is a poor steel range outlook for the ensuing year 

Our steel range sales have not increased any over last 
year. 

Retailers secure a sufficient margin of profit on their steel 
ranges. 
Malleable ranges are growing in popularity in our vi- 
cinity. : 

It is more to the dealers advantgae to buy direct from 
the manufacturer. 

SHOULD CUT OFF SOURCE OF SUPPLY 

W. L. Ericksen, Joliet, Ill., writes: 

There is a good steel range outlook for the ensuing year 

Retailers do secure a sufficient margin of profit on their 
steel ranges. 
























































































































































Dealers can overcome the competition of cheap catalogue 
house ranges by cutting off source of supply. 

Malleable ranges are not growing in popularity in our 
vicinity. 

It is more to the dealers advantage to buy steel ranges 
direct from the manufacturer. 

DEALER SHOULD BUY DIRECT FROM MANUFACTURER. 

A leading Illinois dealer writes: 

Our sales are not any larger than they were last year. 

Retailers secure a sufficient margin of profit on their 
ranges. 

To overcome the competition of cheap catalogue house 
ranges dealers should let people buy them; they will soon 
learn which is best to do. 

Malleable ranges are not growing in popularity in our 
vicinity. 

It is more to the dealers advantage to buy direct from 
the manufacturers. 

PROFITS ARE SATISFACTORY. 

Chas. H. Williams,' Streator, Ill., writes: 

Steel ranges continue to be more popular than cast goods. 

Our steel range sales are about the same as last year. 

Our profits are satisfactory. 

{n order to overcome the competition of cheap catalogue 
house ranges, carry a very cheap range; we have not been 
troubled with catalogue houses in this line. 

We do not handle the malleable range; our customers are 
well pleased with the steel. 

Dealers should buy their ranges direct from the manu- 
facturers. 

MALLEABLE RANGES ARE GROWING IN POPULARITY. 

F. Ireland, Belding, Mich., writes: 

There is a fair steel range outlook for the ensuing year. 

Our steel range sales have increased by a small per- 
centage. 

Retailers do not secure a sufficient margin of profit on 
their steel ranges. 

Malleable ranges are growing in popularity in our vicinity 
at the expense of ranges made of steel because we think they 
are better. 

It is to the dealers advantage to buy steel ranges direct 
from the manufacturer. 

SHOULD BUY DIRECT FROM MANUFACTURER. 

R. G. Chandler, Coldwater, Mich., writes: 

There is a fair steel range outlook for the ensuing year. 

Our steel range sales are not larger than they were last 
year. 

We think retailers secure a sufficient margin of profit on 
steel ranges. 

To overcome the competition of cheap catalogue house 
ranges, the trade should stop buying of such manufacturers. 

Malleable ranges are not growing in popularity in our 
vicinity. 

It is more to the dealers advantage to buy steel ranges 
direct from the manufacturer. 

OUTLOOK FOR STEEL RANGE SALES IS NOT GOOD. 

F. J. Cook, Fowlerville, Mich., writes: 

There is not a good steel range outlook for the ensuing 
year. 

Our steel range sales are about the same as they were 
last year. 

Retailers do not secure a sufficient margin of profit on 
steel ranges. 

We do not see how dealers can overcome the competition 
of cheap catalogue house ranges. 

Malleable ranges are not growing in popularity in our 
vicinity. There is only a few malleable ranges sold. 

It is more to the dealers advantage to buy steel ranges 
direct from fhe manufacturer. 

STEEL RANGE SALES ARE 20 PER CENT LARGER. 


J. B. Sperry, Port Huron, Mich., writes: 

There is a good steel range outlook for the ensuing year. 

Our steel range sales are about 20 per cent larger. 

Retailers do secure a sufficient margin of profit on steel 
ranges. 
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To overcome the competition of cheap catalogue house 
ranges, dealers should keep a cheap one on the floor. 
Malleable ranges are not growing in popularity in our 
vicinity. 
It is more to the dealers advantage to buy steel ranges 
direct from the manufacturer. 
RETAILERS DO NOT SECURE A SUFFICIENT MARGIN OF PROFITS ON 
STEEL RANGES. 


D. D. Velde, Pekin, IIl., writes: 

There is a good steel range outlook for the ensuing year. 

Our steel range sales are about the same as they were 
last year. 

Retailers do not secure a sufficient margin of profit on 
steel ranges. 

By buying cheap catalogue house ranges once, the dealer 
is done with them. 

Malleable ranges are growing in popularity in our vicinity. 
They are the best made, and last longer. 

It is more to the dealers advantage to buy steel ranges 
direct from the manufacturers. 

STEEL RANGE SALES HAVE INCREASED 50 PER CENT. 

R. F. Roys, Russellville, Ark., writes: 

There is not a very flattering steel range outlook for the 
ensuing year. 

Our steel range sales have increased about 50 per cent. 

Dealers do not secure a sufficient margin of profit on steeb 
ranges. 

The way for dealers to overcome the competition of 
cheap catalogue house ranges is to carry the same thing in 
stock, or else when you have the catalogue house quoted on 
you, ask the parties to let you do the ordering; then put the 
range beside your own and show them the difference. Do not 
charge the party ordering one a cent of profit, but use your 
wits, and show the difference and try to save the next sale. 

I do not find malleable ranges growing in popularity in 
my vicinity at the expense of steel ranges. 

Dealers should buy steel ranges direct from the manufac- 
turer and not from jobbers. 

STEEL RANGE SALES HAVE INCREASED 25 PER CENT. 

J. M. Pitman, Prescott, Ark., writes: 

There is not a very good steel range outlook for the 
ensuing year. 

Our steel range sales have increased about 25 per cent. 

Retailers do secure a sufficient margin of profit on their 
steel ranges. 

We cannot tell how dealers can best overcome the compe- 
tition of cheap catalogue house steel ranges. 

Malleable ranges are not growing in popularity in our 
vicinity. 

It is more to the dealers advantage to buy direct from the 
manufacturer. 

STEEL RANGE SALES ARE 20 PER CENT LARGER. 

A leading Iowa concern write: 

The outlook for the steel range business for the ensuing 
year is about on par with the outlook for general business, 
that is, at present writing, not at all flattering. 

Our steel range sales are about 20 per cent larger. 

Our plan is to keep a cheap range in stock at all times 
and to advertise it in our weekly papers, in order to overcome 
the competition of cheap catalogue house ranges. 

Malleable ranges are growing in popularity in our vi- 
cinity, the principal reason being that malleable iron has 
proven the better material for this purpose. 

Dealers should buy direct from the manufacturer al- 
ways. 

STEEL RANGE SALES ARE NOT ENCOURAGING. 

A leading Iowa concern write: 

Our steel range sales are not very encouraging; they are 
about the same as last year so far. 

Retailers do not secure a sufficient profit on a first class 
piece of goods. 

To overcome the competition of cheap catalogue house 
ranges is a proposition which confronts all of us; some think 
hy putting in a cheap jobbers range and compare this with 
the cheap catalogue house steel range, they are able to sell 
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‘their customer a better piece of goods and make a profit. 


This will work in some cases, but my experience has been 
that it works in very few cases only. Whenever we make 
prices on a steel range, cheaper or about as cheap as the 
catalogue houses do they think it is no good, and always com- 
pare our best ranges with the cheap John catalogue house 
ranges, and if we could sell them a $55 range for $25 or $30 
they would probably buy from us. 

We do not see much difference between the malleable top 
and the cast top steel range; however, we handle both. 

I think it is the best plan to buy our steel ranges from 
the manufacturer direct and not from hardware jobbers. 

DEALERS SHOULD LET CATALOGUE HOUSE COMPETITION ALONE. 

Gnam Bros., Carroll, Ia., write: 

The trade on ranges will run about the same as last year. 

Our margin on steel ranges is from $10 to $12. 

Dealers should let the catalogue house competition alone ; 
they are here to stay; you can’t kill them off; carry in stock 
some cheap goods to compete with them; show your customers 
that you are selling them a better article, and don’t advertise 
the catalogue house. 

Our trade is most all malleable ranges for the reason 
there have been so many light cheap ranges sold that have 
not given satisfaction, and the malleable ranges have given 
the best of satisfaction. 

It certainly is to the dealers advantage to buy from the 
manufacturer; for more reasons than one, the jobber has a 
line to-day, and some other line to-morrow; also the ques- 
tion of repairs must be taken into consideration as between 
the jobber and manufacturer. 

STEEL RANGE OUTLOOK IS BRIGHT. 

A leading Iowa concern write: 

There is a bright steel range outlook for the ensuing 
year. 

Our steel range sales have increased by 25 per cent. 

Our margin of profit is better than it was a year ago. 

The dealer can overcome the competition of cheap cata- 
logue house competition by keeping a sample of the cheap 
ranges for comparison. 

We do not find malleable ranges growing in popularity in 
this vicinity. 

Dealers should buy direct from the manufacturer. 


STEEL RANGE OUTLOOK IS GOOD. 

A leading Iowa concern write: 

The steel range outlook for the ensuing year is good. 

Our steel range sales are a little larger than they were 
last year. 

The retailers profit is not as large as it should be. 

The best way for dealers to overcome the competition of 
cheap catalogue houses is to sell a first grade of goods, and 
convince the trade that they have it. 

For durability and economy in fuel malleable ranges 
have grown in popularity with us, as our trade has doubled 

It is more to the dealers advantage to buy steel ranges 
direct from the manufacturer. 

RETAILERS DO NOT SECURE SUFFICIENT PROFIT. 

C. H. Casey, Jordan, Minn., writes: 

The steel range outlook is far being up fully to other 
years, and in the event of a first class crop will be better. 

Our steel range sales are probably 15 per cent better. 

As a rule, retailers do not secure a sufficient profit ; $4.00 
or $5.00 is not a sufficient profit, even when drayage, blacking, 
setting, etc., is figured against the cost. 

To overcome the competition of cheap catalogue house 
ranges, dealers should keep a range of the same or similar 
quality, and show the difference by citing cases where this 
class of range has lasted but a few years, the difficulty in get- 
ting repairs, etc. 

I think malleable ranges are growing in popularity. 

I have always bought direct from the manufacturer, 
though I am a friend of the jobber; I think the fewer times 
a stove or range is handled the better it is for the dealer. 


DEALER SHOULD BUY DIRECT FROM MANUFACTURER. 


J. Schmidt, Wabasha, Minn., write: 
Our steel range sales are about the same as last year. 
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Retailers do not secure a sufficient margin of profit on 
steel ranges. 

Dealers should overcome the competition of cheap cata 
logue house ranges by meeting the price with the same goods 

Malleable ranges are not gaining much ground over steel 
in our vicinity. 

It is more to the dealers advantage to buy direct from 
the manufacturer. 

STEEL RANGE SALES ARE 20 PER CENT LARGER. 

A leading Minnesota dealer writes: 

Our steel range sales are about 20 per cent larger than 
last year. 

Our margin of profit is generally on cast ranges 

STEEL RANGE SALES ARE 25 PER CENT LARGER. 

C. F. Ladner, St. Cloud, Minn., writes: 

There is a good steel range outlook for the ensuing year. 

My sales are about 25 per cent larger. 

. Retailers do not at present get the profit on steel ranges 
that they should, as they cannot always change the price as 
suddenly as the manufacturer; they have really put the. price 
too high and are inviting competitive manufacture, which will 
reach on them sometime in the near future. 

Dealers should try to overcome the competition of cheap 
catalogue house ranges by having cheap ranges on the floor 
and showing the difference. 

Malleable ranges are growing in popularity in this vi 
cimity; they have distinct talking points which attract the 
customer. 

It depends a good deal as to location of factory and re 
tailer; if the factory is too far distant, it pays to buy from a 
near-by jobber. 

RETAILERS SECURE SUFFICIENT PROFIT. 

The B. F. Naylor Hardware & Furniture Co., Marshall, 
Mo., write: 

The outlook for steel ranges for the ensuing year is 
favorable for fair trade. 

In the majority of instances retailers secure a sufficient 
margin of profit. 

Dealers should carry a few very cheap ranges in order to 
overcome the catalogue house competition, and should make a 
price lower than their's, pushing the sale of better goods. 

Malleable ranges are not growing in popularity in this 
vicinity. ' 

We believe it is more advantageous to buy of manufac 
turers for several reasons. 

MEETING CATALOGUE HOUSE COMPETITION, 

C. S. Barger, Albia, lowa, writes: 

Che outlook is very good for steel ranges, but better for 
steel cook stoves; a good steel cook stove will do the same 
work that a steel range will; I have a very good trade on a 
good steel cook stove; can’t sell a cast cook any more. 

My sale on steel ranges has increased about 10 per cent 
over last year, but I anticipate a less per cent if the good 
ranges stay up in price where they are at present. 

The retail dealers in this locality do not receive as 
much profit on steel ranges as they should; the price has been 
advancing so- much on this line of goods that it is almost im 
possible to get a respectable profit; if it is put on, the custo- 
mer will send to a catalogue house and get one that looks all 
right on paper. 

I find the best way to meet catalogue house competition 
is to keep a cheap range on the floor and make a close price 
on it, and tell the customer that that is the kind they get 
when they send there; I have knocked out several in this 
way. 

Since the price has advanced on the malleable ranges, it 
makes them so high that the trade has a tendency to buy 
something a little cheaper, but where the old reliable brands 
if they make up their minds to buy that kind, they will wait 
until they are able to get that kind. 

In some instances it is to the advantage of the dealer to 
buy of the jobber; but only on account of freight; where we 
are close to the jobber, they get the goods in car lots, and 
will make or can make about $1.00 difference on each stove 
if they will do it. 















































































SALES ARE LARGER EVERY SEASON. 


Irving A. Sibley, South Bend, Ind., writes: 

The outlook for the sale of steel ranges increases with 
every season with us. Our sales are larger and people are 
becoming educated to the advisability that ranges of malleable 
construction are better than those made of cast iron frames. 

Referring to the matter of dealers purchasing ranges 
direct of manufacturers, I can only speak from personal ex- 
perience, that it has always been to my advantage to buy all 
class of goods as close to headquarters as possible. In some 
localities quite removed from a place where goods are manu- 
factured, it is doubtless quite an advantage to be able to pur- 
chase them through a jobbing house; but where freights and 
time are of little consideration or about equal, it would seem 
to me a great advantage to buy a class of stoves from people 
who make them. 


PRESENT SHOULD BE A BANNER STEEL RANGE YEAR. 


A leading Northwestern dealer writes: ° 
In our opinion the steel range has come to stay, and 
for the coming year there ought be more sold than ever. In 
the cities, the gas range is very popular. And where ever the 
people can get gas they either put the range on the side or 
dispose of it. Many of our new modern houses and flats 


have no steel ranges or cook stoves in them, they all being 
equipped with gas ranges. 
The steel range business with us is about the same 


with about a 10 per cent increase. 


There are so many ranges on the market at as many 
different prices that the good article must be sacrificed so as 
to compete with the cheaper goods; then some dealers do not 
seem to realize that it costs money to black, set up, furnish first 
joint, and if chimney is poor, go and spend time seeing where 
the trouble is and etc. They only look at their factory cost, and 
seem to think a few dollars added to that is sufficient. No the 
margin the ranges are sold at in our city is not enough, tak- 
ing into consideration the grade of goods sold. 


It is, we think, impossible to overcome the competition of 
catalogue houses. There being numberless range makers, all 
looking for business and a great many being small makers, 
want the money, and will sell to any one having money to pay 
for their goods. For this you cannot blame them. And not be- 
ing in shape to give long time, naturally sell to houses who can 
discount their bills, this, of course, means the larger houses. 
And in order to sell they must make an unheard of price, 
which, as before said, sold at small margin, does not do the 
smaller dealer any good. Of course where these 
cheap goods are sold it does not do the dealer selling 
them any good, but it does not help the other man to get a 
better price for his goods. As of course the customer says 
he can buy a range just as good for less money, when he 
knows he cannot and will not, but bluffs the dealer 9 out of 
10 times. But if the dealer will stand for the quality of his 
grade he can usually get his price, if it is reasonable, but he 
does not, and, for fear he will lose the sale, he comes down, 
thereby only making a small profit. The only way we think 
this can be overcome is to put the small range makers out of 
business. 


Malleabie ranges in our city are not becoming very 
popular. The Home Comfort people came into our city and 
worked it hard for a while. At first they sold a great many, 
but soon the people saw they were being sold something that 
was not value received and they hauled them out and had to 
finally pull out altogether. There are a number of these 
ranges in use in our city yet. A good many of these people 
would take, if they could get it, very little for the range they 
had paid $65 for. 

The greatest trouble with malleable ranges is they are 
not finished as good as some of the cast top ranges. Of 
course they are a nice thing to talk about on a floor, pounding 
the top and etc., but writer finds by studying the cast range 
and selling a good range, ‘the dealer can talk all round the 
malleable range. Of course all these malleable ranges have 
steel bodies, such as one cast top range, and of course the 
malleable range sells at the expense of the so-called steel 
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range, they being the same in appearance; really the only 
difference being the malleable cast parts. 

It ought to be more of an advantage for a dealer to 
buy his ranges from the manufacturer, because he then deals 
direct with the maker, being able to get a better price, a larger 
variety of goods and when having any trouble can straighten 
out these matters better with the maker. As most of these, 
though the jobber has a good stove manager must go to the 
manufacturer, which causes delay and other inconveniences. 

Not buy their ranges or anything else if they can pos- 
sibly help it. 

DEMAND FOR STEEL RANGE IS STEADY. 

The Smith & Winchester Hardware Co., Jackson, Mich., 
write: 

The outlook for steel ranges in this section of the coun 
try appears to be as favorable as in former years. There is a 
steady demand, and at what we caqnsider a very fair profit. 

An entirely different class of trade calls for malleable 
ranges as the retail price here is about fifteen to twenty dol- 
lars higher. 

OUTLOOK FOR STEEL RANGE SALE IS GOOD. 

Alex. F. Meyer, Hastings, Neb., writes: 

- The outlook for steel ranges this year is good. 

Think sales will be about same as last year, possibly 5 
per cent greater. 

As a general thing retailers get too little profit on steel 
ranges. 

By handling a few cheap ranges and showing trade the 
difference, and, in most cases good ranges will be sold. 

Malleable ranges are quite popular; my sales on heavy 
cast top steel ranges is increasing. 

I think it best for dealers to buy of’ manufacturers, be- 
cause repairs can be furnished more promptly by them than 
by jobbers. 


MALLEABLE RANGES GROW IN POPULARITY. 


J. W. Walters, Robinson, Kan., writes: 

The outlook for steel ranges is not especially good for the 
ensuing year. 

Our sales have not been as large as last year by one-half. 

On first class steel ranges we make a fairly good margin, 
but on cheap ranges, such as catalogue houses sell, the re- 
tailer makes nothing. 

To keep some of or even one of the kind of ranges thai 
the catalogue houses sell on the floor beside of first class 
goods and show the customer the difference in their general 
make up. Some people will think the range they get of cata- 
logue house is just as good as any range until you have the 
best and cheapest and the customer.all together, and then you 
can show them the difference and educate them. Investigate. 

Malleable ranges are growing more popular in this vi- 
cinity than steel ranges, from the fact that the ranges that 
have been peddled in this locality were inferior goods and 
they burned out and were unfit for use within the short 
space of 5 years, and furthermore the steel ranges do not 
seem to withstand the extreme heat and damp creosote steam, 
etc., that accumulates about a stove that a cast or malleable 
range will, and the consumers are beginning to turn to the 
latter. 

It doesn’t matter who you get them of so long as they 
are legitimate dealers and the price is right. 

They should be treated with as few words as possible and 
no orders whatever. 


OUTLOOK IS VERY GOOD. 

The Shacklett-Thomas Hardware Co., Fulton, Ky., write: 

We consider the outlook for steel ranges for the ensuing 
year very good. 

Our sales on steel ranges have increased over last year 
about 25 per cent. 

The retailer’s profit on steel ranges is largely due to the 
quality of gaods he is selling. He can retain a good margin 
on good goods longer than he:can on an inferior quality. 

The most satisfactory way we have found in dealing with 
cheap catalogue ranges is to insist on our customers purchas- 
ing one of them. Some times we are a little long in getting 
his business, but in that way it lasts longer when we do get it. 
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We handle a leading malleable iron range and it has 
given such universal satisfaction that the ordinary steel range 
has no hold here, and we believe that the malleable iron range 
business is growing all over the country. 

We do not buy ranges from jobbers now, however, we 
did buy a few the first year or two we were in business, but 
we do not favor it now and do not think it good policy for 
any merchant to buy stoves from a jobber, especially when he 
begitis to want repairs. 


MALLEABLE ARE DISPLACING STEEL RANGES. 


A leading Northwestern dealer writes: 

The demand in our immediate vicinity for steel ranges 
the ensuing year will be governed on crop conditions; if crop 
developes as it now appears (a good one) I predict a good 
sale and an increase above past year. . 

Our sales so far this year have been about the same as 
preceeding. We sell the large portion of our ranges from 
Sept. Ist to July Ist. 

About profits, we are entirely satisfied wih the margin we 
get on ranges we sell. We selected what we considered the 
best range manufactured, and by showing our customers that 
we are giving them more for their money than they are able 
to secure elsewhere they appear to have no objections in giv- 
ing us a satisfactory profit. I believe the lower grade of steel 
ranges sold by retailers do not carry with them a satisfactory 
profit. 

To overcome the competition of cheap catalogue house 
range competition I believe it is best done by dealer selecting 
the highest grade of range that he is able to secure and push 
it hard. At same time have on his floor ranges of equal 
quality to those handled by catalogue houses, by showing up 
the difference to customers 99 times out of a hundred you will 
sell the high grade range. 

About malleable ranges, from our personal experience we 
have found it a most desirable range to push and is replacing 
(wi customers) ranges made of steel. We attribute 
this changed condition to the fact that the better grade of 
malleable ranges sell for a sufficient amount to permit them 
to be made of best material procurable and in the best and 
most substantial manner, thereby giving the purchaser a range 
(when used) that gives much better results, and from our 
observation much longer lifed article. 

We have found it more advantageous to buy ranges direct 
from manufacturers, as in the large majority of cases you can 
get promptly what you want, freight rates are equalized with 
jobber shipping points, and when it comes to getting repairs 
there is no place as satisfactory to buy them as through the 
manufacturer. 

VERY HARD COMPETITION. 

O. M. Scott & Bro., Marysville, O., write: 

We do not think that we will be able to sell many more 
ranges next season that we did last. Our sales on steel 
ranges remain about the same. We believe that the dealers 
in our section make a large enough percentage of profit. How- 
ever, we find that we lose a great many customers on account 
of the cheaper ranges sold by Sears, Roebuck & Co., and other 
catalogue houses. This is a very hard competition, on ac- 
count of the fact that they sell ranges to the individual about 
as cheaply as we can buy an article of equal quality. 

We do not find that malleable ranges are gaining in 
favor in our vicinity. 

We have always bought our ranges from the manufac- 
turer. 

DEMAND IS ON THE WANE. 

The Mitchell Bros. Co., Cleveland, O., write: 

The outlook for steel ranges in our part of this city is on 
the wane. People who have had the steel range usually 
don’t want another. Our trade is drifting back to the cast 
iron range and steel closet. We have never pushed steel 
goods very hard. 

Our sales on steel ranges are 25 per cent less than they 
formerly were. 

The margin of profit is good on lines of steel goods we 
sell. 

We are not troubled with the catalogue house range. 
We have cheap ranges for competition. The only way to 
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convince people that it does not pay to buy such goods is to 
let them buy them and inside of two or three years they are 
ready to buy a good range from a good responsible dealer 
and pay his price. 

We know nothing about the malleable range in our sec- 
tion. 

We have always bought our stoves and ranges direct 
from factory and think it more satisfactory. Your last ques- 
tion is the same old query and we know of no better advice 
than to leave such dealers severely alone and not handle their 
goods. 

HAVE SOLD A LARGER NUMBER OF MEDIUM PRICED RANGES 

W. A. McIntire & Co., Ottumwa, Ia., write: 

Chere has been little if any difference in the number of 
steel ranges sold by us during 1902 and 1903, and we have 
no reason to fear of their decline in popular favor. 

We have, however, sold a larger number of medium 
priced ranges and believe that this condition is the same with 
the other dealers in this city. 

The excessive high price of the better goods makes them 
very hard to sell and means a constant whittling of the 
profits already too small for the retailer. Following the 
point of least resistance has led the seller and buyer to utilize 
the cheaper goods. 

To meet the catalogue house we always keep one or more 
of the cheapest ranges on our floor, naming a very low price 
on same, rarely, if ever, selling one. 

A good plan we find is to keep a record of parties buying 
ranges from them and you will be sure to hear of any trouble 
they may have. -We find this one of the best clubs we ever 
used. : 
Malleable ranges have had no special growth here in pub 
lic favor. Some dealers are handling both cast and malleable 
goods, but the majority stick closely to the cast. 

As to buying from the manufacturer or jobber that is 
largely a matter of individual preference and must-in the 
regular order of things adjust itself. 


OUTLOOK IS VERY FAVORABLE. 

R. G. Scheurer, Vandalia, Ill., writes: “The outlook for 
sale of steel ranges is very favorable. Our sales on same 
are increasing continually and we now have more ranges on 
our floor than cook stoves. I believe we can best overcome 
catalogue house competition by having same grade of goods 
on floor at same price they offer it. After customer sees 
both he is satisfied to buy a good range by paying more 
money. 

“The malleable range is growing in popularity here and 
they are easier sold than a cheap range at 50 per cent less. 
I know that is true because I sell both. Of course, I buy 
malleable ranges direct and don’t know that the range that 
I sell is sold through a jobber. If I thought they were I 
certainly wouldn’t approve of it. There are enough malleable 
construction ranges made now that every dealer can buy 
direct from manufacturers, and certainly should do so.” 


OUTLOOK IS VERY FAVORABLE. 


F. H. Bowen, Roachdale, Ind., writes: The outlook for 
steel range trade here looks very favorable this fall. No busi- 
ness to speak of this spring and summer. 

No, our sales of steel ranges have not been as large this 
year so far, not by 50 per cent. 

I do not secure as large a profit on ranges as I used to, 
and I attribute the fact to my competitor at that time having 
a fair finished range at a less price, and he was satisfied with 
$3 profit, and I was not, so he held the business at that time. 
Now, since reading an article in your paper last year, written 
by a dealer in Michigan, about selling stoves and answered it 
in this way, that the dealer was to blame for not making 
money on stoves, as the customer does not know what goods 
are worth, as many a dealer supposes he does. I, then and 
there, where I was only making $3 to $5 on stoves and $5 to 
$8 on ranges, raised it to double and had no more trouble 
selling my share than before. 

Dealers can best overcome catalogue house range busi- 
siess by putting in a well finished outside cheap range and 
set it back and put all of his force on good goods, and if nec- 
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essary show the difference in the poor and good ranges. By 
this I have no trouble to speak of. 

I found that the malleable steel range stands in a class 
by itself in the way it is sold by giving cooking exhibitions. 
We sell quite a few then, but scarcely any afterwards, so 
they are not growing very rapidly, as there are not many 
buyers for this class of goods only at that time. The gifts 
that are given away are usually overestimated. 

I always buy steel ranges of the manufacturer, as I find 
that if I want any repairs it is easier to get them and if the 
goods are not all right you have a better resource on the 
factory than you have on a jobber, as I find these jobbers 
are very slow to act on these questions and they do not keep 
repairs for anything they handle. 


FUTURE OUTLOOK IS GOOD. 


C. A. Peck Hardware Co., Berlin, Wis., write: We con- 
sider that the future outlook for steel ranges is good. In the 
line of cooking apparatus we are not selling much else, and 
this class of ranges seem to have captured the housewife com- 
pletely. At the start it was a question of getting the goods 
introduced, but at present it is a question of getting rid of the 
balance of cast cooks and ranges which we have on hand. 
There is, and probably always will be, a small demand for 
the cast goods. We cannot say that our sale on steel ranges 
is larger than last year, for last year was a phenomenal year 
for us with this class of goods; we are looking forward. 
however, to a very large trade for the coming year. 

As to the class of steel ranges which are mostly sold, we 
believe that this lies with the dealer. He can sell what he 
has faith in and pushes—provided he has the confidence of 
the community in which he resides. We think that there is 
less call for the malleable product than there used to be, 
owing, very likely, to the fact that other classes of ranges 
are made better than formerly and come more nearly up to 
the standard formerly set by malleable ranges. There are at 
present plenty of very good ranges on the market which are 
not of malleable construction. 

Of course, the catalogue house is going to play an im- 
portant part in the market with these goods, as with all 
other goods—no more so. It appears to us that the best 
way to “buck” this class of competition is to get some of 
their own goods—buy a range of them if necessary—and of- 
fer it at the same or less than they are getting for it. In 
other words, make a stool pigeon of it. As a general rule, 
the goods which they sell in this line are decidedly “bum” and 
show their true worth and value. 

We believe that dealers are securing a better margin of 
profit than formerly and that the manufacturers are largely 
to be thanked for this fact, as we find that many of them 
are urging upon their retail trade the necessity for getting 
good profits on this class of goods. 


SALES HAVE INCREASED 50 PER CENT. 


The Schlafer Hardware Co., Appleton, Wis., write: “I 
think the outlook for selling steel ranges is as good as any 
we have had. Our sales the past year have been larger than 
ever before by nearly 50 per cent and profits have been fairly 
good. We have two or three of the cheaper class of steel 
ranges on our floor alongside of the higher grades, more 
to show our customers the difference than to sell them, and 
we find they answer the purpose first rate, as we do not dis- 
pose of one of the cheaper ones in three months. 

“While we have just placed our order for a full carload 
of sixty steel ranges, we have not found it necessary to 
keep malleable steel ranges in stock lately, as our customers 
are well pleased with the regular steel ranges with cast iron 
tops. We prefer buying steel ranges direct from the manu- 
facturers, as we have less trouble with them in establishing 
agencies too close to us in smaller towns.” 


PEOPLE PREFER MALLEABLE RANGES. 


The Frier-Jacquin Hardware Co., Louisiana, Mo., write: 
“The outlook for steel ranges in our community this year is 
fair to good. 

“So far this year we have sold more ranges, I believe, 
than we did in the same length of time last year. Percent- 
age, I am not now in position to give. 






“We secure a good and sufficient margin of profit on all 
the leading steel ranges we sell. ; 

“The way we overcome competition of the cheap cata- 
logue houses’ steel ranges is by keeping a cheap range on 
the floor in connection with the other line that we handle. 
We make comparisons to all our customers and let them de- 
cide which they want to buy. 

“We find the people prefer malleable ranges in preference 
to those made of steel. We attribute this to the fact that 
they consider the malleable ranges are more durable and 
substantial. 

“It certainly is, to our mind, more advantageous for 
dealers to buy ranges direct from the manufacturers than 
through the agency of the jobber.” 

TRADE UNIVERSALLY DEMAND STEEL RANGES. 


F. A. Powers & Co., Norwalk, Ohio, write: “But a few 
years ago we were so prejudiced against steel ranges that 
we returned to manufacturers a sample range sent us. We 
would like to return one or two cast ranges now, as we have 
no call for them from our customers. We still have our 
private opinion as to the durability of the ordinary steel 
range, but must sell what the trade demands, and that is al- 
most universally steel ranges. Even steel cook stoves are 
fast superseding the cast article. With some notable ex- 
ceptions, the margin of profit for the retailer is too small, 
brought about by sharp competition and the catalogue houses. 
When it is possible we advise the retailer to sell a high- 
grade range and not try to compete with the inferior makes 
sent out by catalogue houses and manufacturers, who sell 
their goods direct to consumers. We sell a good many mal- 
leable iron ranges, but cannot say they are superseding cther 
styles to any great extent, although we candidly believe they 
are of ‘superior construction and durability. We buy ranges 
direct from the manufacturers, believing it to our advan- 
tage to do so.” 

FIND IT DIFFICULT TO MAKE SUITABLE MARGIN ON STEEL RANGES. 

The Pinkerton-Kellogg Co., Lakota, N. D. write: “The 
outlook for steel range trade is not quite as good as one year 
ago, but this is on account of local conditions. 

“We find it difficult to make a suitable margin on steel 
ranges, as competition on ranges is very strong. The mal- 
leable ranges are the ranges of the future, in our estimation, 
and we buy these exclusively from the manufacturers.” 

ee Se See 


ESTATE OF P. D. BECKWITH. 





The Estate of P. D. Beckwith, Dowagiac, Mich., are 
manufacturers of the Round Oak Chief steel range 
shown in the accompanying cut. This range is made to 





Round Oak Chief. 


meet the demand of the trade for a good range at a 


low price; it is therefore lighter and a little small- 
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er, but comprehends the same careful workmanship 
and good material that distinguish the Round Oak 
steel range. 

The body of this range is made of heavy gauge pol- 
ished steel, beautifully smooth and evenly colored. The 
oven is made of one piece of steel, with seam in center 
of bottom of oven, and so reinforced that buckling of 
oven bottom is an impossibility. The top of the oven 
is curved, which gives it a graceful appearance and 
forms a strong brace. The oven top is also securely 
fastened to a heavy casting running lengthwise from 
fire to back flue. The casting supports the hot plates. 

The oven door is of drop pattern, carefully fitted, and 
being made of cast iron will hold its shape and close the 
oven tightly at all times. 

The flues are correctly proportioned and will give 
satisfactory results with any kind of fuel. 

The top of range is made of pressed steel, making a 
light but strong, handsome and durable top. It cannot 
be affected by heat. The large and convenient broilet 
door opens over the range and coal cannot fall on range 
top when using as pouch feed. The end door is large 
and drops level. The fire box linings are heavy and so 
shaped that the coal fire box is oval at both ends. It 
has fire-box extension, giving extra long fire box for 
wood. 

The grade is the duplex combination wood-and-coal 
pattern, and our patent grate frame is used, which per- 
mits their easy removal without disturbing the linings. 

The ash pan is made of galvanized iron and has very 
large capacity. The water front is the same style as 
used in the Round Oak steel range. The range has 
removable base, which enables it to pass through any 
ordinary house door. The base is made of steel and is 
light and very strong. Heavy asbestos board is used 
to thoroughly insulate every exposed part of the range. 

The reservoir is detachable and can be added to or 
taken from the range in a few moments. The cast 
plate at back end of square range is so constructed that 
by the removal of a few bolts the reservoir damper is 
loosened and will allow the heat to come in direct 
contact with reservoir, so that water in reservoir may 
be quickly heated, or by a convenient handle it may 
be closed much or little and the temperature regulated 
to a nicety. The reservoir is made of heavy copper, 
encased in polished steel and japanned finished cast- 
ings. 

The elbow flue at back of range is cast iron and 
indestructible. When this elbow is made of steel it 
lasts but a short time, being quickly destroyed by rust. 
The nickel work is rich and novel, and, being in keep- 
ing with its name, it makes a very favorable impres- 
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THE FULLER-WARREN CO. 





The Fuller-Warren Co., Milwaukee, Wis., are man- 
ufacturers of the Stewart steel range for hard or soft 
coal or wood shown herewith. These ranges have 
bodies made of cold-rolled steel. Countersunk bolts 
are used on front and in oven, making smooth sur- 
faces and avoiding ragged finish. The fire box is oval 
and is fitted with a reversible duplex grate; ample 
ventilation being given to all parts to insure durability. 
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The flues are constructed on the sheet-flue principle 
and are lined with asbestos, which is a fireproof ma- 
terial and a powerful non-conductor. The oven top 
plate is doubly protected by a thick resisting cast plate 
next to the fire box, underneath which is a sheet of 
double-thick asbestos extending entire length of oven 
top, releasing the strain of the extreme heat of the 
intense fire next to the fire box and equalizing the 
temperature of the oven. A further defense of the 
oven top plate is a very heavy cast center support. The 
oven bottoms are securely braced with heavy bars of 
iron which are bolted to bottom of oven by counter- 
sunk bolts every three inches apart. The nickel plating 
is of the finest possible finish and is put upon the entire 
edge of top plate and upon all door flanges, corner 
strips, damper handle, high shelf and high closet, top 
guards, teapot brackets, high closet, name plate, towel 
rods, sifter, shaker and poker and pipe check draft 








Stewart Steel Range. 


register, also upon oven door handle. The reservoirs 
will be furnished either of planished copper or copper 
nickel plated, and with or without faucets or high res- 
ervoir styles. They are portable in construction and 
can be detached if desired. The low reservoir patterns 
have cast iron reservoirs neatly enameled and of extra 
capacity. 
ictal nent 


BERGSTROM BROS. & CO. 





Bergstrom Bros. & Co., Neenah, Wis., offer the 
trade the Corona steel range shown herewith. The 
bodies of these ranges are constructed from Wood's 
cold-rolled steel plate, closely riveted and lined with 
asbestos board to retain and force the heat into the 
oven and protect the highly finished enamel surface 
outside. The ovens are made in four sections angled 
and solidly put together. The oven bottom is of ex- 
tra heavy steel, thoroughly braced, and will not warp 
or buckle. The high closet and high shelf are sup- 
ported on cast brackets and furnished with pipe and 
register check. The high closet has balanced roller 
door of Russia iron and is nickel trimmed. The low 
encased reservoir attached, with portable reservoir of 
cast iron, white enameled, is provided with decorated 
reservoir lids, and the inside surface of the steel res- 
ervoir attachment is coated with patent waterproof 
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enamel. The main top is 28% inches wide, and will 
readily pass through an ordinary sized door. It is 
made in four sections with heavy key plates. A false 
or. lower bottom is placed underneath the flue bot- 
tom. The standard sheet flue construction is provided 





Corona Steel Ranges. 


in this range. The front key plate in these ranges 
raises and is supported by an automatic base. The 
fire box is oval in form, lined with heavy sectional 
linings. For coal it has duplex grate and heavy flat 
grate for wood. The grates can be removed through 
the grate door without disturbing the fire box linings. 
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WM. G. WILLARD. 








Wm. G. Willard, 619-621 North Fourth street, St. 
Louis, Mo., is manufacturer of the Willard steel 
ranges shown 
herewith. The 
bodies and ovens 
of these ranges 
are made of the 
highest grade of 
cold-rolled mal- 
leable _ steel, 
thoroughly pat- 
ent beveled, hav- 
ing an even and 
smooth surface 
| and free from 
Ma gap) EW evoS tee Ranc scale, it is 

re claimed. The 
ovens are close- 
ly boiler riveted to the bodies of the ranges, 
making perfectly tight joints, proof against 
ashes, dust and soot. The bottom of the ovens are 
securely braced with heavy bars of iron, which are 
riveted to the bottom of ovens with countersunk head, 


a CAA 
> ee 


| jst — 
“EAT I 
¢ (Cha 


Willard Steel Range 
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rivets. The size of the oven is 12 inches high, 17 
inches wide and 21% inches deep. 

The fire box of the Willard is mounted with a 
duplex grate. This range burns wood or coal. The 
flues and end of the fire box are asbestos lined. As- 
bestos being a fireproof material prevents the radiation 
of heat into the room, effectually confining it within 
the range against the oven, which tends to economize 
in fuel consumption and insures durability in the 
range. The top warming closet is novel and is beauti- 
fully japanned. It has a revolving door which swings 
up under the top of the closet out of the way, taking 
up no space and permitting the whole of the interior 
of the closet to be exposed while placing in food to be 
warmed. 

The bodies of the ranges, closets and shelves are . 
dipped and baked to a high degree of heat, insuring 
them to withstand long usage. 
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THE CHAMIPION STEEL RANGE CO. 





The accompanying cut shows an addition to the line 
of Champion steel ranges, manufactured by the Cham- 
pion Steel 
Range , Co. 
Cleveland, O. 
They owe their 
success in busi- 
ness, it is 
claimed, largely 
to the superior 
construction of 
their ranges, one 
being their pat- 
ent double flue 
hot blast, with 
which they feed 
the fire with hot 
. air. They claim 
3 =e we maar a 

OT CREE OE with this device: 
‘i ort Bek - First, that hot 
Champion Steel Range. air gives a bet- 
ter combustion; second, it keeps the floor cool and 
does away with a heavy cement bottom, which adds 
largely to the shipping weight and makes the range 
much harder to handle, and, besides, in putting the 
cement in the bottom the moisture starts the steel to 
rust and soon rusts out the bottom. Third, the air is 
heated before it passes thtough the fire, and as it is a 
well-known fact that cold air is heavier than hot air, it 
will not allow cold air to settle on the bottom of the 
oven, which so often causes complaint of stoves and 
ranges not baking on the bottom. Fourth, the air be- 
ing heated before it goes into the fire, it saves the 
amount of fuel it takes to heat the cold air; in other 
words, the fire going around the oven strikes the lower 
plate, heating the air in the lower flue, which is drawn 
up into the fire again. With this patent device and 
with this arrangement they claim they can operate 
their range with one-third less fuel than any other 
range made. They use nothing but the best cold-rolled 
patent level steel and the best gray iron castings, and 
every range they sell makes a friend, both for the 
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dealer and manufacturer. They just got out a new 
line. These ranges all have the hot blast double flue, 
also the pouch feed, cast iron detachable reservoir, 
which can be removed in a few minutes, and a screw 
draft. The design is very attractive. The closets are 
made with either theiggpatent spring, with which you 
touch the button and Teil either open or close, or 
with the roll top. ; 
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THE HESS-SNYDER CO. 





The Hess-Snyder Co., Massillon, O., are manufac- 
turers of the Boomer wrought steel range, shown here- 
herewith. This 
range is made 
of No. 14 gauge 
cold rolled pat- 
ent leveled steel 
throughout. 
The oven is 
ventilate d 
through the 
nickel panel in 
oven door, a 
draft slide for 
the purpose be- 
ing operated 
just below the 
=a panel. The oven 
tsoomer Steel Range. rack with air 
space of 3% inch underneath when laid on oven bot- 
tom, allows a good circulation under the pans and 
prevents burning on the bottom. Air passes through 
clean-out panel between false bottom and floor as well 
as through apertures in the back of range. These 
openings are sufficiently large to carry off any heat that 
may radiate through the following material: Ist, flue 
bottom; 2d, one inch of dead air space; 3d, % inch 
thick of asbestos; 4th, galvanized iron false bottom. 
Air entering the ash pit passes up behind all linings 
through perforations in the top of linings. They are 
kept from overheating by a constant circulation of air 
behind them, consequently they will last much longer. 
The same air circulation keeps the oven next to 
the fire box from becoming warmer than any other 
part of the oven, and passes on in a thoroughly heat- 
ed condition through the perforations in top of linings 
to mingle with the gases emitted by the coal where a 
perceptible secondary combustion takes place. A cast 
iron grate is introduced in the ash pit just above ash 
pan. The duplex grates are then revolved, allowing 
hot coals to fall on grate. A covered broiler is then 
introduced through. broiler door. By this method a 
constant draft is passing through the fire, keeping it 
hot, as well as carrying all steam and odor into the 
chimney. The balanced oven door is worthy of special 
mention. A coil spring, running from the back of 
stove toward the front, connects to oven door with 
toggle and compound lever, the tension being off of 
door when entirely opened or closed, owing to the 
toggle throwing over centers. The fire box can be 
changed from coal to wood in a few minutes, requiring 
only to take out the solid end wall and turn grate 
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over with crank. The duplex grate turned one way for 
coal and reversed for wood can be removed from a 
stove without disturbing the linings. The smoke 
box cast iron has rib in bottom and prevents creosote 
from getting into bottom of flue of range and rusting 
out. The oven damper is simple and can be taken out 


of smoke pipe collar without taking range apart. 
—__—_—_____+#-— 


PORTSMOUTH STOVE AND RANGE COMPANY. 








The Portsmouth Stove & Range Co., Portsmouth, 
O., for whom Morley Bros., Saginaw, Mich., are 
wholesale agents for Michigan, have made the artistic 
and valuable addition to the Model steel range: shown 
herewith. 

In this cut the pouch door is open. The draft door 
is also open, as is also the wood swing door. The large 
size of the pouch door makes it most convenient for 
feeding coal or for broiling purposes. The draft door 
is of such a size and shape that when open, as seen in 
the cut, the bottom of the fire box can easily be 
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New Pouch Feed for Model Steel Range. 


reached with a poker and by inserting the poker over 
the duplex grate and under the front grate, or under 
the water front, whichever is used, the entire length of 
the fire box can be reached in this way. This draft 
door, as well as the pouch door, is fitted with a register 
and in this way gives perfect control of the fire. The 
range fitted with this new pouch feed andethe large 
square swing wood door is then in shape to burn any 
kind of fuel that might be wanted. When any kind of 
coal is used then the hard coal special end shown on 
the floor leaning against the range is put in position, 
which closes the front swing door. This gives a fire 
box of just the proper proportions for burning any 
kind of coal. Then by simply removing the front end 
lining (or hard coal special) and the rear end lining 
and reversing the duplex grates, a perfect fire box for 
burning wood is had. This fire box will take quite a 
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long stick of wood. In this way every range is fitted to 
burn whatever kind of fuel is used with no extra pieces 
needed. 

Another special feature ofthis new pouch feed is 
that it is so constructed that it enables one to use a 
water heater of large capacity. 

This end view also enables one to see the large cast 
smoke box, which is extra heavy and of cast iron so 
that it will not rust out or be destroyed by the action 
of the smoke. 
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BRAND STOVE CO. 





The sectional cut shown herewith acourately illus- 
trates the internal construction of Brand’s Sovereign, 
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Construction of Brand’s Sovereign, Brand’s King, Brand’s Queen 
Ranges. 

Brand’s King and Brand’s Queen ranges, manufac- 
tured by the Brand Stove Company, Milwaukee, Wis. 

The bodies are formed of heavy planished_ steel. 
They are interlined with heavy asbestos mill board and 
the riveting is done in thorough manner by hand. The 
ovens are perfectly square and are made of extra heavy 
selected steel, and in order to obtain additional strength 
the tops and bottoms are thoroughly braced with heavy 
cast angle irons, thus obviating all likelihood of warp- 
ing or buckling. The best known principle of flue 
construction is used, thus insuring perfectly even bak- 
ing and an easy drawing range. The clean-out door is 
large and is swung to an extended frame, the projection 
of which forms a convenient shoot under which to 
place the ash pan to catch ashes or soot when oven bot- 
tom is being cleaned. The oven doors are evenly bal- 
anced and when wide open are flush with oven bottom, 
thus forming a convenient shelf on which to draw out 
anything which is being baked. The fire box is one of 
the most essential features to be considered in the 
construction of a perfect range. They must be prop- 
erly proportioned in reference to size of ovens. The 
depth, width and grate area must be given due consid- 
eration. The principles of combustion must also be 
taken into consideration, and also durability. All these 
well-known principles have been given due considera- 
tion in this construction. The linings are heavy- well 
fitted and thoroughly ventilated. The duplex grate 
which is used is easily removed through the grate door. 
without disturbing the linings and is easily and quickly 
reversed for the purpose of burning coal or wood. The 





tops are made up in sections with ample provision for 
expansion and contraction, to avoid likelihood of 


cracking of warping. 
—_——__+0-— 


THE GLOBE STOVE AND RANGE CO. 





The Globe Stove & Range Co., Kokomo, Ind., are 
manufacturers of a variety of steel ranges, including 


_the Premier Globe, a sectional view of which is shown 


herewith. 

The body of this range is made of two thicknesses 
of steel, interlined with asbestos board and _ hand- 
riveted every two inches with cone-head rivets. The 
oven is square and full size. The top and sides are 
made of one piece of heavy steel, flanged at front 
and back and closely riveted to the body. The oven 
top brace is a cast-iron brace of special design, that 
not only braces the oven top, but evenly distributes 
the heat. The oven bottom is an extra heavy steel 
plate, to which a cast-iron flue strip and two 24x%x 
20 T braces are hand-riveted. A pouch feed with 
register draft is placed on all ranges. The end draft 
or toaster is made in the form of a drop door and 
placed on a level with the fingered grate. A firebox 
extension is placed on all ranges. It is made in one 
piece and makes the firebox four inches longer when 
the back end lining is removed. The draw-out duplex 
grate burns either hard or soft coal.or wood. One- 
half turn of the crank adjusts it. To use coal the 
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Seetional View Premier Globe. 
slotted side should be up; for wood the flat side. It 
can be removed without taking out either water back, 
linings, bolts, etc. The seven, eight and nine inch 
key plates are interchangeable with each other. The 
four-piece irame supporting the key plates is away 
from the fire and allows for expansion and contrac- 
tion, preventing warping and buckling. The covers 
are doubly rimmed—the only method of bracing that 
will withstand severe heat and usage. Air-tight 
registers only are used. They have ground seats 
besides being fitted with spring knobs. The cast back 
flue is all in one piece, and gives perfect draft around 
Oven, aS it is air-tight. The reservoir is unusually 
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large and strong. It is made with large flanges and 
is closely fitted. Direct dampers of the roller type. 
The mechanism is in plain view and not exposed to 
the heat. Cone-head rivets only are used. The 
reservoir encasements on all reservoir ranges are 
made of gray iron, making them rust proof. The 
clean-out door is full nickeled and extra large. Ash 
pan can be set under the pouch opening. There is 
special process nickel finish on all trimmings. The 
parts nickeled are feed door, ash pit door, ash guards, 
oven door, oven door panel, oven door handle, clean- 
out door, address plate, reservoir ornament, top band, 
closet top cover, closet brackets, closet posts, closet 
handle, tea shelves, etc. 
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WM. MILLER RANGE AND FURNACE CO. 





The Wm. Miller Range & Furnace Co., Cincinnati, 
O., are manufacturers of the Gem Miller steel range 
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Gem Mill 
shown in the accompanying cut. These ranges have 
improved removable duplex grate, improved water 
back for heating water, flue, lined with pine asbestos 
board, new non-warping oven bottoms, cold-handled 
gravity latch, drop oven and feed door, patent double 
centers, regulating damper and nickel-plated towel rod, 
all bright parts nickeled instead of polished. The 
nickel bands on the doors are ventilated to prevent tar- 
nishing and the body of the ranges are highly finished. 


2+ 
~-oeo 


WARREN HARDWARE COMPANY. 








The Warren Hardware Co., Warren, O., are manu- 
facturers of the Warren steel range shown herewith. 

The Warren is made of heavy steel plates and close- 
ly riveted together in the most substantial manner. 
The body is constructed of two plates of cold-rolled 
steel, between which is a sheet of asbestos mill board 
three-sixteenths inch in thickness. This feature of con- 
struction makes a perfect baker, also superior in cook- 
ing qualities and most economical in the consumption 
of fuel by preventing the radiation of heat. 

The grate used in this range is the duplex pattern, 
adapted to burning soft coal, hard coal or wood, and 
can be instantly changed from a wood grate by simply 
reversing and use flat surface for wood. 
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The reservoir is large, made of cast iron and heavy 
porcelain lined and is supported by the main top of 
range. The outside reservoir casing being made of two 
heavy steel plates with three-sixteenths inch asbestos 
between. The reservoir is heated by throwing heat 
under reservoir which gives an abundance of hot water 
at all times. 

The warming closet with oval door is large, deep 








Warren Steel Range. 


and extends full length of range. The closet door is 
balanced so that it works easy and when open is en- 
tirely out of sight, giving full access to the opening in 
closet. 

The Warren range has three coats of the best loco- 
motive black ertamel. The nickel work is strictly high- 
grade in every respect. 

eo 


THE BORN STEEL RANGE CO. 


The Born Steel Range Co., Cleveland, O., are manu- 
facturers of the Born steel ranges for family use. 





Born Steel Range. 


Among the points of these ranges are the following: 
Patent removable oven bottoms that do not warp, bal- 
anced oven doors with tough malleable iron frames, 
















































































































double steel plate bodies, interlined with asbestos, cast 
back flues that will not burn out or rust through, heavy 
cast iron tops that stand the heat and strain, combina- 
tion feed doors that swing for wood and drop for coal, 
reversible duplex grates that can be used for coal or 
wood, dampers that operate from front where they are 
easy to get at, cast shields at sides of top flue to re- 
tain heat and protect the joints between walls and 
oven, adjustable flue slides that regulate the draft for 
any kind of fuel, cased asbestos flue bottoms to retain 
heat and protect the floor, paneled patent turn closet 
doors made of planished iron, planished iron end 
panels that give a handsome and durable finish, and 
encased reservoir heated by patent process—no con- 


nections. 
— ————EEEOe 


JOHN VAN RANGE CO. 





The John Van Range Co., Cincinnati, O., are 
manufacturers of the Pacific steel range, shown in the 


Pacific Steel Range. 


accompanying cut. This range has six 8-inch holes, 
top cooking surface 36x30, with a permanent nickel- 
plated bar or towel rack in front. The oven is 20x20 
inches. This range is furnished with an L-shaped 
water back so that a wood or galvanized iron open 
tank or a circulating boiler can be attached. If a 
water back is not wanted linings are substituted in 
place. The patent reversible grate is anti-clinker. 
Range is furnished with a direct draft damper and 
side draft register. This firm’s ranges are made of 
the best quality of homogeneous steel. Their weight 
has been increased and finish improved. This firm 
now makes a complete line of culinary apparatus to 
equip in all its details a kitchen for any public instita- 
tion, hotel, restaurant or private family. 
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PEERLESS STEEL RANGE WORKS. 





The Peerless Steel Range Works, 104-106 West 
Lake street, Chicago, are manufacturers of the Peer- 
less all-steel ranges shown herewith. 

The fire box in the Peerless all-steel ranges, series 
No. 1, for soft coal, i oWal,. avoiding dead corners, 
and is very sconnmiilll 


y proportioned. The linings 





Peerless All-Steel Ranges. 

are corrugated and heavy, and have circulating air 
chamber back of same, insuring great durability. The 
fire-back is of steel-oid, most durable back ever used 
ina fire box, and will outlast several cast iron backs. 
The front and back fire linings are extended the entire 
length of the fire box and when the end linings are 
removed for wood b ig the fire box presents a com- 
plete and finished appearance. This fire box is fitted 
with heavy duplex grate. The duplex grates can be 
reversed, making an excellent grate for wood burning. 
An extension for burning long wood is attached to fire 
box of each reservoir range. This fire box with exten- 
sion pocket takes 25-inch wood ; without removing ends 
it takes 19-inch wood. 

The fire box for hard coal, with iron linings, is prac- 





Peerless All-Steel Ranges. 


tically the same as the fire box for soft coal, taking the 
same grates. The brick linings, 2% inches thick, are 
always furnished for hard coal, unless the iron linings 
are specified. Hard coal ranges are always sent with 
brick linings and duplex grates unless otherwise or- 
dered. 

Fire box for wood only has linings made exclusive- 
ly for wood burning, also shaking and dumping ex- 
clusive wood bottom grate. It has extension to fire 
box, and will accommodate a 25-inch stick of wood. 

Top plates on all-steel family ranges are of malle- 
able steel, ground smooth and bright and can be kept 
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at a mirror finish with a cloth as dirt and grease can- 
not adhere to them. 

The ovens on all sizes are large and roomy and show 
up to excellent advantage. All oven bottoms are 
angled and braced, made of No. 12 gauge patent lev- 
eled steel and warranted not to buckle or warp. The 
oven rack has two supports to same, so two positions 
can be given rack, and is made of steel. 

All oven doors are double lined, to insure against 
loss of oven heat; they are held in place by means of 
a tongue, which is pushed up into catch by oven-door 
handle. The door can be left partially open if desired. 
These doors are all beautifully poised on oil-tempered 
springs, which are protected from the heat and will 
never give out, and are of malleable steel and war- 
ranted not to break. 

All ovens are ventilated by means of a circulation of 
air, which is heated before it enters the oven, conse- 
quently all ovens have the advantage of a circulation 
of pure fresh air without lowering the temperature of 
the oven. 

There is a front oven protection plate to prevent any 
possible injury to front oven plate. 

The pouch top feed is large and roomy and is a 
great convenience for feeding range with coal or cobs 
and for broiling or toasting, all of which can be done 
without disturbing any cooking vessels in use on holes 
over fire. 

The engine draft, consisting of draft slides at both 
front and end on all styles, insures quick and perfect 
combustion of any kind of fuel. The main end side is 
in the drop poker hole door and in starting fire or for 
extra quick or hard work, this door can be opened, 
greatly facilitating the draft. 

The asbestos lining held in place by cast web or fret 
plate, a section of which covers the entire right end of 
ranges, also over and at the right hand side of the oven 
door, and around fire box, also the entire flue bottom is 
covered with asbestos board to hold and force all the 
heat into the oven bottom. 

The rear return flue has a heavy cast removable base 
and a top frame, which fits into a cup joint in top 
plate, insuring an air-tight joint. 

The waterfront in all Peerless family ranges oc- 
cupies full front side of fire box and is a core construc- 
tion with the water chamber swelled out and extending 
well into the fire bed. 

The finish of polished blue steel, which is used in all 


Peerless family ranges, is in the steel itself. 
—~--@-2——____—_—__ 





J. P. LINDEMANN & SONS. 





J. P. Lindemann & Sons, Milwaukee, Wis., are of- 
fering the trade the Red Cross Victor steel range 
shown in the accompanying cut. This range is built 
of the finest obtainable planished steel, with double 
plates interlined with asbestos. It has a plunge dam- 
per in the top, and combination wheel register and 
damper in the pipe. The linings of brick or iron as 
may be directed when hard or soft coal is used. The 
grates are duplex or Dockash, as may be. preferred, 
and draw out in front instead of longitudinally, un- 
der exclusive patents. The oven door has a ther- 
mometrical indicator. The ash pan is very large and 
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deep. The feed door combines swing and pouch 
feed principles. The extreme bottom, or cast-iron 
base section, is an exceptionally desirable feature. 
Through being loose and detached from the range 





Red Cross Victor. 
until set up in the kitchen, a convenient dimension 
is secured which permits its pasage through compara- 
tively narrow doors. The reservoir casings are of 
cast iron and rust proof. 
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THOMAS WHITE STOVE COMPANY, 





The Thomas White Stove Co., Quincy, IIl., are man- 
ufacturers of White’s Maxim steel range, shown in the 





White's Maxim Steel Range. 


accompanying cut. Among the features of this range 
are the following: Pouch feed for coal; end feed for 
wood or coal, with both front swing and side swing; 
duplex grate, that can be removed through grate door ; 
front poke door, with slide damper; cast back flue; 
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planished steel body, asbestos lined; spring balanced 
oven door; sheet iron shield below steel bottom, to 
equalize heat in the oven; full cast reservoir attach- 
ment, with cast shield across back, to prevent rust. 
The base skirting makes a handsome finish. There are 
full nickel trimmings, with nickeled steel bands on 
edge of top,.and on high shelf and high closet. All 
reservoir ranges can be easily changed to square 
ranges and water fronts can be furnished for all sizes. 
-eo- 


COMSTOCK-CASTLE STOVE CO. 


The Comstock-Castle Stove Co., Quincy, IIl., are 
manufacturers of the King Economy steel range 
shown in the accompanying cut. These ranges are 
made from the véry best materials—the body of pol- 
ished steel and the very heavy castings of Bessemer 
pig iron. The oven doors are perfectly balanced. 
The inner portion is of heavy sheet steel. They have 
nickel-plated center panels. The rolling front sheet 





King Economy. 


steel high closet, with polished cast iron ends, is an 
improvement over any heretofore made, it is claimed, 
and the rolling front works as if the hinges were 
“hung in oil.” Any of these ranges may be attached 
to a pressure boiler with perfectly satisfactory results, 
as they have a very large heating capacity. The flush 
top encased enameled reservoir is an improvement 
over the former pattern, as reservoir is attached to 
range in same manner as to cast ranges and cooks. 
The water in reservoir is heated by turning reservoir 
damper backward. The combination duplex coal and 
wood grate for burning hard coal, soft coal or wood 
and by a half turn of crank is instantly changed from 
coal to wood or the reverse. 

This firm at the present time have 25,000 stoves in 
stock and are making 350 per day. This insures 
prompt service in the fulfillment of orders. 












CHARTER OAK STOVE AND RANGE CO. 





The Charter Oak Stove & Range Co., St. Louis, Mo., 
are manufacturers of the Charter Oak steel range, 
some of the features of which are shown herewith. 

The body of the Charter Oak steel range is made of 
patent hammered planished steel, the finest gfade that 
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Oven Construction. 


is made, heavy and patent leveled, manufactured espe- 
cially for this firm. The visible rivets are steeple head 
and cold driven. The flues are extra large and amply 
protected by steel and asbestos. 

The construction of the oven insures the best pos- 
sible results in baking, and obviates the remotest pos- 
sibility of buckling. The oven is strong and rigid, 
because it is made of one continuous and unbroken 
piece of heavy steel. The oven is ventilated. 

The great quantity of rivets used add materially to 


the strength and solidity, 


The top oven is 
braced by large center 
rest and is protected 
by asbestos and cast 
iron frame. 

Top Oven Brace. The bottom oven is 
braced by a cast iron frame, thick enough to be rigid 
and yet so light that it does not interfere with the 





Oven Bottom Brace. 


quick heating of the oven. This frame is of lattice 
work, securely riveted to the oven at each end and at 
every intersection, which, with the 
extra heavy steel, absolutely prevents 
warping or buckling. 

The walls are constructed as shown 
by this illustration. The outside sheet 
is patent hammered planished steel. 
The inside wall is made of heavy cold 
rolled steel; between the inside and 
outside walls, heavy asbestos mill 

wens board is used, which, being a non-con- 
ductor, practically confines the heat to the flues. and 











ge, 


of 
hat 


pe- 
cad 
ply 


Os- 
OS- 
‘id, 
cen 


to 


is 
ter 
ted 
ast 


vid 
the 


ice 
at 
the 


nts 


wn 
eet 
el. 
ald 
nd 
ill 


yn- 








oven, where it is wanted, and effects a great saving in 
fuel. The flue bottom is 
protected by sheet steel 
and asbestos, preventing 
the loss of heat and 
scorching of floor. 

The flue box is cast 
iron, extra large, with 
ample opening. When 
sheet iron or steel is 
Flue Box. used for the flue box, as 
is the case on most ranges, the deposit in the pipe, 
from condensation, will run down and lodge in the 
flue box, causing it to be eaten through by the rust 
that forms. The flue box is riveted to the body and 
is made air-tight by a groove, which is filled with 
cement before riveting on body. The damper is very 
simple and easy to replace in case of necessity, but it is 
so constructed as to make it impossible to burn out. .- 
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HOME PRIDE RANGE COMPANY. 





The Home Pride Range Co., Marion, Ind., are manu- 
facturers of the Home Pride malleable steel ranges, 
some of whose features are shown herewith. 

These ranges are of 16-gauge steel. All the trim- 





Fig. 1. Center Piece Back Wall Reduced One Third Size. 


mings on the front of the blue steel range are smoothly 
polished, heavily coated with nickel, highly buffed on 
a copper foundation, avoiding rust incident to plain 
nickel and permitting the finish to be easily kept clean 
and bright. The entire body of range, including back 
flue, is asbestos lined, riveted between the sheets of 
steel, and as a precaution against overheating the floor 
an additional sheet of asbestos is riveted to the steel 
above the lower warming closet. 

The center piece of back wall of the fire box is heav- 
ier than the two end pieces and 27 three-eighth inch 
projections have been added by this firm to each piece 
of the back of the one-inch-thick fire wall, thus getting 
the benefit as against burning out of a casting one and 
three-eighths inches thick on end pieces, and one and 
five-eighths inches on center piece. 

The back wall is in three pieces with air space be- 
tween wall and oven, made more perfect by the cut un- 
der oven, and the front lining in two. The front lining 
has opening to receive pocket for heating left-hand res- 
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by the extra heavy center piece. The rear of fire box 


is in one piece and the fire door end has double lining 


for coal. 
Duplex grates of extra weight are furnished and 





Fig. 2. When Grates Are Set for Coal. 


adjusted for the burning of corn cobs, wood, soft and 
hard coal. An extra plate is supplied that can be used 
if desired in burning cobs, wood, peat, etc. Each 
grate can be revolved upon its center and with a quar- 





Fig. 3. When Grates Are Set for Wood. 


ter turn to the right can be changed from coal to wood. 
The grates have extra heavy bars and large air spaces 
to insure perfect combustion and to facilitate cleaning. 
A slight motion with the shaker crank will remove 


aa 


Fig. 4. Left-Hand Lining When Pouch Feed Is Not Used. 





ashes and clinkers without disturbing the fire. The 
grates are connected at the outer end by a set of gears, 
controlling their movements. These gears are located 
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ervoir and in right hand reservoir the opening is closed 
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on the outside of the range and protected and hidden 
from view by a nickel-plated iron gear case. Neither 
the grates nor grate bed have been lightened for pur- 
pose of the useless drawing out in front, but the six- 
teen-pound grate bed and nineteen-pound grates are 
arranged much more advantageously, from the fact that 
grate bed, grates, back wall and, in fact, entire fire 
box linings can be removed from the range without 
cutting a rivet or unscrewing a bolt; except in the left- 
hand reservoir, two bolts must be removed in taking 
out pocket. 

The center piece of back wall is the key to the entire 
situation, and the fire box can be taken out by first re- 
moving this piece, then end pieces of back wall, piece 
at the rear of the fire box, lining next to the reservoir 
end, etc. 
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mM. & D. RANGE COMPANY. 


The M. & D. Range Company, 96, 98, 100 Lake 
street, Chicago, have placed on the market three new 
lines of family 
steel ranges des- 
ignated as _ fol- 
ows: M.& OD. 
Economy, M. & 
D. Leotta and M. 
& D. Standard. 

The Economy 
range is made 
with 14, 16, 18 
and 20 inch 
ovens; body is 
of polished steel. 
The oven on fire 
pot side, top of 
oven, side of top 

caste Cle ae and right - hand 
flue are asbestos lined. Bottom of oven is supported by 
heavy cast brace. Bottom flue is lined on under side 
with asbestos. The oven door and front bands on 
shelf and closet are nickeled. This range has pouch 
feed and drop poke door on end and has full square 
ovens. For a good, heavy, cheap range, the Economy 
has no equal. 

The Leotta range is made with 14, 16, 18 and 20 
inch ovens; body is of polished steel. This range is 
full asbestos lined from fire pot to bottom flue; has 
heavy base, large drop feed door, pouch feed and 
drop poke door. Bottom of oven is supported by 
heavy cast iron brace. This range is nicely nickel 
trimmed. The Leotta range is a medium-priced range 
and is intended to meet the demands of the trade un- 
der present commercial conditions. 

The Standard range is made with 16, 18 and 20 inch 
ovens; body is of polished steel. This range is more 
elaborately finished than either the Economy or Leotta. 
It has an extra heavy ornamental base, drop tea 
shelves, curved bands on face “of closet, lafZe drop 
feed door and pouch feed. 

The entire flue system from fire pot to entrance in 
back flue is lined with asbestos and sheet metal. The 
bottom flue has three thicknesses of asbestos and an 
extra sheet of steel on top side. By this construction 
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they claim to have one of the best constructed ranges 
on the market. 

All of these ranges are equipped with a duplex grate 
so constructed that when turned for burning wood it 
forms a flat surface, close in its joints, thus avoiding 
any chance of partly consumed wood falling through 


joints of grate. 
ps Pe i at 


PITTSBURGH STOVE AND RANGE COMPANY. 





The Pittsburgh Stove & Range Co., Pittsburgh, Pa., 
are manufacturers of the Cinderella Special steel range 
shown in the accompanying cut. 

The outside construction is the best polished, an- 
nealed and patent leveled blued steel, 18-gauge. 

The inside construction is of the best full cold-rolled, 
patent leveled and annealed range steel, 14-gauge. 
All parts that are exposed to the direct action of the 































Cinderella Special Steel Range. 
fire are of double thickness, with an asbestos mill board 
between, all securely riveted together in a workman- 
like manner. 

The ovens are made of 14-gauge wrought steel and 
are extra large and high. The top oven plate is fully 
protected from the action of the fire. 

The bottom oven plate is supplied with cast iron 
braces to prevent buckling. This insures a level open 
plate at all times. 

All sizes of flues and dampers are of the sheet flue 
construction. The flue box is made of heavy pressed 
steel, reinforced to insure the greatest durability. The 
direct draft damper, operated from the top, insures a 
quick fire. 

The fire box is of good capacity, the fixtures being 
interchangeable for all sizes. 

The end walls are of heavy cast iron. The front and 
back walls are the Bradberry patent. This lining has 
stood the test of time and is noted for its durability. 
Fire flint linings furnished if specially ordered. 

Three kinds of grates can be applied. They are in- 
terchangeable and can be removed without disturbing 
the fire box fixtures. 
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The Duplex grate for burning coal is of good weight 
ind perfect construction. By reversing it it can be used 
for ordinary wood burning. 

The wood grate is specially constructed with a view 
to greater economy in wood burning. It can be ad- 
justed to meet the exact requirements of the operator. 
[he openings can be regulated so as to increase or 
lessen the consumption of fuel. 

The top frames are cut in four sections to prevent 
cracking and warping. They are bolted together and 
are made to receive panel sections, which are inter- 
changeable. An extra heavy post, which is held in po- 
sition without a bolt, adds to the support of the panels. 
The size of the top permits the range to be carried 
through an ordinary door. 

The balanced oven door is provided with a gravity 
handle. An oil-tempered steel spring in each lower 
corner gives it a perfect balance and causes it to drop 
gradually. 

The combination coal and wood door is hinged to 
swing away from the oven and has a heavy cast iron 
lining. It is a drop door on a swinging frame, giving 
a large opening for burning wood and a satisfactory 
one for burning coal. 

To the bottom of the range is riveted a sheet of 
asbestos of the proper thickness. The space between 
this and the floor is thoroughly ventilated, permitting 
the free circulation of air therein. This feature re- 
moves any possibility of overheating the floor. 

The nickeled parts are the edge band, oven door 
frame and handle, oven door panel and name plate. 
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THE SCHILL BROS. COMPANY. 








The accompanying cut shows the new Schill range, 
manufactured by the Schill Bros. Co., Crestline, O. 
This range is provided with flush reservoir and high 





New Schill Range. 


closet, and front or pouch feed, also draft door below 
pouch feed which .can be opened to light fire, which is 
a most desirable feature. Another very desirable fea- 
ture.is the reservoir.casing, which is cast, iron, and 
front of same is covered with sheet steel, thus giving 
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it the appearance of a steel front, saving labor in black- 
ing. The right end of reservoir casing is handsomely 
ornamented. It has spring balance oven door, venti- 
lated oven, extra large ash pan, screw draft plate, and 
is very handsomely nickeled. 

ieee a 8S RE es 7 Eee 


CHICAGO STOVE WORKS. 





The Chicago Stove Works, Blue Island avenue and 
22d street, Chicago, are manufacturers of the Gold 
Coin steel ranges, one line of which the Merit Gold 
Coin is shown herewith. In these ranges all parts 
coming in direct contact with heat are thoroughly pro- 
tected with cast iron plates and asbestos. The body is 





' Merit Gold Coin. 


mounted with heavy gauge polished steel plate. The 
oven is reinforced by heavy cast-iron braces, making it 
impossible for plates to weave the smallest fraction of 
an ineh, it is claimed. These ranges have an improved 
system of oven ventilation. The oven door is evenly 
balanced, and when lowered forms a large, smooth 
shelf. The fire box is constructed so that the combus- 
tion is perfect, and for coal is supplied with brick or 
iron linings, as desired. The Gold Coin duplex or 
anti-friction draw center grates are interchangeable at 
a moment’s notice. A separate and distinct fire box 
is furnished for wood only, which will admit of 24- 
inch wood by removing the end lining and reversing 
the duplex grate. The ash pit admits of an extra 
large ash pan, provided with guards, preventing dust 
or ashes being scraped off or drawn into the room. 
The feed door is extra large, which drops down, mak- 
ing a clean feed for either coal or wood. The broiler 
and pouch feed doors are novel features and will be 
found very desirable for broiling or-toasting purposes. 
The top is furnished with interchangeable key plates, 
permitting of seven, eight or nine inch covers; also 
blank plates if desired. The high shelf and high closet 
are particularly spacious. The reservoirs are extra 
large, finished in two styles—the bracket pattern, nick- 
el or copper, heated by contact on left end of range; or 
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the low encased flush top on right end. The reservoir 
casings on the encased reservoir are all cast iron, mak- 
ing them rust proof. The exterior of the Gold Coin 
range is of pleasing design, enriched by ornamental 
nickel panels and nickel steel edge on top plate. 
—- $< 
JOLIET STOVE WORKS. 

The Joliet Stove Works, Joliet, Ill., are manufac- 
turers of Moore’s steel range shown in the accom- 
panying cut. The end draft in this range is made in 
the form of a drop door placed on a level with the fin- 
gered grate. This permits a poker being inserted over 
the bottom grate and also furnishes a convenient place 


Moore's Steel Range. 


for lighting the fire. The front key plate is so ar- 
ranged that by means of a cleverly contrived handle 
and chain it can be easily raised for the purpose of 
feeding the fire, boiling or toasting. The reservoir is 
cast iron, white enamaled, and will hold about seven 
gallons of water. The entire reservoir casing is made 
of cast iron, handsomely carved and decorated with 
nickel panel. The flue is the standard sheet construc- 
tion properly proportioned. The body has triple walls ; 
outer shell of heavy. cold rolled sheet. steel, middle 
lining of thick asbestos board, and an inner sheet of 
steel supporting the asbestos. All hand riveted and 
finished in black enamel. It is mounted on a steel base, 
which gives it a handsome and massive appearance. 
The oven is made of extra heavy steel, and oven bot- 
tom is strongly braced with angle irons. It is guar- 
anteed buckle proof. The oven top is protected by a 
cast guard. The oven door is spring balanced, is lined 
with steel, and has also a middle lining of asbestos. 
The rim is made in four sections. Key plates are heavy 
and guaranteed against warping; they are inter- 
changeable for 7, 8 or 9 inch heavy ring covers. The 
fire box has been made with special reference to shape, 
size and fitting. The entire linings and grate can be 
removed or replaced in three minutes. Iron linings 


and the best pattern of duplex grate is used. For woo 
invert grate, remove end linings, and 26 inch woo 
can be used. The controller damper is a combinatior 
of pipe damper and check draft. As check draft regis 
ter is opened the damper closes, and vice versa. I 
controls the fire completely and saves from one-thirc 
to one-half the fuel. The closet and shelf are support 
ed by open brackets ; they have large, handsome nicke 
tea shelves. Closet has rolling, swell front. Both closet 
and shelf are full nickel trimmed. The nickel parts 
are top band, end towel rod and bracket, feed door 
guard, ash door guard, oven door frame, oven doo: 
panel, oven door handle and lock, body panel, reser- 
voir panel and corners and bands. 

This firm are having a large sale of their steel cook 
stoves.. They were the pioneers in the manufacture 
of steel cooks, and also cast iron air tights. The success 
these stoves have enjoyed is a tribute to their judg- 


ment. 
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FAULTLESS MANUFACTURING COMPANY. 


‘The Faultless Manufacturing Co., 617 to 621 Aus- 
tin avenue, Chicago, are manufacturers of the Fault- 
less malleable steel range, shown in the accompany- 
ing cut. These ranges are made in 16, 18, 20 and 22 
inch ovens. The body is made from best quality No. 
16 gauge rolled Wellsville polished steel and the oven 
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Faultiess Malleable Steel Range. 


is made from No. 14 gauge steel. The construction 
is air-tight throughout. The oven is made extra 
heavy with double angle malleable frames, both front 
and rear, and is absolutely air-tight. It is 13 inches 
high and 22% inches deep. There is an end and front 
draft. The grate is the newest model, of reversible 
duplex pattern, instantly adjustable for either coal 
or wood. The fire box is made in extra heavy cast 
iron sections, carefully ventilated and warranted for 
five years. There are large top and pouch feed. The 
reservoir.is made from heavy 16 oz. copper. The 
main fire box door opening and ash pan door, have 
frame all in one malleable piece. 
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JOHN KONTNY. 





John Kontny, 153-159 South Jefferson street, Chi- 
cago, offers the trade the Norman steel range, shown 


herewith. 
This range is made of the very best quality polished 


steel, and lined throughout with heavy asbestos mill 
board. This enables it to utilize every particle of heat, 
hence it is economical of fuel. It is made in a newly 
equipped steel range plant, with the most modern 
machinery, and every body is formed, cut, blanked and 
punched with mathematical precision and accuracy, 
making every range uniform. 

For burning coal it has a large oval fire box with 








Norman Steel Range. 


great capacity and insuring perfect combustion. Each 
range is furnished with a duplex grate and extra heavy 
iron or brick linings. The duplex grate reversed 
makes a desirable wood bottom grate. Grates remov- 
able through end door without disturbing any fire box 
linings. ' 

There is a large, deep, heavy steel ash pan, which 
will accommodate an entire day’s ashes. 

There is a large, deep and high steel oven, which 
will bake perfectly with very little fuel. The oven 
bottom is especially braced with angle iron. The oven 
rack is made of cast iron. The casing is made entirely 
of cast iron, with a large enameled iron tank. 

There is a large iron left end with broiler feed door 
and draft door, very convenient for broiling and toast- 
ing. The sectional top prevents warping. Covers 
and centers are extra heavy. 

The nickel parts are: Oven door frame, panel and 
handle, fire door, ash pit door, clean-out door, band 
around range top, tea shelves for high shelf and high 
closet, band around high shelf, corners to high shelf, 
bands about high closet, panel and closet handle on 
high closet, damper handle, towel rod, lifter and 
shaker. 
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THE QUINCY STOVE IiFG. CO. 





The Quincy Stove Mfg. Co., Quincy, IIL, makers 
of the well-known Monogram line of stoves and 
ranges, are makers of the Ophir Monogram _ steel 
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Ophir Monogram Steel Range. 
range, made in three sizes, viz., 816, 818 and 918, 820 
and 920. This range is very stylish and possesses a 
number of features of unusual merit. 
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ECLIPSE STOVE CO. 








The Eclipse Stove Co., Mansfield, O.; are manu fac- 
turers of the Triumph Eclipse steel range shown in the 





Triumph Eclipse. 


accompanying cut. This is the new “G” series of this 
popular range and is made in 14x18, 16x18, 18x18 
and 20x18 sizes. Among earlier series of these ranges 
is the “D” series, with full French top plates, full 18- 
inch opening into the oven and new drop feed door, 
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grate door with register underneath, feed door and 
new style high closet. It has double steel walls, as- 
bestos lined throughout, spring balanced oven door, 
duplex grate, flush top portable reservoirs, nickel band 


on front edge of top and sliding direct draft damper. 
——-@9-— 


THE ROYAL STOVE AND RANGE CO. 





The Royal Stove & Range Co., Greenville, O., are 
manufacturers of a line of new and up-to-date steel 
ranges, steel cooks, air-tight oaks and hot blast heat- 
ers. Their Royal Baker is a striking steel range that 
embodies a number of new features. Their plant is 
new and modern and is equipped with the latest and 
most up-to-date machinery. 


~~ 


LINCOLN STOVE AND RANGE CO. 








The Lincoln Stove and Range Co., Fremont, O., 
for whom the Harper & McIntire Co., Ottumwa, Ia., 
are western agents, are manufacturers of a new and 
very attractive steel range in the Lincoln, made in 
blue, japan and Flemish finishes. This firm have ex- 
ceptional manufacturing facilities, and their officers 


are thorough business and steel range men. 
— oo ——_—_—_—__—_ 


SOUTH DAKOTA HARDWARE DEALERS MAY 
ORGANIZE. 





An attempt is on foot to organize the hardware 
merchants of South Dakota into a separate association. 
The hardware men of that state have long held a 
prominent part in the South Dakota Merchants’ Asso- 
ciation, which is composed of grocers, general dealers 
and hardware merchants. The hardware dealers in 
that state believe that they can make as good a rec- 
ord as the North Dakota retail hardware dealers have 
done. Inasmuch as the states joining South Dakota 
all have strong hardware associations, there is no rea- 
son why one should not be formed in that common- 


wealth. 
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A DECISION ON COFFEE MILLS. 





Judge Platt in the United States Circuit Court, Dis- 
trict of Connecticut, has handed down an extremely 
interesting decision in the case of the Enterprise Man- 
ufacturing Company of Pennsylvania, located at Phil- 
adelphia, vs. Landers, Frary & Clark, located at New 
Britain, Conn. , This decision sets forth that the com- 
plainant company had been manufacturing hardware 
since 1866, and in 1874 had commenced the manufac- 
ture and sale of a line of coffee mills of varying sizes, 
adopting therefor a certain characteristic shape, de- 
sign, color and ornamentation. Said coffee mills, 
which have been continuously and uniformly numbered 
O, I, 2, 3, 5, 7 and 9, according to size, have since 1874 
been manufactured and sold in large numbers, reaching 
about $75,000 during the year just prior to this suit. 
The decision continues as follows : 

“The characteristic shape, design, color and ornamenta- 
tion originally adopted for said coffee mills have been re- 
tained without change, to the present day, other sizes with 
different numbers being addéd from time to time. Nearly 
all of the mills are of the same type and have the same 
characteristic shape and appearance, varying only in size, the 
mills. having fly wheels of a particular design and being fin- 
ished in red and blue with decorations in gilt and colors. Nos. 





o and 1 are without fly wheels and are finished in black with 
decorations in gilt anid colors. 

The complainant's mills which are known throughout the 
trade as “Enterprise” mills, have attained a very high reputa- 
tion and are the leading coffee mills on the market. The 
long-continued and uninterrupted use by complainant and its 
predecessor, without change, of the characteristic shape,. de- 
sign, coloring and decoration of said mills, have caused the 
characteristic appearance of the Enterprise mills_ta be well 
known to the trade, and Enterprise mills are recognized by 
the trade by reason of their unique appearance. 

Defendant, shortly before the filing of the bill in this 
case, after examining complainant’s line of coffee mills, con- 
cluded to enter for the first time upon the manufacture of the 
same line of hardware and sell it in competition with the com- 
plainant. 

The defendant therefore commenced the manufacture of 
coffee mills, using parts of mills sold by the plaintiff as pat- 
terns wherever it was convenient or profitable to do so. It 
is now making and selling coffee mills which in all substan- 
tial respects are the same goods as those made and sold by 
the plaintiff, and intends to make other mills with the later 
style of hopper which will be substantially the same goods 
as those made and sold by the plaintiff. 

Defendant has placed upon its mills, so produced and 
sold, the numbers O1, 11, 20, 30, 50, 70 and 90, in every case af- 
fixing the number to a size:of mill which corresponds with 
the mill of the plaintff which bears the numbers 0, 1, 2, 3, 5, 
7 and g. 

On the mills numbered o and 1, the plaintiff places its in- 
itials and address upon the base, and in the other sizes its 
name and address upon the periphery of the fly wheel through 
which power is furnished to the mechanism of the mill. 

The defendant at one time failed to place any name upon 
any part of the mills which it produced of the type of plain- 
tiff’s numbered o and 1; but it soon avoided that error, and 
has for the most part always placed its initials and address 
upon that type at the base, and has always placed its name 
and address upon the periphery of the fly wheels of the mills 
of the other type. 

The address in either type of mill would be hidden from 
the view of a purchaser looking at the mill from the front, 
and his first impression would necessarily be gained from the 
distinctive appearance of the mill itself. 


Upon these facts there really seems to be no room left 
for serious contention. The plaintiff's case comes perilously 
near to being one of trade-mark law, pure and simple. For 
many years it has without deviation so prepared its coffee 
mills, by the use of various devices constantly employed, that 
they had come to be generally known as the Enterprise mills 
and of the plaintiff's manufacture. If it had adopted one dis- 
tinguishing and identifying mark or device for that purpose, 
and had succeeded with the one as it has with the many, a 
trade-mark case would be here, and the equity jurisdiction 
would be undisputed. If any mistake has been made, it grows 
out of the abundance of devices adopted; but multidinous as 
they are, their constant use as an identifying collocation of 
devices is admitted. 

The absolute similarity of the mills in an almost endless 
variety of ways is so marked the finger directing the pur- 
chaser to the plaintiff is so imperative, that it cannot be pos- 
sible that the letters on the periphery of the wheels could 
blot from the ordinary mind ‘the forceful evidence of plain- 
tiff’s production, which the extremely attractive collocation of 
colors; shape and design presents. When the first glance of 
the eye fixes the idea of origin firmly upon the mind, a minor 
detail must in the ordinary case pass unnoticed. By dint of 
comparison and constant repetition in the quiet of the court 
room such a detail may grow distinct and exceedingly lumi- 
nous, but in the crowded store, in the rush and hurly-burly of 
every-day business life, it would fade into nothingness’ when 
opposed to. the general attractiveness of the entire structure. 
That the defendant puts into the hands of the retailer or job- 
ber the means of deceiving, whether with or without intention, 
is too obvious to deserve further discussion. 

This sweeping upholding of the plaintiff's contention: was 
followed by an injunction restraining the defendants. 
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nora Cc. N. Savage, California; B. 
Magg'ne, Braddock; C. O. 
ae, Dawson. 


St. Louis Stove Dealers’ Assn. 
Pres., Wm. H. Hahn. 

Ist V.-P., G. A. Pauly. 

2d V.-P., E. L. Wachter. 

Sec., Louis Boehl. 

Treas., E. Wertz. 


‘a meetin Jobbers’ Assn. 


Pres., W. M. Crumley, Atlanta, 
Ga. 

ixt V.-P., John Donnan, Rich- 
mond, Va. 

2d V.-P., E. A. Peden, Houston, 
Texas. 

Ex-Com., Bruce Keener, Knox 
vil e, Tenn. : Chas. Ireland, Greens 
boro, N C.: O. B. Barker, Lyoch 
burg, Va. 


* ‘Texas Hardware Jobbers’ Assn. 
Pres., J. C. Bering, Houston. 
Ist V. ‘P., J. Burnside, Ft. Worth. 
2d V.-P., J. Taylor, Sherman. 
Sec.-Treas., R. Bell, Weatherford. 


Wisconsin Hdw. Dealers’ Assn. 
Pres., L. Findiesen, Green Bay. 
V.-P., H. L. McNamara, Janes- 


lle. 

Sec -Treas., C. A. Peck, Berlin. 
Ex. Com., J. Kornelly, Milwau- 
kee; E. H. Ramm, New ion; H. 
S. ‘Scofield, Sturgeon Bay; R. 
Murdoch, Beloit. 
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THE AMERICAN ARTISAN AND HARDWARE 
RECORD is the only publication containing western 
hardware and metal prices corrected weekly. You 
will find these on pages 82 to 86 inclusive. 





The Lamb Fence Co., Adrian, Mich., will commence 
the manufacture of wire nails. 

Wilson T. Bohannon, a Brooklyn, N. Y., lock man 
ufacturer, died on July 17th last. 

McGowan Bros., Spokane, Wash., hardware deai- 
ers, are erecting a new warehouse. 

W. L. Whitecamp, a Newark, Ohio, hardware deal- 
er, was visited by burglars recently. ; 

Prentiss, Osgood & Baker succeed E. E. Burnham 
in the hardware business at Deerfield, Mich. 

The Bredin Gas Engine Co., Butler, Pa., will shortly 
erect a plant for the manufacture of gas engines. 


It is said that Manitoba hardware dealers are con- 
templating the formation of a hardware dealers’ asso- 
ciation. 

It is said that the American Shovel & Stamping Co., 
Lorain, Ohio, are contemplating removing their works 
to Wheeling, W. Va. 

Harvey Bliss, L. E. Bliss and Minerva Powell are 
the incorporators of the H. Bliss Hardware Co., Big 
Timber, Mont., capitalized at $40,000. . 

C. H. Thomas, W. H. White and H. E. Gray are 
the incorporators of the Kent Hardware and Mercan- 
tile Co., Corning, N. Y., capitalized at $8,000. 

R. M. Blackmer, S. B. Nickles, W. J. Rainey and 
H. F. Osborn are the incorporators of the Detroit 
Pump Co., Detroit, Mich., capitalized at $25,000. 

H. W. Covert, S. S. Covert and Fanny D. Covert 
are the incorporators of the H. W. Covert Co., New 
York, capitalized at $100,000 for manufacturing iron 
fireplace dampers. 


D. M. Jones, C. M. Scott and C.. W. Sloan are the 
incorporators of the D. M. Jones Co., Elizabeth City, 
N. C., capitalized at $10,000 for conducting a general 
hardware business. 

George H. Armstrong, Jr., of Utica, N. Y., received 
first prize in the shape of a $28 check in a recent rifle 
contest held by the J. Stevens Arms & Tool Co., 
Chicopee Falls, Mass. 


C. H. Levy, William Singer and Henry Edelmuth 
are the incorporators of the Marks Practical Washing 
Machine Co., New York, capitalized at $200,000, for 
the manufacture of washing machines. 

The Jos. Dixon Crucible Co., Jersey City, N. J., 
send us a circular about Dixon’s silica-graphite paint 
in olive green, natural, dark red and black, for paint- 
ing iron and steel construction work. 


Jas. H. Moore, president Of the Moore Hardware 
Exchange, 327 West Madison street, Chicago, died 
at his residence, 1105 West Adams street, Chicago, of 
peritonitis at 11 a. m., July 16th. He was 36 years 
of age. 


E. N. Trump is president, Frederick B. Scott is vice 


president, F. S. Wickes is treasurer, J. Morrison Col- 
well is secretary, W. C. Buell is general manager and 
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George A. Horn is superintendent of the Syracuse 
Arms Co., Syracuse, N. Y. 

Jones & Laughlin Company, Wheeling Iron & Steel 
Company, Cambria Steel Company, Lackawanna Steel 
Company and the Pennsylvania and Maryland Com- 
panies have formed a billet pool, which is to be han- 
dled in manner very similar to the Steel Rail Associa- 
tion. 

The following Hartford, Conn., hardware firms have 
signed the agreement to give their clerks a half holiday 
on Saturdays in August, closing at 1 p. m.: Tracy, 
Robinson & Williams, J. H. & W. E. Cone, Francis & 
Co., Cadwell & Jones, Way Hardware Co., Clapp & 
Treat, Wooley Hardware Co., R. E. Page, J. C. Bid- 
well & Co. and R. C. White. 

Chas. Williams, Streator, Ill., the genial president of 
the Illinois Retail Hardware Dealers’ Association and 
member of the hardware firm of Powers & Williams, 
started on a month’s Eastern trip on July 30. Mr. 
Williams was accompanied by his wife and daughter 
and will visit Niagara Falls, Montreal, New York City, 
Washington, D. C., and Atlantic City. 


2 
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TEN MILES OF CHAIN PER DAY. 








The Bridgeport. Chain Co., Bridgeport, Conn., make 
ten miles of chain per day. Their “Perfection” twisted 

link chain has a much higher 
tensile strength than the Ger- 
man twisted link chain, it is 
claimed. Where the ordinary 
chain is welded this is dove- 
tailed by a patent cold swaging 





Monarch Sash Chain. 


process. .The Brown chain is 
made from hard-drawn steel 
wire. 

The “Monarch” sash _ chain 
is made from a special bronze 


Perfection 1 re : . : Brown 
Twistea metal, which is rolled very Chain. 
Link. hard, and _ while passing 


through machines is blanked with the grain of the 
metal, giving full strength. 





Rogers. & MacFarlane are building an $18,000 can- 
manufacturing plant at Detroit, Mich. 
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PACIFIC COAST JOBBERS MEET. 





The Pacific Coast Hardware & Metal Association 
held their eighth annual convention at the Hotel Porter, 
Santa Barbara, on July 8-10, inclusive. 

Various matters of importance to the hardware and 
metal jobbing trade of the Pacific coast received care- 
ful consideration and discussion, and unanimous action 
was taken. Business sessions were held for the entire 
day on the 8th and 9th and on the morning of the 
10th. At the last session the election of officers took 
place, resulting as follows: 

President, A. C. Rulefson of Baker & Hamilton, San 
Francisco. 

First Vice-President, T. D. Honeyman, Honeyman 
Hardware Co., Portland, Ore. 

Second Vice-President, L. C. Scheller, Union Hard- 
ware & Metal Co., Los Angeles, Cal. 

Third Vice-President, A. S. Burwell, Seattle Hard- 
ware Co., Seattle, Wash. 

Treasurer, John S. Merrill, Holbrook, Merrill & 
Stetson, San Francisco. 

Secretary, Hamilton W. Barnard, San Francisco, 

Members Executive Committee : 

Wm. Schaw, Schaw-Batcher Company, Sacramento, 
Cal. 

A. A. Watkins, W. W. Montague & Company, San 
Francisco. 

A..L. Scott, Pacific Hardware & Steel Company, 
San Francisco. 

W..R. Wheeler, Holbrook, Merrill & Stetson, San 
Francisco. 

Andrew Carrigan,.Dunham, Carrigan & Hayden 
Company, San Francisco. 

George S. Scovel, Lloyd-Scoval Iron Company, San 
Francisco. 

E. H. Kinney, George H. Tay Company, San Fran- 
cisco. 

Members of Advisory Board: 

Brace Hayden, Dunham, Carrigan & Hayden Co., 
San Francisco, 

H. J. Morton, Pacific Hardware & Steel Co,, San 
Francisco. 

At the conclusion of the session-the members placed 
themselves in charge of the entertainment committee, 
who had provided several tally-hos and three-seaters, 
in which the entire party were taken to a beautiful pic- 
nic spot near Montecito. Here a bountiful lunch was 
served by the management of the Hotel Potter, during 
which a band of four pieces furnished enlivening 
music. 

Some of the delegates returned to their homes on 
Friday night, while others remained a day or two 
longer. All were thoroughly pleased with the climate 
of Santa Barbara and with the accommodations at the 
Hotel Potter, and as a result Santa Barbara was chosen 
as the meeting place for the next annual convention. 

The Davison Mfg. Co., 112 Front street, Brooklyn, 
N. Y., makers of miniature tools, send us a circular 
describing their miniature cleavers. They are hand- 
somely finished and are made in both gold plate and 
nickel. The handles are imitation rosewood and ‘the 
blades are ground sharp. 
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Hardware Dealers at Devil’s Elbow 


A most successful excursion was given under the auspices tion decided some month or two ago to give an excursio: 
{ the Milwaukee Retail Hardware Dealers’ Association on to the famous Wisconsin Dells in the neighborhood of Kil 
Sunday, July 19. The progressive members of that associa 
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bourn, 109 miles distant from the Cream City on the Chi 
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At 11:05 ‘a. m, the party arrived at Kilbourn, where th< 
were detained an hour and a half, owing either to the incon 
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cago, Milwaukee & St. Paul road. The 52 members of the 


association were given tickets to dispose of, and all pushed 
their sale vigorously, so that the required 150 tourists which petency or the carelessness of the Wisconsin Dells Compan 


President F. C. Burr. Secretary A. L. Kiefer. % al 
the railroad company insisted upon, would be present. Mil- with their two little steamboats, the Apollo and the Eleanor 
waukee energy will accomplish wonders, and instead of selling in handling this excursion in conjunction with one from 
150 tickets, the members of the association disposed of 725. La Crosse and the Mystic Workers of Viroqua. The hard 
This large excursion of 10 cars left on the 7:30 a. m. train, ware men took this delay very good naturedly and were 


i=*o 


Treasurer L. Weiss. 


Vice-President J. Stolilwerken. 
eventually rewarded by the arrival of the dilatory boats and 


the subsequent trip down the beautiful Wisconsin River. 


and the party were soon en route across the undulating and 
fertile territory of central Wisconsin, the train accommoda- 
tions and the rate of speed being all that could be wished. The first point of interest seen was Swallow’s Roost, and 
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as the boat sailed along, other points of interest were ex- 
amined, including High Rock, Romance Cliff, Chimney Rock, 
Old Dell House, Chapel Gorge, Boat Cave, Circle Bend, Navy 
Yard, Eaton Grotto, Giant’s Hand, Sturgeon Rock, Skylight 
Cave, Glen Eyrie, Devil's Elbow, The Narrows, Blackhawk’'s 
Cave, Rattlesnake Rock Notch Rock, Artist’s Glen, Cold 
Water Canyog, Devil’s Afin Chair, Steamboat Rock, Rood’s 
Glen, Arch €ave, Witch’s “Gulch, Visor Ledge, Luncheon Hall 
and Stand Réck. 

After sailing up the “Grand Canyon” of the Wisconsin 
with its points of interest, the excursionists arrived at the 
“Larks” at which hotel a number of the visitors waited to 
take their meals in the dining room, while other picnicked, 
taking their dinner on the hills overlooking the river, while 
some looked at the raccoon, lynx, owls, squirrels, and other 
animals on exhibition in the yard of the “Larks” hotel. 

Along toward 6 o'clock a return trip was made, the hard- 
ware men taking a last reluctant look at the river winding 
between eccentrically worn ledges of rock, with pretty ferns 
and other green things sprouting from the crevices in the 
ledges While on the top were stately trees. Every little while 
the line of rocks were broken by little patches of sand. 

When the party returned to Kilbourn they were greeted 
with little dashes of rain, the same coming up with abso- 
Jutely no warning, lasting vigorously for about 45 seconds, and 
contributing 1-32000th of an inch to the rainfall of the Dells 
region. The return trip was interesting. The committee 
with the yellow and blue badges worked like beavers to sup- 
ply the wants of the excursionists and too much praise cannot 
be given to them for their active work in making this excur- 
sion a profitable one to the association. 

The personnel of this committee was as follows: Wm. 
G. Grosjean, W. H. Busse, H. Vetter, F. C. Burr, C. D. 
Bremer, H. Pritzlaff. Me Dietrich, Chas. F. Staadt, Aug. 
Schupinski, Johir Zimpricky Menry M. Krogman, A. L. Kiefer 
and R. D. Busse. - 

The trip was a most delightful one, all present thoroughly 
enjoying themselves and revelling in the scenic beauty of the 
shores of the Wisconsin River. The Milwaukee Retail Hard- 
ware Dealers’ Association are to be heartily congratulated on 
their delightful outing and other hardware associations will 
do well to follow the successful innovation of their Cream City 
brethren in giving excursions of this character. 

The Milwaukee Hardware Dealers’ Association has been 
booming, and already have taken in 20 new members since 
the first of the year, thus nearly doubling its membership in 
practically six months’ time. 

Whether the affair be convention, excursion or picnic or 
conclave to the executive committee it is a difficult task to 
keep the omnipresent traveling men from following on the 
trail of the hardware dealer. There were consequently a 
fairly liberal sprinkling of camp followers at the Dells last 
Sunday as follows: 

‘CAMP FOLLOWERS. 

Geo. Aschbrenner, National Enameling & Stamping Co., 
Milwaukee, Wis. 

Wm. Brunow, Geuder & Paeschke Co., Milwaukee, Wis. 

D. G. Davis, Pritzlaff Hardware Co., Milwaukee, Wis. 

F. Gassman, Milwaukee Stove & Heater Co., Milwaukee, 
Wis. 

A Gaettler, Wm. Frankfurth Hardware Co., Milwaukee, 
Wis. 

Chas. Haeckler, Wm. Frankfurth Hardware Co., Mil- 
waukee; Wis. 

Sidney P. Johnston, THe AMERICAN ARTISAN, Chicago. 

A. J. Killian, Pritzlaff Hardware Co., Milwaukee, Wis. 

T. Kaderly, Patton Paint Co., Milwaukee, Wis. 

A. Meyer, Brand Stove Co., Milwaukee, Wis. 

J. P. Peterman, Pritzlaff Hardware Co., Milwaukee, Wis. 

G. P. Plischke, Hibbard, Spencer, Bartlett & Co., Chicago. 

O. Rarow, National Enameling & Stamping Co., Mil- 
waukee, Wis. 

M. B. Spensley, Milwaukee Stove & Heater Co., Milwau- 
kee, Wis. 

E. H. Streissguth, Wm. Frankfurth Hardware Co., Mil- 
waukee, Wis. 

E. Straka, Pritzlaff Hardware Co., Milwaukee, Wis. 
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Wm. Tubesing, Geuder & Paeschke Mfg. Co., Milwaukee, 
Wis. 

E. Winter, National Enameling & Stamping Co., Mil- 
waukee Wis. 

F, Wolfgram, National Enameling & Stamping Co., Mil- 
waukee, Wis. 

C. Zabel, Pritzlaff Hardware Co., Milwaukee, Wis. 

é‘ Besliieliiclcedteemeseeoen 


BUSINESS CHANGES. 





NEW FIRMS. 

Lancaster, |ex.—The Lancaster Hardware Co. 

Texarkana, Ark.—Chatfield & Buhrman Hardware Co 

Jellico, Tenn.—The Jellico. Hardware Co 

Minot, S. D.—John McDonald. 

St. Leo, Minn.—John Weber. 

Lake Mills, lowa—N. I. Nelson. 

Austin, Tex.—The Sour Lake Hardware Co 

Bisbeek N. D.—The Haskamp-Thien Co. 

Chester, Pa.—Wm. E. Finigan. 

Eldorado, Mo.—Powell Hardware Co. 

Frankfort, Ky.—The Mechanics’ Supply & Hardware Co 

Franklin, Neb.—J. S. Bell. 

Lone Wolf, Kans.—The Bonebrake-Jamison-Von Tungeln 
Hardware Co. 

Los Angeles, Cal—H. M. Smith. 

Lynchburg, Va.—W. P. Clarke Company. 

Newburyport, Mass.—Chas. E. Moody. 

Philadelphia, Pa.—B. L. Honan 

Bridgeport, W. Va.—Fred Kibbs. 

Fort Worth, Tex.—The Holly-Brooks Hardware Co 

CHANGES. 

West Point, Miss.—H. L. Quinn & Co. succeed White & 
Quinn. 

Dallas, Tex.—Lake Bros. succeed W. W. Lake. 

Charleston, W. Va.—Brooks-Mead & Co. are succeeded 
by Mead Bros. & Co. 

Gainesville, Ga.—S. W. Davidson & Co. have dissolved. 

Navasota, Tex.—The F. W. Brosig Hardware Co. are 
about to establish a branch house in Madisonville, Tex. 

Knoxville, Tenn.—Cruze, Sterling & Co. have reorgan- 
ized. 

Dallas City, Ii—Frank L. Byler is succeeded by C. A. 
Thompson, F.) W. Bowker, and Irish H. Martin. 

Jackson, Miss.—Frank Schlicky succeeds Geo. Nuessle in 
the hardware business. 

Hawick, Minn.—Gilbert’ Nelson is succeeded by Kjostol- 
son & Son. 

Fountain, Minn.—John Johnson’ succeeds Johnson & 
Peterson. 

Ash Creek, Miun.—The American Grain Co. succeeds 
Jaycox Bros. 

Glen Flora, Wis.—B. Fults is succeeded by G. Meetz. 

Welcome, Wis.—Gustay Naxe is succeeded by August 
Pieper. 

Fon du Lac, Wis.—J. C. Koelsch is succeeded by Kate 
Koelsch. : 

Emmetsburg, lowa—B. F. Frazier. succeeds J. T. Fitz- 
gerald. 

Perry, Iowa—B. F. Pumphrey succeeds Wolverton & Co 

Gilmore City, lowa—Johnson & Son are succeeded by E. 
C. Evans. 

Wesley, Iowa—M. H. Blong is succeeded by Martin & 
Meyer. 

Malcolm, Iowa—Knight & Son are succeeded by Matt 
Merritt. 

Grant, Iowa—Porter & Coziah succeed Waterman & Por- 
ter. 

Van. Horne, Iowa—J. M. Kromer is succeeded by A 
Doobel. 

Woodbine, Iowa-—Canfield & Young are succeeded by 
Young & Sweet. 

Titonka, Iowa—W. T. Hall is succeeded by F. R. Ames- 
bury and C. B. Hall. 

Earling, lIowa—The Earling Hardware Co. are succeeded 
by Korth & Co. 
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The Cobourg Radiator Co. are contemplating the 
erection of a foundry at Lachine, Canada. 


Ludwig M. Dieterich, Edgar Freeman and Oscar 
B. Thomas are the incorporators of the Herma Heat- 
ing Co., 120 Broadway, New York, capitalized at 
$400,000. 

The Henry & Scheible Co., 6-10 Long street, Cleve- 
land, O., send us a circular describing the Perfect side- 
wall register, which is adjusted-easily and noiselessly 
with hand or foot. The first floor register boxes are 
5 to 8 inches deep and it is easily installed. By its use 
two rooms are heated with one pipe. It closes air-tight, 
deflects the heat and prevents cutting of carpets, etc. 

An involuntary petition in bankruptcy was filed in 
New York July 22 in the United States court against 
the Smokeless Combustion Company, a West Virginia 
corporation with an office in New York City, by cred- 
itors holding notes against the corporation for money 
advanced amounting to about $97,000. It is alleged 
the corporation has admitted its inability to meet ob- 


ligations and its willingness to be adjudged bankrupt. 
—_—_—______+-@-e 


THE RICHARDS’ AUTO BALL-BEARING NOISE- 
LESS HOUSE DOOR HANGER. 








The Richards Mfg. Co., Aurora, Ill., are makers of 
the Richards auto ball-bearing noiseless house door 





The Richards’ Auto Ball-Bearing Noiseless House Door Hanger. 


hanger shown herewith. This hanger is adjustable 
and has adjustable track, tandem ball-bearing wheels 
and noiseless wood runway. The track is covered and 


a wood header is furnished with same. 
———— oo ne — 


“LET THERE BE LIGHT.” 





The Galesburg Cornice Works, Galesburg, IIl., send 
us a little booklet entitled “Let There Be Light,” which 
is devoted to a description of their line of skylights. 
The bars of these skylights are the “Hayes pattern” 
rafter bars and they are combined with improved curb 
and ridge bars of this firm’s invention. This firm have 











perfected a combination of ingenious joints that en- 
ables them to construct skylights on a knocked-down 
principle. While these skylights are shipped in parts, 
these are so constructed that no skill and no special 
tools or soldering is needed for their erection. One 
of these booklets will be forwarded the trade on appli- 
cation. When writing for same kindly add: “Saw it 
in THE AMERICAN ARTISAN.” 





PROTEST ON POLISHED STEEL LOST. 





The board of classification of the United States 
general appraisers rendered a decision of interest to 
importers and manufacturers of steel products on July 
17, when protests filed by the Washburn Wire Co., 
the Crucible Steel Co. of America and other concerns 
were overruled and the customs authorities’ assess- 
ment of duty affirmed. 

The merchandise in question consists of strip steel 
from four to five inches wide and from 200 to 250 feet 
in length, valued above three cents and not above four 
cents per pound. The local appraisers returned the 
same as “cold rolled and brightened sheet steel in 
strips,” value under four cents per pound, as steel in 
forms, and duty was assessed at the rate of 1.2 cents, 
plus one cent per pound under the provisions of para- 
graphs 135 and 141 of the act of July 24, 1897. The 
importers claim that the merchandise is steel, cold 
rolled smoothed only, and that for that reason the 
provisions of paragrah 141 do not apply and that it is 
dutiable only under paragraph 135 at the rate of 1.2 
cents per pound. 


SS as 
DEATH OF ELIPHALET W. BLISS. 





Eliphalet W. Bliss, president of the E. W. Bliss 
Company, Brooklyn, N. Y., manufacturers of 
sheet metal machinery, died suddenly at three o’clock 
July 21 of heart failure. 

Mr. Bliss was taken ill in his office on Monday, July 
13, with what appeared to be a-serious attack of in- 
digestion, and was conveyed to his country home, in 
Bay Ridge. Arrangements had been made for the 
family to sail for Europe on Wednesday of last week, 
it being the intention of Mr.: Bliss‘to go to Carlsbad, 
Germany. Since Sunday Mr. Bliss had apparently 
made rapid progress and was thought to have fully re- 
covered. While discussing with Mrs. Bliss Tuesday 
afternoon the renewal of arrangements for their trip 
abroad, death came without warning. E. W. Bliss was 
born in Cooperstown, N. Y., in 1836. At the age of 
sixteen he entered the employ of Henry Metcalf, in 
Cooperstown, as a machinist apprentice. He later. em- 
barked in business in Meriden, Conn. He enlisted in 
the Meriden regiment and served in the civil war. In 
1865 he returned to Cooperstown, where he was mar- 
riéd to Mr. Metcalf’s daughter. Coming to Brooklyn 
thirty-five years ago, he established the E. W. Bliss 
Company. Later he founded the United States Pro- 
jectile Company, which the E. W. Bliss Company re- 
cently absorbed. 


SE 
It is said that the erection of a new independent tin 
plate mill at Atlanta, Ind., promises to be a success. 
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TO DESCRIBE AN OVAL CURVE IN TWO 
PIECES. 


—— 


To THE AMERICAN ARTISAN. 

I enclose rules and diagram for describing a pattern 
for an oval cover in two pieces, which may be of in- 
terest to the craft. 

Draw the shape of the oval vessel from the centers 
E Eand F F. Lay off on the line F F and point H. 
From G lay off on the line A D from G the distance 
J, draw the lines A H and J H to H, giving the slant 
length and width of cover. Draw the perpendicular, 
E Q, until it cuts the line A H. Open the compass 
from A to H and mark the point L, then place the 








compass in the point ] and open to H, and place one 
leg of the compass in the point L and step off the dis- 
tance on each side of L M N to describe the end circle 
of cover. Place the compass at A and open to Q and 
mark the point O; then place one leg of the com- 
pass at O and open to A and describe the circle P A P, 
which will be a trifle larger than the curve of vessel. 
To describe the side circle, place the compass at M and 
open to F; describe the ares at N from points M and 
P. Repeat this operation on opposite side of plan. 
From the intersection of these arcs from N and N 
draw the circle P M on opposite side. Draw the lines 
L M M, then.draw the dotted lines parallel -with M M 
for seam, and the pattern is complete. 
Aurora, Il., July 17, 1903. ae.” 
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NOTES AND QUERIES. 





SASH WEIGHTS. 
From H. G. Cormick, Centralia, III. 

Where can I buy sash weights? 

Ans.—Henry Braumoeller & Son, 92 West Van 
Buren street, Chicago, Ill.; Dickson Mfg. Co., Scran- 
ton, Pa.; Emporia Foundry and Machine works, Em- 
poria, Kans.; Fort Worth Iron works, Fort Worth, 
Texas; Globe Iron works, 35 Indiana street, Chicago, 
[ll.; Lombard Iron Works and Supply company, Aug- 
usta, Ga.; Morgan Iron works, Spartanburg, S. C.; 
Ewald Over, Indianapolis, Ind.; Paxton & Vierling 
Iron works, Omaha, Neb.; Portsmouth Stove and 
Range company, Portsmouth, Ohio; United States 
Foundry company, 11 South William street, New 
York; Wheeler Foundry company, Worcester, Mass. ; 
E. A. Williams & Son, 105 Plymouth Street, Jersey 
City, N. J. 
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LIGHTNING RODS 
From C. D. Byram, Abingdon, III. 
Where can I buy lightning rods? 
\Ans.—The E. A. Foy Co., 640 Main St., Cincin- 
nati, Ohio. 
BLAIR’S FODDER TIES. 
rom D. Frame & Son, Manchester, Ind 
Where can we buy Blair’s fodder ties? 
(Can any of our readers advise us concerning this 
matter ?) 
AUTOMATIC NICKEL IN SLOT CIGAR-VENDING MACHINE 
From C. C. Casler, Port Huron, Mich. 
Where can I buy an automatic nickel in slot cigar- 
vending machine ? 
(Can any of our readers answer this question ?) 
ADDRESS OF GEORGE W. DIENER MFG. CO 
From F. H. Nuebel, Mankato, Minn 
What is the address of the George W. Diener Mfg. 
Co? 
\ns.—14-16 North Canal street, Chicago. 
BLIND AND AWNING FIXTURES. 
From J. H. Uplinger, Kingston, II] 
Where can I buy combined blind and awning hx 
tures ? 
Ans.—F. O. North & Co., Boston, Mass 
meatal chilies tccpeniiapmindil 


ITEMS. 





[he employes of the Port Vue (Pa.) Tin Plate 
Works are on a strike. 

Work will probably be resumed in a short time at 
the plant of the Juniata Tin Plate Co., at Greencastle, 
Ind. 

W. B. White, A. J. Schener, W. P. Engel, J. B. 
Vining and E. J. Thobaben are the incorporators of the 
Foyer Steel Stamping Co., Painesville, O. 

F. W. White,, Charleston, Ia., guarantees to teach 
in three to five weeks any man with ordinary intelli- 
gence how to wipe a tight, smooth joint. Full instruc- 
tions are sent by mail. 

The Lafayette Stamping & Enameling Co., who 
were recently organized with headquarters at 
Coshocton, O., are planning to erect three brick build- 
ings, two of them 50x150 feet in dimensions and one 
70x150 feet in dimensions, at West Lafayette, O. 
They are at present buying a complete mechanical 
equipment and will have all thoroughly up-to-date 
works. This company are capitalized at $50,000 and 
A. D. Reiff is president and W. H. Sweeney is vice- 
president. 

The day of piscatorial woe has descended on Indian 
River, Mich. The fish are no longer to be found in 
schools, but lurk ‘neath snaky roots sadly neglecting 
their education. The reason, therefore, is that E. T. 
3urgess of the Burgess Soldering Furnace Co., Co- 
lumbus, Ohio, is taking his annual vacation at his sum- 
mer cottage at that point. We.are contemplating 
sending a representative down to interview Mr. Bur- 
gess, and during some issue early in August, will pre- 
sent our readers with a genuine fish story from this 
modern Izaak Walton entitled, “Ten Feet and Three 
Inches Long”; or “The One That Got Away,” and 
perhaps another entitled “A Whopper” ; or “If the Line 
Had Only Held.” 
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PATENT ON CAST IRON ALLOYS. 





A patent has been taken out by George Grunauer, 
of Berlin, Germany, on the manufacture of cast iron 
alloys. The invention relates to processes of producing 
an alloy of cast iron and nickel, and has for its object 
a product of greater strength and malleability than 


ordinary cast iron. 


As is well known, cast iron pos- 


sesses only in a very small degree the property of be- 


ing wrought. 


Its elasticity is comparatively small, 


and, as compared with wrought iron, cast iron is very 
brittle and of less tensile strength. To obviate these 
disadvantages this invention consists, essentially, of 
adding nickel to the melted cast iron as it leaves the 


cupola. 


semble wrought iron in_ its. properties 
closely than ordinary cast iron. 


An alloy is produced which is claimed to. re- 


much. more 
The addition, may be 
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Thus solid nickel may be 


placed in the ladle and the liquid cast iron poured upon 
it, or nickel and cast iron, both in liquid state, may be 


run together. 


One-half to forty per cent of nickel 


may be mixed with remelted cast iron as it flows from 
the cupola furnace, and an alloy thus obtained is said 
to readily admit of being worked, suffers much less 
from oxidation and takes a higher polish than cast 


iron. 


The inventor says that the fluidity-is also con- 


siderably increased by the addition of nickel to the 
iron, and as the addition of nickel greatly improves 
the quality of the iron, the employment of low-grade 


pig iron and scrap is rendered possible. 


practical importance of such an alloy is obvious. 

The improved product having greater strength, cast- 
ings may be reduced in size,.not only reducing the 
cost, but also reducing the weight. —Ex. 


Thus the 
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CHICAGO IRON MARKET. 


At a recent meeting of the Southern Furnace As- 
sociation they announced some very slight changes in 
price of pig iron. 

The sellers had expected greater alterations and 
more radical actions, inasmuch as the independent 
furnaces were accepting business on a lower basis. 

If the association intended encouraging lease burn- 
ing they have failed as it has not materialized. 

A break in the United States Steel had an effect on 
the independent steel and iron issues. 

This was noticeable in Tennessee Coal & Iron, Re- 
public Iron & Steel, American Locomotive and Col- 
orado Steel & Iron. 

No news has been received regarding iron and steel 
prices. 

Southern pig iron producers are piling pig iron in 
their yards rather than make concessions in order to 
sell their product. 


Chicago delivery, as follows: Tank steel, 4% inch 
and heavier, 1.75c; flange steel, 1.85c. Prices for lots 
from stock: Tank steel, 4% inch and heavier, 2.15¢ 
to 2.25c; 3-16, 2.25¢ to 2.35c; No. 8, 2.30c to 2.40c; 
No. 10, 2.35¢ to 2.45c; flange steel, 2.40c to 2.50c. 


MERCHANT STEEL. 


Contracts are slow in closing this week. Prices 
are firm. We quote mill shipments, Chicago delivery, 
as follows: Spring steel, 2.65c¢ to 2.75c; sleigh shoe, 
1.95¢ flat sizes; concave and convex, 2c; out of store, 
2.15c; cutter shoe, 2.50c to 2.60c; machinery steel, 
2.15¢ to 2.25¢ base; plow steel, 2.50c and upwards, ac 
cording to quality; toe calk, 2.30c to 2.40c; out of 
stock, 3c to 3.10c; ordinary tool steel, 6c to 7c; spe- 
cials,-13c and upwards; less than carload lots, 5 and 
10 per cent higher; cold rolled shafting, carload lots. 
47 per cent off; less than carload lots, 42 per cent off. 


RAILS AND TRACK SUPPLIES. 


BARS. 


Contracts for large shipment are few. There is 
considerable buying in small lots. Prices vary, desir- 
able lots being usually quoted 1.65c from mill, though 
trading at 1.70c is by no means insignificant compara- 


SS 37° one a SS F: 


One lot of 3,000 tons has been sold by an eastern 
mill for 1903 delivery. Inquiries are more common. 
For 1904 shipment there are now under negotiation 
several important lots, which, it is believed, will with- 
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tively. Steel bars are moving much more freely, 
though here too there is a notable absence of long 
time contracts. However, the specifications on old 
contracts this past week show a decided gain over 
any recent ordering and seem to point to largely in- 
creased necessities on the part of buyers. From store 
iron still commands a premium over steel. We quote 
mill shipments, Chicago delivery: Bessemer steel, 
1.76%4c; angles, less than 3x3, 1.86%4c base; hoops in 
lots of 250 tons and greater, 2.06%4c; less than this 
amount, 2.16%4c; iron, 1.70c to 1.75c. Quotations 
from store, steel, 2c; iron, 2c to 2.10c; hoops, 2.40c to 
2.50c; angles, 2.25¢ rates. 


STRUCTURAL STEEL. 


Small business has improved some, but large or- 
ders are very scarce. Jobbers and other large buy- 
ing concerns are specifying more freely than for a 
long time and the mill trade is in consequence more 
active. Prices are without change. We quote mill 
prices, Chicago delivery: Beams and channels, 16 
inches and under, 1.75c; 18 inches and over, 1.85c; 
universal plates, 1.75c; angles, 3x3 and larger, 1.75c; 
tees, 3x3 and larger, 1.80c; zees, 1.75c. Lots from 
store, 244c per pound. 


PLATES. 


The mills are in fair way on deliveries, but the local 
ones are still some weeks behind. New work is slow. 
There have been delayed specifications in a number of 
instances, where labor troubles of any length have 
interfered with consumption. We quote mill prices, 


in a week or two add materially to the obligations of 
the mills. We quote standard sections, 500 tons and 
over, $28; less than 500 tons to carload lots, $30; less 
than carload lots, $32; second quality rails, $27; rails, 
25 to 40 pounds, $32 to $34; 12 pounds, $39 to $40; 
regular differentials for intermediate sizes. Track 
supplies, mill shipments: Angle bars, 2c to 2.10c; 
spikes, first quality, 2.25c (out of store, carload lots, 
2.35¢ to 2.45¢c rates); second quality, 2.10c; track 
bolts, 34x34 with square nuts, 2.85c to 3c per 100 
pounds; with hexagon nuts, 3c to 3.10c, with usual 
differentials for other sizes. 


BILLETS AND WIRE RODS. 


No large transactions are reported in this territory. 
Bessemer billets are nominally $30 to $31. There have 
been sales of open-hearth in Ohio territory on the basis 
of $30.75 at consumer’s mill. Forging billets have 
been more active in Chicago territory and quotations 
are $33 to $36, according to quantity. Wire rods are 
$39 to $40. 


WIRE NAILS. 


Comparing the business of now with one year ago, 
there is an increase and the outlook for fall is quite 
satisfactory. New business is not very brisk and 
stocks are accumulating. Notwithstanding the dull- 
ness prices are well sustained, sales heing made at 
$2.15 to $2.20 in carload lots, f. o. b. Chicago. Broken 
cars sell at 5 to 10 cents higher. For.galvanizing 75 
cents per kee and for tinning $1.50 extra per keg is 
charged. 
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CUT NAILS. 


All new orders are being promptly filled by the mills 
at previous prices—these, however, are few. Stocks 
are accumulating, but this is desirable owing to the 
outlook for fall business being fair. The market con- 
tinues steady on the basis of $2.30 in carload lots and 
$2.35 in less than carload lots for steel, Chicago; 
iron nails are held at $2.45 to $2.50 per keg from 
store. 





BARB WIRE. 


Specifications on old contracts.are well filled and 
new orders are light. However, business compared 
with the corresponding time a year ago shows a slight 
increase both as regards shipments and new oraers. 
The outlook for fall trade is very satisfactory and the 
market for the present remains steady, as previously 
quoted: Galvanized wire is selling on the basis of 
$2.75 to $2.80 in carload lots and painted at $2.45 to 
$2.50, the outside price being to retailers. For small 
lots 5 to 10 cents extra is charged. Staples in car- 
load lots sell as follows: Polished, $2.30 to $2.35, and 
galvanized, $2.70 to $2.75, the outside price being to 
retailers. 





SMOOTH FENCE WIRES. 


The prices on smooth fence wire are good and 
steady, yet new orders are falling off. Manufactured 
fence is holding good and continues satisfactory. The 
tone of the market continues firm, prices remaining un- 
changed, as follows: Nos. 6 to 9, $2.05 to $2.10 in car 
load lots on track, and $2.15 to $2.20 in less than car 
load lots from store; galvanized, 30 cents extra for 
Nos. 6 to 14 and 60 cents extra for Nos. 15 and 16. 





BINDER TWINE. 


Manufacturers generally are of the belief that there 
will be no shortage of twine for binding wheat, and 
that there is likely to be a surplus. This opinion is 
based upon the changed conditions in crop reports as 
harvest progresses, light straw, etc. The demand 
from mill in the east is restricted to small lots, and the 
market is represented by quotations ranging from II 
to 12 cents, according to seller, for Sisal and Standard. 
The range of prices at western points appears to be 
from 11% to 12% cents by independent mills and 
jobbers. 





GRINDSTONES. 

Grindstones, mounted, ball-bearing No. 1 are $3.30 
each; No. 2 are $3.10 each; No. 3 are $2.95 each. 
Common bearing are $2.90 each; No. 2 are $2.70 each; 
No. 3 are $2.55 each. 





GLASS. 


There are no new developments in the market. 
Demand continues light, and so long as labor troubles 
continue there is little prospect of improvement.. The 
Jobbers’ Association’s quotations are as follows: In 
small lots, 90 and 5 per cent discount for the first 
three brackets, and 90 and 15 per cent discount for 


all sizes above, either single or double strength. 
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LINSEED OIL. 


The recent decline in prices has not stimulated 
demand, which is light owing largely to the small 
amount which is being consumed. In the present 
weak condition of the market, with lower prices an- 
ticipated by some in the trade, large buyers are not in 
the market. In June of 1902 manufacturers’ quota- 
tion were 67 to 68 cents for Raw Oil, according to 
quantity. Simce that time the trend of the market 
has been downward. One advantage of low priced 
oil is the lack of incentive to adulterate it. Quota- 
tions are as follows: City Raw, 43 cents in lots of less 
than five barrels; 42 cents per gallon in lots of five 
barrels or more. Out of town brands are selling at 
from 38 to 39 cents, according to quality. ' 





TIN PLATES. 
Tin is lower, but closed steady at 27.30@27.50c for 
round lots in New York. The jobbing price is lower 
at 29@30c. 





TIN PLATES. 

Tin plates are steady, jobbing quotations remaining 
unchanged at: Melyn, $6.50@7; Alloway, $5.75@ 
6.25; coke, $4.87%@6.50; ternes, $5.25@8; addi- 
tional X, $1.50@1.75 more. 





LEAD. 

The lead market remains in the same unsettled con- 
dition. The association still refuses to make prices, 
but outside parties are asking 4.30c for car lots. Here 
the jobbing quotation is 454@sc, according to quan- 
tity. St. Louis is steady at 4@4.02%4c; manufactured 
pipe is steady at 6%4c; sheet, 714c; tin plate, 50c; tin- 
lined pipe, 12%c; old lead, in exchange, 3c; tee, 3¢. 





SPELTER. 

Spelter is ‘quiet at: Round lots, New York, 5.60c 
for spot ; jobbing, 634@6'%4c; sheet zinc, cask lots, 7% 
@8'%c; small lots, 8@gc; St. Louis market is quoted 
quiet, at 5.50c. 





ANTIMONY. 
Antimony is dull; Cookson’s, 7%c; Hallett’s, 6%4c; 
United States and other brands, 64 @63c. The above 
prices are for round lots in New York. 





NICKEL. 
Nickel is steady at 40@47c for large lots. Small 
lots are quoted at 50@6oc. 


PLATINUM. 
Platinum is firm, with a good demand: New York, 
$19 per oz, for large lots. 








QUICKSILVER. 
Quicksilver is unchanged: New York, $47.50 per 
flask for large lots; small orders, more; San Francis- 
co, steady at $44.50@46, domestic orders ; export, $42 


@43. 





ALUMINUM. 
Aluminum is quiet and unchanged: No. 1 “ingot, 
33@37¢ per Ib; No. 2, 31@34c; rolled sheets, qc: and 
up. : 
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Current Hardware and Metal Prices. 


THE AMERICAN ARTISAN AND HARDWARE RECORD is the only 
publication containing \ western hardware and metal prices corrected weekly. 








METALS. 
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= | tigen: Softeners, 


me... ot Silverv 
Southern Coke No. 1.... 
Southern Coke No. 2... 
Southern Coke No. 8.... 
Southern Coke No. 4.... 
Southern No. 1 Soft... .. 
Southern No. 2 Soft..... 
Alabama Car Wheel.... 
Malleable Bessemer.... 
Jackson Co. Silvery 


BLACK SHEET STEEL. 
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PATENT PLANISHED SHEET 
STEEL. 


Patent Planished re Stee 
** $10 20, B" #9 20 


GALVANIZED IRON 
P.O.B Chicago. .... .- 70&10% 
HOOP IRON. 


% x22 ae % x20 
83 20 100lbs. $3 1 ne. 83 00 1001bs. 
1x20 1igxl 1% x19 
es 90 100lbs. 82 001s. $2 75 100]bs. 
PAINTED CORRUGATED IRON. 


8x2% feet Sheets, 28 gage, 
per 100 lbs. 


| \ ZXX Guaranteed “ai. per » c 
Commercial \&.... » se 
No. 1 Plumbers 


SHEET ZINC. 

300 Ib. Casks............perowt. 7.10 
Sheets. ~...... beceecceee/ DOP OWL. 7.15 
COPPER. 

QOPPOF «oo... ccceeecsveceess./ DESO, 240 


TIN hs AND BARS, 


per lb 
Straits pire per lb 
Tabese, per Ib... 
[ LEAD 


American Pig. .... 
Bar 


| Winchester Blue Rivals 





National (White) brands (in less — 
than 100 Ib. lots) per Ib. ™ 


AMMUNITION. 
Caps, Percussion — per 1,000. 
7s L Waterproof, 1-10s...... . 


Cc 50&8% 
Peters Cent Fire, Pistol & Riticosase 
Peters Cent Fire, Military and 
Sporting Ctgs 15&84 
Peters Blank Ctgs, excep 
and 32. an additional 10% 1 from 


. B B Caps, Con. Ball.81 85 net 
. Rim Fire serene at 
. Cent. “ %H&15&3% 


Shells. 
Pete-s Empty Pa onal, 10 
and 12 ga 


Ideal. 
— Loaded Shells. League 
and Referee Semi-Smokeless.40&14% 
Peters New Victor Loaded Shells 
with King’s Smokeless. . -0&6bS 
—_ ed with King’s Smoke- 
40&10&10&1% 
™ CG. New Club, 16gauge.. “aan 
Club B&2E 


Winchester Yellow Rivals .. . 
Winchester owes ag 
Winchester Lead: 

U. M. C. Loaded Shelis, iiacik 


Winchester Loaded Shells, 
Black Powder 
Smokeless 
40&10&10&1% 
full cases 


U.M.C 
Winchester 


Gun Wade — per 1,000. 


Dupont’s 


“ 


25- 
Drop shot. 


25-1b. 
Buck Shot, 25-Ib. 
Chilled Shot, rr 


Trenton, 70 to 80 
Trenton, 81 to 150lbs...... Leap 
AUGERS. 
Boring Machine............ 
Gi ters’ Nut. 60& 10&54 
Money's list LOO aed 
mney’s—lis spe 
s dos. %42 00 


33 50 
Digwell, 8-inch 
Howe's. 6 and 8-inch.. 
- Iwan’s Improved. 40 
+ eal 60 9-inch per We. 6 


R 
Ford’ 8, ws or without screw; 40-54 


>| Mie 





Snell 40-54 


patent, asst’d, 1 to 4 
Harness, common. 


4 50 

No.1,socket han- 
dled per doz, 1 15 
per gr. 1 s 


Boys’, Handled: 
‘amp Fire, 3-lb., per doz 
« +1b., freighters’, 
per doz 6 


75 

Cast Steel, good grade, pr. dz., 5 50 

Pioneer, per doz 6 7% 
Broad: 


Red Warrior, per doz. 

Firemen’s, per doz 

yo Bitied (without i pansies 
Gladstone, 


“ 


“ee 


“ 


a 

Pioneer _ 
U.S. A. 
Valley Forge 
Second Quality “ 

Double Bitted (without handles): 
Lippincott’s 
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oNaliey) Forge 
Ship, Blood s. 


BALANCES, SPRING. 


RA 


BAGS, rAren Hat. 
Pounds... 3 10 146 2 2@ 
Per 00581 60 188 #€0 340 8.90475 


RS, CROW 
Pinch or Weave Point 
BEAME—SCALE. 


Carpet, Rattan..........pe 
Raymond's Steel Wire, - 
Woven Wire, No. 4.. 


2 = Pattern.,.......per doz. 80 70 
Genuine Dover a 0 


Call. 
3x in. nickeled bell .per doz. 8 35 
2% in. brass bell‘ 3 60 


3 7 bv 
3 


“ 


in. o 
in. o ative alloy ea. 

See ..per doz. 16 50 
“brass bell and 

per doz. 14 50 


Bigelow Automatic... per doz. 89 50 


tary. 
8 in. bronzed iro m bell * » 5 2 
3 in. nickeled es 

38% in. “ 

Hand. 
Hand nme, Polished.. 


= 
“ 


Silver Chime 
cellaneous. 
Chureh os hanperi oat 8.104 


aint wie’ 
Farm, ibs 
Bach, 8 4 10 a1 30 8185 #2 & 


use Gong 
Sieigh, Round, Loose........40&5¢ 


BELTING 
2 $0 Leather—List dated Nov. 12, 1901. 
Standard 7% 





BEVELS—TEE. 
Stanley's, rosewood handle, 
new list 
Stanley’ 


xtra Double Spur.. T0&5% 
Ford's Car and Machine... 408104 
0& 10% 


New Jenning’ s. 
Russell gooaier's.. 
—— s Expans gon 


o- 


Der doz. " 
American Snail Head 
Rose 


Ly 


a 
} oma dn Bros’. Flat. .. 
Dowel, New Jennings 
Gimlet— 
Standard Double Cut 


onooo = 
asasas & 
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Sa & 


Reamer— 
Buck Bros.’ y ag 


ua. 
Standard ty f+ 
Square ..... 
German Octagon... 
Screw Driver— 
Round Shank 


Square Shank 


BLACKING—STOVE (See Polish. 
BLADES—SAW. 
Butchers’— 


Standard X & 13¢in 
— Spring. 


--—S oooww aia 
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per doz. & 2 
Disston’ ohio. 6, 16, % & 045, 84 20: 
wt 11, 86.30 
W. M. & Co. 8 No. 20..per doz. 85 50 
BLOCKS. 


2 60 
3 15 
8 15 
8 15 
3 15 


EL. es ‘=. iron.. pe ge 80 65 


Wagon Box Strap. 


{ 
Mortise Door— 


BORERS. 
A Miller's Falls, per doz $12 75 
eee es Ring wi 4 with th Handle— 
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SSE Gocewene. 
Co., No. 1 List 


Enterprise 
$1.50; No. 3, 3 t.00 08 each....25-10&54 
BOXES. 


‘ 5 10 20 
er doz.........88 65 1050 13 00 


P. 8. & W. Soe Peck s Adjust- 
- Deine oe nin Mined Ma ieee dite 4 50-10&54 
BRACKETS. 
Hay-Rack, Wenzelmann’s No. 1, 
812.60; No. 2, $13.20 per doz. 


She 
Cast. Iron, Plain ............ 50&10% 
Stanley's Wrought Steel....... 
$005 0cteees reves ceseess TO1OKZKE 
Wn 0006 a0 ccc apes scee cece 10&5% 
BROILERS. 
Aaa eink akin leas oak’ 70&10@ 


pn Self-Basting, No.80..doz. 82 90 
BUCKETS. 


— 





10 
2 8 
Wooden, top ear, fo md per doz 
« side-strap, ~ - 
swivel “ 
BUCKS, SAW. 
PRR is canines 0004 0006 per doz 81 75 
BURS, RIVETING. 
Copper Burs Only ee) ee 35-10&54 
Tinners’ Iron Burs — apldbue deed 0% 


ae mew 


SS ae 
Wrought Steel Brighi— 
Nos. 800, 804, 808, 810, 814 and 834 
<dasindet secre vccesecees T010-108&5@ 
Nos. 888, 840 and 842 .. .70-10-10&54 
Nos. 823 and 828... . . 75-25-10-10&5¢ 


panned— 
Nos. 731 and 727......... ‘cheats 
Double .. ie . 408104 
Inside and ‘Outside... bseeadcdeces 40& 10% 


Logger's Boot,(Lufcin B. Co's) 
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Champion eeeest, : elie... 
Sterl Tilting... 

“High 
Eureka 
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Martin's... Simi sone age rma va std --40-1085% 


see eeeeee 


4 Rubber wheel...... 65810 


$55 


Cable Coil Chain— 
Inch 


ch *y Ss 
Per 100 Ibs... 84 60 84 50 84 85 84 25 
Cable Log Chain—Advance 25c per 
100 lbs. on Cable Coil. 
Cow Tie Chains— 
American 2 toggle 
toggle and =. er 


Cee e eens eee eens 


Hardware Wire- “full Tolls. (100 hp 
2 to8 mesh black, per 100 sq. ft * . 
3 


panaseen, new list.. 


Picture Chains— * 
tient Brass, 8 ft 


12 mesh, painted, per 100 sq.ft. $1.20 
“4 “ “ ts 1.85 
COCKS--BRASS. 


Safety mepaacaiestn series 000 COR. 
Stretcher Chains— 


Tie- Out Chains— 


COFFEE MILLS. 
Enter. Mfg. Co., list Jan 17, '98...254 


= io 00 per 100 lbs. 
70&10% 
Trace Chaine—-Weetern Standard— 


_. COLLARS--STOVE PIPE. 


Add 20 per pair for Hooks. 
Wagon Stay Chains— 
Inch ’ 5-16 


..per eae 1 4 0375 


‘Lacquereil Brass‘ 
COMBS--CU RRY. 


Per doz.80.32 .80 
533 
Per doz 80.96 1.20 1.10 Le 1.40 1.30 


Common White Seb’! COOLERS--WATER. 


“Gal ere Atay we 


3 
$1. *s 1.65 2.00 2.35 2.95 
<a Lined—Telegraph Faucet 
Gal.2 3 6 8 10 15 


E.a81.65 2.00 2.35 2.65 3.30 3.65 4.90 


CEEGES. a Porcelain Lined— 


orec sucess cecess soos soneee Gal.3 4 5 6 7 8 10 
Le: dom %6.25; Brzd., doz.. E.a84.50 5.75 7.00 7.75 8.60 10.40 12.25 
PPER—S&Ee META 
CHIMNEY TOPS. sana rane i" 
Iwan’'s| Volcano 


POO Oe eee ee eee weee 


Soldering--i to 2 1b..... 


Inches............ 
Round....per doz. 82. 


CORD. 
Picture--White Wire--List October 
 SieyetietesRerss 
Wing.-.. ee Oo 


8. 
Baltic Braided Flax. 


di , cable | id 
Us Ayextra quailty In oie e la 
raming and 


Silver ae ys 


CORKSCREWS. 


. 8. 
With Handles add... 
RES Enterprise 


eee Re eee ee ETT Oe ee 


Williamson’ s Regular 
Williamson's Forged Worm 
COTTERS--SPRING. 
5-16 in. and smaller 
%-in. and larger 
COUPLINGS--HOSE. 


Goodell's, for Soonsii" s Screw 


eee ee eee eee eee wee 


COVERS, WAGON--SEE TznrTs. 
CRADLES--GRAIN. 
Morgan’s Grapevine .. 
CRAYONS--Sue CHALK. 


CROOKS--SHEPHERDS"’. 
American Pattern 


. 0 
o resecccceces cove $8.85 4.10 4.30 
70&5 


eee weet eee eee 


Pee weet ee eee eee 


TORR eee www eee eeee 


Double, brass, & in.. 
Filer 
see ag list, $80.00 


= 80. % 813. 00 18,00 
Pi  -etabene ™ * 2 3 


138 SIDE « onc00 cenene cose 





Iwan's Adjustable 
Iwan's Stationary 


Iwan’s Split Handle..per doz. 8&.00 
Iwan's Perfection.... 
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eeaaS-cuss HOLE. 


Atlas. .. per doz. $8.50 

PT Athan ces doenet- gene 6.25 
hs -iieaGenadaese o 6.50 
Sab osete cteceess “ 10.25 
R inane 6s ened an Gens = 17.00 


an's 
see also Augers—Post Hole. 
DOORS--SCREEN. 
~ in. 4 panel painted per doz. 8 os 
n. 4 panel natural pine, ; 
ancy............per doz.. 11.35 
DOOR HANGERS—BARN. 


3.25 
An extra charge is made for 50 ft. Single Flange, D. B. Rail, 


lengths, anda still further advance 
for smaller pieces. 


hodeatinnkeotanes oeneests per 100 ft. 1 60 
Novelty Check Back, 
Seen ssdnee abe 3in 4in 5in 6in 
Per doz. pairs, 82.60 83.90 84.95 86.25 
DRILLS. 
Bit Stock. «+++ COG RO5L54 
Blackemith's Twist.........+ «s+. 604 
—, 
COMAMMOD .... cccccccccccces each, 82,25 
| am "Palle wecses ceecee ” 2.10 
Goodell’s Automatic--per doz. 
No. 01 No. 08 No.3 No 2 
87.75 $12.50 $14. 2% $11.00 
Goodell’s Single Gear per doz. = 
Millers’ Falls * 2.50 
* Double “ " is. 00 
Reciprocating— 
Goodells’.........++. per dez. 817 00 
Bit Stock. 
Standard List... .60&54@600¢@10¢ 
DRIVERS--SCREW. 


Senators... pees vote cdecsenvoced 654104 
CRAMRIOR « «0.0.00 coe coves coos cocces 50% 
1 ee T5&54 

Clark's Interchangeabie. be weed Bue 

pee bh oc ceccéec ee 
4 Goodell’s Spiral............00&10&54 
Yankee a ee 504 
BREE. cee 50&10&54 

ELBOWS. 

0 EERE 0% 
Adiustable Stove—in. 5 6 7 
peem-- -- per: doz. 80.95 0.95 1.40 
Plan'd..... 2.10 235 3.00 

eiptenated Stove—In. 5 6 7 
Smooth.....per doz. 80.956 .95 1.40 
) as 1.70 1.75 2.60 
Plan’d...... ” 2.60 2.85 3.5u 

Four-Piece Stove—In. 5 6 7 
Smooth....perdoz. 80.57 .60 .93 
Pol’d....... 1.00 1.05 1.50 
Plan’d..... o 1.50 1.70 2.60 

EMERY--TURKISH. 
Size ....... 5-lb. pkgs. % kegs, kegs. 
No- 60 to 150, 8D. sige 4xco 8 4%O 
Fiour..... “ 5340 340 Se 


ENAMEL—IRON. 
English, 4- “pt. cans. want dez. $1.50 
Nubian, 1.80 
Vale. * —* sa 1. 


SPEED sce ovccee etecee co eseans 1 50 
EXTRACTORS--PIG 
See Forceps, Pig. 
EYES. 
Bright Wire Screw—See Goods, B.W 
tling Ccccee coveces 10% 
Hooks and-- 
BRED s 06.0 conc cece noes ccncede 08 54 
BEE a thane 4acvecanen sengunsell 654 10% 
FASTENERS, STORM SASH. 
MOOTeC’S..... coos cove coves per doz. 80 80 
Schroeder’s...........- 
induces cuen 6enet a 110 
FASTENERS, BLIND. 
ZimMermMan’s.. ...... cecces cece sve Net 
FA 
Angle Pug. e.ces ccceces per doz. 80 & 
Brase-- Andrew's ............. 
Petroleum. ... . -60-10454 
O0G--COGAT .... 6 cece ceee ces 
Geeks EABGE . cccvcccccccccsc cotset 
Metal Key etbbanibvecs obese 65454 
~-Enterprise........ 35454 
also Coc 
FILES AND RASPS ‘ 
EE, « snancets 600 +00. dene ences 
Black Diamond................ 70&10% 
BOI 0 cccks 000des co ubsestes 75& 104 
Great Western. ............+5.. T5&5% 
Keystone Mill............+ +++ 80k 24 
Kearney & Foote ..........+.5+ T5&54 
Mill, 24 Leslity ardent veuw welll 80& 1. &54 
New American ............. TS&10R54 
Nicholson's ....... inenes nedenn 70& 10% 
Royal Mill ........-+ssseeesess 
My Mhedscecbas ospnce eccses T0&10&5% 
FILTERS. 


Improved Natural Stone. #8 Kes 50 
Subject to large discounts. 
FORCEPS—PIG 
Barber's. ....... cess ses. per doz ° a 
6 


Whisson's Imp......... 
Put 


OOO Ee eee eee ee wees 


“ * 


Golden Eagle, ope 60 0,7%4,10. 10&54@ 
“ T) 0&5 4% 
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Extension Wing.... 
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FORKS--CONTINUBD. 
He-der— 
L {amond, hoy — 674 &108&5% 
noel 10&5% 
od © Scceenl 66% &10&5% 
Re Eagle, 4tine......10R10&5¢ 
a wure— 
Liamond ........++++++ 60 20, 10&54 
Golden Eagle... 60, 20, ak 
amend Saédenecese eee 70, 5, 10&54 
Golden Eagle.......- 70, 5&10% 
Hack gt FRAMES 
eo ccee osee cece ari doz., A. bo 
er ‘s Falls. > 
oo. ” 2 8 





eeeeeeeeee eres 


FREEZERS ICE are 





GATES. 


Stebbin’s........-- 
GAUGES. 
a and Rabbet. 
R. & L. Co.'s ..0&10&2%4 
yt i Seema per doz..83 75 
Garking, i é, é . 
@50& 10854 


10% 
Sou—Aticin’s sgle. 55c, dbl. 80c pr doz. 


LASS—WINDOW 
Single an oe a. 6x8 to 16 
x2%.. ones . W&5E 


Larger ‘sizes . . . 90 108 54 
GLASSES—LEVEL. 
Stanley R. & L. Co.......+++++. 50&5% 


GLUE 
rib 9Xc 


H. S. Amber..........-. per*bil7 c 


Le ‘'s— 
ey eee 
RTE ccotinlandé Gh00 560e.c8 
Tee FES” cece sees cuees « eobespee 

GOODS. 

Bright Wire.. " 

GREASE, AXLE. 
Wood Bozes. 

peemens.... 


Frazer’ 
Hub Lightning 


Wood 
Frazer's, 15 Ib. 780, 25 1b. $1.30 each. 
Hub Lightning, 15 Ib. 52c, 25 Ib. 
68c each. 
Tin Cans. 
1lb."Frazer’ a pr. doz. * 30 
1%lb. “ wagon 1.30 





8 lb. o “ ii} 2.40 
5 Ib. o o oe 3.50 
GRIDDI.ES 
Soaps APEEESTESUETe teecceeee W&5S 
Family—tin.......... y 
Per doz. pegoud $8 25 950 1100 
Loose. 
Per ton ..... $20 00@821 00 
Ball Bearing....... 2 
Each ..... escseeses-83 30 310 2 95 
Common Bearing.. 2 
Bach ...............88 90 270 2 55 
HAFTS—AWL 
OTL .. ee eees per doz., 80.18 
eacceeseccede . +4 21 
Patent, lain top..... “ 46 
eather top . o 52 
COMMON .... wees eeeees « 21 
A dabin noes ppsip wee “ 52 
HALTERS 
Jute Rope..............perde 80 8 
Sisal Rope.. 7 1% 
TE baddes be chnn bevecée o 210 
Leather, rope tie...... - 6 25 
leather tie. . - 8 2 
HAMMERS—HANDLED 




















Oo 
Gr.88 10 86 75 Dz.81 15 88 20 oes 
Brinker ho. 








7s. : 90 35 HOES. Best te tte: 
ron . Oz ee 
Pol'd Iron, Hickory anh 0 52 y= Te wnsasS Clyde, in ‘Scimiter Blade.dz " 5 
Mall. Iron, Inlaid....... Ska ae eae coved 50&10&5% iin. Straight “ .dz 3 50 
Magnetic 1 8 —" Socves neve cesegeeoce -+--00&10% Cooper's Hoop... ..... treepeeseee BG 
Per doz...... 70c soe 5c | Hazel............. doz 86 25| Corn. 
MAGREIRG..... vosseccces per doz 84 75 Ladies ind Boys’ ae 10, 5, 10&5% Seorn pteccnpnes cconeted per doz 82 65 
HAMMERS—HEAVY.° =| Mortar... ...... 22.0006: 75, TH, ~ an sess tote scre4 se 
r, Light, $1 7; Heavy, 81 90 
Heavy Hammers and Sledges. Planter’ ae i te cee tg a & vy 
h <—S Raseedcéve neces gees roaiog | oii I Peas _— Disston’s.. 
Ss. QVOP 6000 000s ccc ccccce Easy ..........+: 
Masons’ a. 4 Double Face..75% | 4nd Hyes. oes R u Razor 
—_ LES. ED dicbicibeetcnsnuetans 50&10&5¢ | H.S. Earle's 
ne n Ass a... 2 be00 age 80 36) Tron..... . 2. B5&10% = | a 
Peck’'s ustable. r A Sarin ME ep tanda: cence weed cece eens cons 
Roger's see 4 15 eres teesee aes = - por on Adjustabie . scidhdionteiechenanaail 204 
ves’ “ +++. per se Bench— rton’s % 
csc eanses nspsepaanssaabeineal ri Bo, In “vests Dae ns Golding Handie....2&5% 
Chisel, i251 00 si 70 2 25| Hay. 
er. ——— commen, Assorted, ere. & Beckley’s...pr dz $2 40 American, — Edge. ..dez ce = 
per doz. anton, Sickle Edge...... 
niokory, Socket ay el Assorted, , oe Goods, Bright Wire.) ee RE are 8 % 
e, 2ic per doz. mm: Iwan’s Sickle Edge.......... 10 00 
pe i. Tanged Firmer. As- Co — rece 87 00@88 50| Lightn’g, Holt’sGenuine “ 6 50 
sorted, 270; large, 86c per doz. Hamilton Pattern..... per ¢ doz $7 25| Lightning Pattern........ “ 6% 
Applewood ‘Socket, Firmer, As-| ~hain—In. %&5-16 % % Wadeworth's Sp’r Point. “ 8 75 
sorted ........ 9008 eevee per doz 240/| " per 100 87 50-7 75 89 Laas * 812 00| Hedg 
Coal Ny B00de eeveeeccessecces coce + | Clothes Line. Aes .,, Heavy, % 75; Ex. Heavy, 
Drifting Ptah... .s.ccece severess e@ze r doz. 
File, assorted 13c. large 16c per doz. a —— ee a - Mincing. fe 
er, onaen a Con and Hat. Common, Sam - eves tec per doz 48 
WOecosee cccese coos PGR OSS s 72c@81 00} _ “  Double........ oe 
Blacksm!ths’....... per doz Bree gE. --- 20s Per GTO Tae i0e | Streeter, 4 Blade, $i 80; 6 Blade, 
P= a RD’ voccccee. * oe ’ Pete 90 per doz. 
5 ara per doz ; 
Hay and Manure Fork..........40854 | Yalleable........50&1og Qserinens aS i 
y nad os uo, Varuished @60 pera ‘ ——— seseess per doz $1 1 4 
Ww, n arn per dz. mm: ussell’s. ...... oe 
— Driver, Assorted 42c, Large ape, pn ro ned, pe eS KN 
per doz. ST  occcccenes per doz. 3 65/ Base, 2%-in. Maple, Rubber Tt . 
Shovel and Spade .......-..+0+- 4085%| Clyde's... Oe Ol oes thoes se+s DOE gTO OO 
Barn Door—HANGERS MOONS Be 60050505200. ** 2 6 | Door, Mineral........... perdoz 0 80 
MOT 643 cb taivedee per doz. prs., 5 00| Gate.—See Goods, Bright Wire. OMIED inns vo<sonses “ 0 90 
Monarch .. -60&104% 8. FB e ce cece cccveveccoese a 0 & 
“Never Jump” Hinge... ..50&10@| Common, Nos. 2 3 DBs c.aden coscioeve sass ceed 60& 10854 
Peretti ate eacing: “east | Germar . LADDERS. 
erfection, er ng..70&5¢ | SCFMAN . «-.. «-+++ +++. POF GOZO) | Common Long ........ 
Phoenix, Roller Bearing... 70&5%| Little Giant ee ~” n, A KOxe 
Prouty .........per doz. prs., 8 50} _W0od’s . 
Rival. ..... seoee “* = 8 90) Hammock. _ ae _ ee ee “ 6%e 
Superb .......... > ee Gamnen. ee with Shelf, add 10c. 
Safety Flexible , 7 50 With Te cae tell per ft 17c 
bn wa J amemeeneney seeeee e+ ot's Miller's Household. per ft 180@i5e 
conductor Pt biennabacss +abeen Lamb Seuss ae - sper gro. Rast ani . 
et y Ra. Morden shocks ce 504 Potato vant ped Bisse on Pink Light. seeees per doz %6 00 
Serew ee Goods, Bright Wire) He  pmnabane . 8 
mgne 0G vas: DOF ib 6%e Tubular, Berger...... ......40&10&54 
HOOPS—TU - eee wall 20 Ye . 
Ever Ready.......-.... r case 81 65| Nos. 
“ pe Per doz... 80 70 8 $875 
ca Res ee Out LEATHER—LA 
Ply BOD in po 3000 Bemnsauasen vtecdsésé 1 
Black, pr ft. riko age oxo 10¥e ise Sides, Ex. Quality........ per sq ft 20c 
t Cotton, BEF .cccesecce covces per | ft +p LEATHERS—PUMP. 
|)” palin nomena 7%c| Valve and Plunger................ 50% 
inge, Wrought. ............... HUSKERS. LIFTERS. 
With Staples See Staples. , ~<a 5. -/—-- a 
HATCHETS. Dei ® 82.00 $1 95 Gr.8 90 ® » Goppered... 
Gre Devore's sl 











id bubhoa Sant per 14 50| _ Zero............ 
Horringtow...2....'7" "Ber Gro 4 30| Transom, Payson's. 
Ideal—Nos. 102 101 100 LINES. 
Per doz...... 8135 $8250 82 75| Chalk, Twisted in 20-ft hanks. 
TORRBON'S ooce cercce cesses pergro 775| Nos. eS ahs BR a 
IRON Pérdoz.. 0c 12¢ 17% 220 2c 
$ , Twisted in ty os, 
80&104 | See Metals—First column. Nos. 3 4 
HAY RACK BRACKETS. IRONS. Per doz... so S00 86c 440 
Wenzlemann's No. 1, per doz. ..812 60 Cur . , Braided in 20-ft hanks. 
a ++ 1899)" Common .... .......per doz B8oQA8o ae. Re" ony ee tJ 
Blind. INGES. ok eos = ecce +++. per doz r4 = oninecns’. in 100-ft hanks...doz 81 00 
Parker eee eon] Bab PBB] SO date n-ne, per, doz 80 % 
Sid coun e ioe. wl pening eS) Bika 
Clark's, 2 _3_ | "Wood Benoh. oasg| Soft Cotton... bee 
ry eee ng eaten) Seed Bemeh..«... one... ---. ra 1 CHR. 
i ame hb es 83 60 genes B.S Co. (new list) 25&5% LINING—STOVE. 
Latohes O y,".. 070 0% 86 00| narecal....... .. per doz $11 25) In eV," r crate 42c 
nuckle «s+. per doz prs 86 00 Common Polished, r 100 Ibs 3 50 
Me-cccce oe 6% ty. — ae eee Without With 
Superior .......... “ prs 9 25 Chinese Polishing..... per doz 7 60 ugers. Augers 
Laundry, No. 1, 7%; No. 2, 8625| Ajax...... per doz % 25 86 75 
ET BS per doz. Angul 25 5 00 
Bommer Bros. Ball B'rng Floor 40%| Mrs. Pott’s. Boss ...... . 22 ° 
Bommer Bros. Spring Hinges oe No. 50 J, Enterprise...per set 76c Bu a, tt 2 90 4 
Chicago. .-. FLIER A ae: No. 55 J, PN ei, Gia Ler Riveting. 
PRS No. 50 T, - ... “© %e{ Chicago, seen és -. per doz 89 75 
Columbia D Dbl. Acting.. Perse ee No. 55 T, oe es Le oo : ceeeeeeee $+ 
00008 Ceocccivecccecccgee sesess No. Howells. ...... ss Tic te eeeeenee sees anes ~ 
Tdeal ee +: Der gro $12 No. ee, gagpboae “ Little p Giang 02000000 ee ae 
New Id ' 60| Tailors’ Sad............ per Ib 4340/ Pony, Pomeroy........ a 
norte Tin Gu8sne coke sntpnlatintaad Or SUGhss sechans 43¢0| Washing. . 5 . 
ee wees... 8081 ingle Dusk - Per doz.. 857 00 863 00 869 00 860 00 
lek tap Hinges.......... ne Boa $7 5 ae ead | Store | 0.1 ocin. oO ne SS 
te Cabeitihdwad eben 666644 Reg .. i a [. baanmnenad « 
Light T Hinges... 75-10& 104 Round Wayne........  ** 26 50 
Heavy T Hinges............. 75&10% JACKS. i Es Caden sess cine e 60 00 
Heavy T Hinges........ ONES o0.02 0000000 voce neeesd T5&54% MALLETS. 
éQene< in bbnsncee obit 10&5 —— Or 2’. 
Cor. Hea Swrep. 80-10-10&5% eeker’s .............-per doz 81 25 bre Head, Small. Med. hangs. 
Cor. Ex. Hedvy T ......... 80-10&54| Miller’s No.2........  “ 7 Per doz..... 675 
ew Hook h Winne Round Hickory........ per doz 81 75 
to 18in............per 100 Ibs. 84.00 as + a 275 
14to20in .......... * 3.75 Square Hiokory....... « 1% 
36in ean 8.50| Brass ‘ Lignumvite ” 3% 
Bye Caldron *’. 
per 100 Ibs. 86.50 cee... —— ecseovsscce. « © 16 
— 8.00} Maslin. .. ii 00 ccescece see . 0 80 
“  10.00| Sugar ...... Hickory Sheet Iron. w 85 
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Pose, Rigi is. cecncnces ace “ 0 & PLUM 

National Rigid ....... sanatel 00854 | Crate, V.& B. “ 5% BS AND LEVELS. PLATES--TIN 

900 FIOHIDIO «...0.- 200+ 0.000 50 OUTFITS—COBBLING. Goumncn tet ever eneseeens Bh @75& 10% See Metals i 

Gombtaation ... eRe, per doz 811 50 ook 8. POR e ee eee ee eee ee ween eeeeee 40% . s in Columa 1. 
conomical satiny?” 4 99) DOVis’ Irom ......--0.0+ ese eeeeees 30% PLIERS. 
a « 49 99| Davis’ Inclinometer..............20% | Buéton’s--In. 4% 6 8 1 
Sine 8. Stanley's Per doz.....82.60 83.10 83.90 86. 
Standard Wrought.......... 7om10asg| NOS, OS OS 35 35 | Button's Pattern. “ 
Champion sib gendaebiibenssuiall 50% ad Goz.. . ws a 20 oS 60 88.65 4% 
sagt @ deehdiaicseis 4081085 as, | Per do 
aes alone Maman | FE donsibe0 witao wxito win | Outing th ab tie de 
Iron, lbs. 10 138 18 =621 14-qt., Without Ga.. a pae, doz 82 75| Drive W oe oe Bernard's... seeaee a 
ay a gy OO eS 20-qt.. ws #4 ve Well Points. .......--80&108&5% | Lodi... .... ccccee cece ccc... 40&G100 
Wood face, Ibs. ae os ty os! Pa hte SR “ 420] west POKERS--STOVE. nn. 7708008 once sosned aes 
eopemesce 5 vanized, ron, str’t or be: 4 — = 
Wood Choppers’. Galvanized, $1 85 per o 60; 12-4t.,| Wr't Iron, wood hand’ ls — asnens 7 Tinneres ee rl 
Lake Super’r & Oregon Pat.70&10% — Gelventon zed. Nickel pl'td. coil hdl’ _ - 70| Hollow....... 40% 
= soy San (AE — < suhonananscghesapeade Se yi 
a nein > ss! ‘. a . ad . at POKES--ANIMAL. St cnsttuness ctecseensi each. .5%c wat 
oa Maint nx Water, Galva, ata. - 10 A. 3 American ........ rdoz........ 82 60 PUTTY. 
oor [* =» SE oe weer ee 92:00 82 30 92 60 oe 8,we't stee .-85 25@6 25 Pn Biaddore. f 
“ 00 eerettecees ne Pert iotly pure ...... 

_— Bound. nie 170 200|Cadie. 2 Hoop, 81 70; 3-Hoop, 81 90 Pada secsess “Allg sack _ ~ Commercial ....... per 100 Ibs. es 35 . 
abbitt. » per doz. POLES-- ; 
Ale 0 ERE IOS Pe per Ib xe Cedar, ¢ Hoop, 88 50 per do Bamboo sce Neier eng Barn Door. re ) 

ceessesceessveceecces dard, 2-Hoop, Ft. 1 
jon... sabe Sed iste $1 75 per doz. “ ” “s-Hoop, Pr 100. .82.75 $8.40; 84.75 86.00 i75 Safety von ers oe: sue ' 
semotio etl. Hee” | Dripping... 0 ......B0RI0086 | Metal, FOLISR. Smith's Wet Bracket “state ane 
isabeiitenssenaiie “4 Senin rasan este sp preceet—statn $ 
ies FVy. Common neene sesens ene 60&10&5%| Pride of the Bar..... « 260] Smithis Special .......-.. on te 
aa Om BeT arrveerncnees cose cone 66%585%| Put: ra Cream. ft | me od say s =o" peees lle we 
Firs' a | Brownie............ * 5 ecceka an 
Booval Quallig. MOS | Eee nese Btegee| Pa 0% wis sho] siding Doors - 
MILLS—OCOFFEE. ilding. PAPER. Per doz.83. : Painted iro ’ 
60 en 00 90. ‘ BMD cccces cosacs r ft. ‘ 
Enterprise ne ee ciel m&54 oes soe wons ecccces per 100 Ibs . 15) White Silk, half pints, we.00 a1 0 Bronzed wr't iron....... per oie 
— REO MOPEDS ED IRS SF 90%! Terred Felt. - 125| White Silk, 6 oz. cans, per doz. 1.00] , RAKES. 
cere BORIOG GOS | Hprred Welt Rost 1 80} Wondershine Coal or Road............ per doz. 85.25 
; eae A, Bee Recta. ye | rol, 0 6s Pts. 16 % 1 = @ | Garden. 
Brie i aoa neeen ones per doz 88 15| , Leader, Red Rosin. .... Per doz...80.68 $1.30 92.15 93.00) Steel, braced ....... 70& 1085: 
_— ree Ae iy <yenesers. ET. 5O&10% a Cc sais Se tO aan ons louse 
Per doz.. 81 40 $210 825 82 9 mt icinies alee duaanecoanal 50 & 54 F. c.O lagi seein per Gos.. 400 Hay—Wood. ase ke ‘si ¥- 

alt. Bet OW BRS—LAWN. a = IE wouacedesecses “ — §de@isi 25| 22wR—Wood.  ~ de, 

et BearENG, aa os diak oe Tess ........ per Ib sxe gimperial pases eves per gr....... #5 00 Gomensn poevover vesese per doz. #2 
P— TES galing ove. utomatic............ Sty 
Each...... 87 00 $7 60 $8 25 #8 90|~ Hay state eft as Black Eagle, 1 1b cans, prgr..815 00) New Lawn Queen . “ $0 
; ~—hbbagabansen per doz 81300) pack Silk— Jumbo, 86 teeth ...... “ 5 75 
n. In. 5s'3, nits wal’s snt8o estes —  ataneeeaiane + iat | “S| eS 700 RASPS—Seo Files. 
High Ohief. White Mountain... “ 5 25 Paste, 50z. cans per doz.....81.00 REGISTERS. 

champion, = 1s - Potato. Paste, % lb. cans, per doz... 1.00 List July 1, 1903. 
>. ee ... 8840 8870 84 00 Goodsell’s Saratoga. “per doz. 86 50 B ack and Japanned— White Japanned .... 75&10 

icosnees White Mountain...... 6 00 Liquid, % pint cans per doz. 1.00 — SiNEElnesoses nase enna 5&0 
a * - - be PICKS Liquid. 6 0z. cans per doz. 750| Cop aeediinaMianesnans bane 75&10% 
Esch...... $190 8195 81.95 9 10) Adze Eye Ore...... --..........; gone | eens Range ieee por dos... 1.38 Bleoiro Biaied Bras 

stihl Rigs of oro | Drifting and Poli Piciks..-:.:-Go&i0g | PiSckene.,! Ip cans....prgr.. 13 00 RINGS 

Girard, in. 14 16 | Alax Railroad .......0...0.000; —) eee. tS ond Bingere— Hcg. 

eee Se eee eee ee on’s ‘ar - 0 Iron. Dd air's Ri 
02008 8 Saracens tee tosiog | Nickel Piate.......... <2 25) Bllat's Ringers 222000. °20°" fe 
ait Styles Except A & E.....70&5% PINCHERS. POPPERS, CORN. ay Ri “ fe 
Style He High Wheel..." 70;10as% | steel Jaworss--s-sce-tn Round or Square, 1 qt-per doz., Champion Rings “ ga8s 
NG Crete te canny ob evns oda 504 | Blacksmiths’... ‘ 50 s3 —— . Sanda perdoz,, €1 00) Cie Ringe («as 
) | baie ate 8. & W.....-- quae, Sqs...........peraoe, 198) Fine Bines..... WeOen 

Horse. MUZZLES _ Po -.--. Beare 7 Seasy ites ; 

e6 “ 80c 
Doz.80 80 8050 8055 80 70 30| Bernz........ +--+ sSaser Bengers , 88S 

naan ee Cungton sb Lamberteenchee bess} Petee pies “Ste 
BE nsckins sepesesces 50¢ : Gate City... eereach.-6-25| Wolverine Kings « “Se 
Geppeell oo e he eles. 2 ee eee ae 3 
Berfoot 020.0... eee ioase . - * de ae Pe aie are 
eta SRR PIPE. E merle yp pny oper doz ‘as at 

? pauesrs—FHUIT AND JELLY.| aon 823: 35 = 
Brass Head....... souiog| astern ..... T0&12%%  T&TKS seapcteoStaslatestinten Sm... ana |_.erec ane Pr Ff 
Beaep Hend............+++-+- 408108 | oa lana 70TH Eo] Enterprise Manufacturing Co... 25¢ | _ Steel, Nickel P!' a. 2%- im doz. 35 

U8 esevesesees ees sees aig Oe! %| Southwst'n.: Garis sf Nc chen uocahnaiund’ per doz. 82 10| Rea’s Self Piercing.. ......... $1.95 

Brads. "<2... 808108108 | Mo. River... 1087 hdi4 PRUNERS. Fruit Jar—White ......... per Ib. 30c 

Se amet eee Southern ...... €5& 10% 65454 Disston's Pole.......... per doz..87 50 Key 
ata coe sac ed. Henty’s Improved..per doz. 5 S108 Spitt, round.. 
Py | Full colls.........++.. per ib..e0 6 | Water's Improved.“ 70, 1085%| Beil round’. 4. 
at B re Weaving.80&20) Gut « PtD.. PULLERS.’ Ball, round........ 
Gin'eniina fuer Weaving... .80&15| stove. alta + 4! Core. RIVETS. , 
655 Aene~In. . ai 6 oye ovat none cees sacs each..82 60 a6 Suere. 

End mooth, r co 1 UICK and HaAsy........ * _ g90| LYPPST DOIL..... 

P. 8, & W. 00..........--....40856| Plocinae Sinooti: aig ata ~ 990! Goppered trot vos nee 
Stubb's Patten are Peerless--Smooth..8%c 9c 11%c| Giant.......... per doz..89 00@10 50| ,, TMMENS’........ 2c. cece scenes 75 

Hoo oof. Polished. i6c 18¢ 22 c Giant Pattern. “ via 6 00 tntethisensscadiiatainil per lb. 
OOF ts stade-up Fisuished 380 Sie 40 & Tack Giant . m @0 | Slotted Olinch ....... per doz 7 700@75e 
B.S. W. 00.0000. i Wa SS PULLEYS. ~ ~—-—atemgereliprcnntie oe . 

aa tye J P, zc guning—Jep'd....... 40456 to ‘ peecee vil eas .- per doz. 60c 
ee. . 8 $ in, Smooth T's. a "300 — —e pects ces eveves vows 20&10% ° Per lb 
a p n. Planished he a aw ita, 7- 
Siaeatutes row Tron Gas ~~ --450 Iron Wheel, 5 in .....per doz..81 70 nt Meepemetepenpeas! ~~ 
-in., Dlack...........+ eel, Gin... “  .. -16 in. and larger.. 
Sijiiio Pitman, * |S ene eons pe] od When sn” |” | OOo te ony 
-in. to 4-in , black.... “ pass knot.......... . ci ’ 
- ~ % % , n. | /: - 69% | 17 = : 44 and 5-16-in. on reels...per lb. 12c 
Lib. 7ige Side de dio site ts alr « + hint, oe a ere tet snd 616m. im colle..." ats 
- o % . 0 x . galvanized =“ 48% | ie 7 . BO&SS i aeleumiei 004 
Lb. Iéc one ae 6%o b6Kcl% “to 4 “ “ see Chicago .........++++- per doz..80 29 POND + < spose wate ssrade scoces cots nase 

& Pure Oe “a “* 6 “ “  §2K¢ Clark's. .... .+++esse0: 43 SASH WEIGHTS. 

ingeed, Pure vssrepOr gal 40/7“ 13 “ « “"gog| Common Sense,2in.. © 37| Fer ton, f.0.b. Chicago.......... $30.00 
, : 4le PLANES. 2 - Pattern,2in. ‘“* 22 SAWS. 

ati © - gintss OIE, coon cdbess to04 “ 24 

Chase TG@ORI...cccccccccccee. “* Di f 
} ag a CHEDEE ». ener citi #¢ ley P one Grand Rapids, 7: . sston s. - posses vor’ oanete mare 

ieista Ante ve-naniiied Sandusky............ - ; oll “ °. 95|Butchers’—Disston's ......... 
20% on Circular. TONS . 2... 000s 3547%4 
as her out. iseton’s........ 6060nb'éan 
eel ...... 0854 PROF. 8 ieligs: igh Mosler eee 
i o1ato a Eact....--. 0009 $1.05 81.15 81.40] Compass s 
ee ee ed —" eee - EL cocks. Y 
oe per Plated s per doz ” ms Challenge ........... an aes . 4 Lr OS SOAROR per doz..814 25 olan ter ceevecee nate 2 mar “e 
Speen ’ clone, tin......... > “ 
wrosnen exmoer ty Gronks... Ts « "gopper..... “ .. io AUKIN'S.. 0c. cce ce ceeeeeees cone a MOG 
massanae seoaee Farmers’ Choice. + 4 es « “" gag| Disston’s............00 40& 10% &504 
4 RS. eo : oa ie tink... each.. 340; Pocahontas Bit.......... per ft. 39e 
Fiat....perdoz #8 9860 $4 15| Bernard's 2 tga ee wane 
< ___. REaia pres , 
Round. BS SS SS) ere cre non BS | Cemtuatore, MoS... -pardes. 0 | ABae ns esen eh > 
ae tor 80 96| Bollgssssrs cesses nam aevhete, 404% | Saddler’. oe. Senne ye. 
- 1 50 eee ee eee ee ee eee eee BAW > | TV AAPERAABAVEL et eee —_ 
eae. . 2M or il ~venrickonnantcted 04| & pat $ 
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Wants and Sales. 








For yearly subscribers to THE 
AMERICAN ARTISAN will be inserted 
under this head advertisements of six 
lines WITHOUT CHARGE for em- 
ployers wishing to secure employes, 
persons seeking situations, parties 
desiring to purchase a business, busi- 
nesses for sale, partners wanted, to 
exchange, etc. Those who respond to 
these announcements will please men- 
tion that they read the advertisement 


in THE AMERICAN ARTISAN. 
———— 
PATENTS = SUseRy EB. PBCK, 623 F 

Dc. g SB Expert 
in Patent Causes. Uv. S. and Foreign Patents. 
tions.” Honest work but no “Something for 
Nothing” offers. 

















BUSINESS CHANCES. 
W., Washington, 
Send for leafiet on “Rejected Patent Applica- 








For Sale—One thousand to 2,500 shares 
in an incorporated sheet iron and fur- 
nace company in one of the best cities 
in Colorado; a paying enterprise needs 
help to carry out its contracts. Capital 
stock, 5,000 shares; par value $1.00 per 
share. The right man can secure posi- 
tion with the company; references re- 
quired and given. Address ‘‘Stock Com- 
pany,’’ Care of The American Artisan, a 
Dearborn St., Chicago, Ill. 


For Sale—At once, clean stock of hard- 





ware, stoves, furnaces: fine fixtures; 
good location; invoice about $10,000; sells 
$30,000. Address ‘‘Fixtures,’’ Care of The 


American Artisan, 69 Dearborn St., =. 


cago, Til. Ties 


For Sale—Well established pump busi- 
ness and tinshop in a county seat of 2,500; 
a rare chance for good tinner or plumb- 
er; can buy business outright for half 
interest. Address Felix Rosch, Glenwood. 
Towa. 4 


For Sale—A clean stock of hardware, 
stoves and tinware; also good tin shop. 
In Illinois city of 6,000. Will sell for 
cash and give a good discount. Address 
‘‘Bargain,”’ Care of The American Ar- 
tisan, 69 Dearborn St., Chicago, Il. 4 


Business for Sale—Stock invoices $3,000. 
Can buy or rent building; would prefer 
to sell. Cause, sickness; must change 
climate. Located 55 miles from Chicago 
in heart of dairy district. For further 
particulars address “E. P. B.,” Care of 
The American Artisan, 69 Dearborn 8t., 
Chicago, Ill. 4 











For Sale—Good paying stock of hard- 
ware that will invoice located in 
one of the best towns iz got Tili- 
nois, population 16,000; railroad center 
and manufacturing town, with good sur- 
rounding cduntry. Address ‘“‘Center,”’ 
Care of The American Artisan, 69 Dear- 
born S8St., Chicago, Il. 4 


For Sale—Set of tinner’s tools, and will 
give 4 per cent list, including 2 good 
benches, free of charge, if all the tools 
are taken. Write for list. Ullery . 
Jones, Gibson City, Til. 


Wanted—Factory lines of Cutlery, Axes and 
Enameled Ware, by two men of long experience 
in the hardware business, at present represent- 
ing two of the largest jobbers in the country. 
Address “‘Hardware Men,"’ care of The Ameri- 
can Artisan, 69 Dearborn St., Chicago, Ill. 4 


For Sale—Good paying hardware store; 
only two stores here, with over 3,000 in- 
habitants; owner is president of a bank 
and has too much business to attend to 
it; be sure to write for particulars. Ad- 
dress A. W. Courchaine, Port Clinton, °. 














For Sale—My stock of hardware; lo- 
cated in best part of central Illinois; 
will invoice about $3.000 to $4,000; build- 
ing also for sale, 90x22, two-story brick, 
with basement, living rooms and tinshop 


tairs. Address Box “‘H. K.,” care of 
The American Artisan, 69 Dearborn 
street, Chicago, IIl. 3 





Ten Dollars Reward—For a tinner; one 
who is steady and willing to work; steady 


job and d pay; the tinner gets the 
reward. rite us. Carpenter & Mather, 
Stanley, Wis. 3 





For Sale—Well established tin shop in 
county seat town of 2,500; a rare chance 
for good tinner or plumber; can buy the 
business right out or half interest. Ad- 
dress Felix Rosch, Glenwood, Iowa. 3 
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For Sale—CQur entire stock of Hardware, 
Stoves, Tinware and Tinners’ Tools. Situated 
in one of the best towns in Iowa. Two main 
lines of railroads. Population 1,200; city water 
and electric light. Stock will invoice $4,000 or 
less; sales run from %8.000 to #14,000. Two-story 


brick building and basement, 30x60x14; elevator 
to all three floors. This is no trading stock- 
cash talks. Reason for selling, illness. Ad- 
dress F. Hesse & Son, Clarksville, Iowa. 3 


Hardware and Tinshop for “Sale. First-class 
clean and up-to-date hardware stock in country 
town; will invoice about $3,200; cheap rent; low 


expenses. Splendid estab] shed country trade 
and nocompetition, Bestof reasons for selling. 
This will bear all investigation. 


Address 
Box 65, Martelle, Iowa. 3 





Have a good improved lows farm to 
trade for clean stock of hardware. Good 
location and business an object. Address 
Improved, care of The American Artisan, 
69 Dearborn st., Chicago, Ill. 2 
with small stock 
pipe and pipe fit- 
No competi- 





For Sale—Tin shop, 
of hardware, pumps, 
tings; also pipe fitting tools. 


tion. Good town with large country re- 
sources. Address Horace P. Jones, ite- 
hall, Mont. 2 


For Sale—A $5,000 stock of hardware 
and farm machinery in a southern Min- 
nesota city of 1,500 inhabitants; good rea- 
son for selling; will rent build ng. Ad- 
dress ‘1500,"" care of The American Arti- 
san, 69 Dearborn st., Chicago, Ill. 2 








Wanted—To buy a hardware stock of 
from $2,500 to $4,000. Or might consider an 
interest in one. Address Buyer, care of 
The American Artisan, 69 Dearborn S8t., 
Chicago, Ill. 2 


We have full line cornice makers’ and 
slaters’ tools that we will lease to a cor- 
nice man who has means to open up op 
and can furnish good references. 

W.,”" care of Klondyke Incubator Com- 
pany, Des Moines, Iowa. 3 


For Sale—A good plumbing, tin and 
electric light business in one of the best 
towns of 4,000 population in Northwestern 
Iowa. A good opportunity for a 9 = | 
plumber; good reasons for selling; stoc 
and tools invoice about $2,500. Address 











all communications to 210 8S. 6th st., 
Estherville, Iowa. 2 
For Sale—Good tin and job shop, 
furnace and _ plumbing; a factory 


town of three thousand, Centra! Illinois, 
only one other shop in town; too old to 
work at the business. Address “A. E.,” 
care of The American Artisan, 69 Dear- 
born st., Chicago, Ill. 2 


TINNERS’ TOOLS. 


Set of Tinners’ Tools for Sale C Ch 
Must be sold quick. For list of same 

















prices address Bresnohan, lil Galens 
Ave., Dixon, IIL. 4 
Elegant Sherman tandem for sale 
cheap. T. E. Copelin, 51 N. State st., 
Chicago. L 





Wanted—Hand threading machine; sec- 
ond-hand, to cut from 1 to 3 in. pipes. 
F. L. Roy, Darlington, Wis. 


HELP WANTED. 


Wanted—Good salesman ‘for aottinst on 
stove trade; can learn of a _ profitable 
side line by addressing A. B. C., Care of 
The American Artisan, 69 Dearborn S8t., 
Chicago, IIL. + 


Wanted—For good steady job during the 
winter, an experienced tinner: good on 
inside and outside and furnace work; 

















wages paid accordingly. Address Chris 
Eckard, 721 Second St., Alton, Ill. _ 4 
Wanted—At once, competent, reliable 





ener steady job. Ray Bros., Belvidere. 
4 4 

Tinner Wanted—Sober, reliable, all- 
around tinner for furnace, guttering and 


general job work; good wages and per- 
manent sition. Address Chas. M. 
Brooks, oweaqua, Ill. 4 





Wanted—Good tinner. 
liams, Waupaca, Wis. 


Wanted—Salesman, calling on hardware 
and stove trade to handle full line of 
medium priced stoves and ranges; liberal 
commission. B. 8. Co., 89 Rose Bidg.. 
Cleveland, 4 


Tinner Wanted—Sober, steady and ex- 
perienced, who can handle country shop. 
Write quick, stating wages and particu- 
lars. Thos. E. Morgan & Co., one 
weather, N. Dak. 


Wanted—At once a good, first ‘class tin- 
ner for inside and outside work; must 
have some knowledge of furnace work 
and hot water heating. Kundert & Fitz- 
gerald, Madison, 8S. D. 4 


Write E. C. Wil- 
4 




















87 


Wanted—A strictly Al sheet metal 
worker. None other need apply. James 
Clements, East Chicago, Ind. 4 

Wanted—Lines for eastern trade. Writer 
makes four trips a year; make large 
cities and selling department store, job 
bing and railroad trade. Address ‘“Trips, 
care of The American Artisan, 69 Dear 
born st., Chicago, Ill. 4 

Wanted—Good all round tinner and fur- 


nace 


J. D. 


Wanted 
derstands outside 


man. Steady work and good wages. 
Green, Urbana, III. 





tinner who un- 
work; must 


-Experienced 
and inside 





be able to do furnace work. Good wages 
and steady employment H. C. Wien- 
ecke, Glencoe, IIl. } 
Wanted—Man who can do outside job 
work, such as eave-spouting, roofing, 
furnace work, steam heat or hot water 
and plumbing. Must be able to wipe a 
good joint, and strictly sober. Steady 


job to right man. Address Box “M. L.,’’ 


Care of The American Artisan, 69 Dear- 
born St., Chicago, Ill. ‘ 

Would like to correspond with a man 
that can do outside job work, such as 
eave spouting, roofing, furnace work, 


steam heat or hot water, and plumbing, 
aman that can wipe a good joint and 
strictly sober. Mig put an ad in to 
that effect and have them address to 
American Artisan. If it is the right man 
can have steady job. J. G. Widmann, 
Prairie du Chien, Wis. 4 


Salesman—To sell wire fence to the 
trade; must be experienced; salary. Ad- 
dress Box 1632, _lowa City, Ia 3 

a — 


Tinner Wanted— At once, who "under- 
stands roofing, spouting and general re- 
pairing, and one who is capable to help 
in store and putting up farm machinery, 
pumps and windmills; steady employment 
for the right man the year round; must 
be sober; state wages and experience. 
Ben Morris, Memphis, Mo. 3 


Wanted—Stove salesman for Iowa and 
Nebraska and Indiana; to travel on com- 





mission. Address “Box 93,’’ care of The 
American Artisan, 69 Dearborn street, 
Chicago, Ill. 3 





A tinner wanted at once for country 
town work; good wages. Litchfield Bros.. 
Libe rtyville, Ill. 3 


Wanted—A tinner at once; one that has 
some experience in putting up furnaces 
and handy in store; answer at once. Ad- 


dress Redfield Hardware Co., Redfield. 
SD Re csel ” 3 
Wanted—A good tinner and _ slater; 


must be sober and reliable for permanent 
situation with good wages. Address Ja- 
cob Schlosser, 207 Court street, eens | 
Ohio. 


Wanted—A hustling young man to man- 
age an up-to-date established stove, tin 
and hardware store in northern Ken- 
tucky; one who will invest about $1,000 
to $3,000; good opening to add furniture, 
etc.: have $10,000 invested in stock and 
building. Address “‘Hardware, 253,"" care 
of The American Artisan, 69 Dearborn 
street, Chicago, IIl. 3 


Wanted—At once, an experienced hard- 
ware clerk; state wages expected, and 
how long worked at hardware business. 
Address “‘Clerk,’”’ care of The American 
Artisan, 69 Dearborn street, Chicago, Ill. 3 


Wanted—Two good, sober, reliable tin- 
ners; steady work at good wages. Apply 








at oncg. George Dast, 151 N. 3d street, 
Hamilton, Ohio. 3 
~ Experienced tinner and furnace man 


wanted; highest wages paid. T. A. War- 
ren, box 507, Edgerton, Fis. 


Wanted— One furnace man, 1 for metal 
ceiling, 1 all around tinner. Hormel Hrw. 
Co., Racine, Wis. 2 


Wanted— A first-class tinner and fur- 
nace man to take charge of shop; steady 
work year round: Highest wages paid 
for first-class man; one who can talk 
German preferred; others not barred. 
Write at once Webster, Cook & Co., Mit- 
chell, 8S. D.; state wages. 2 


~ Wanted—A “good all around repair man 
with some éxperience at plumbing, tin- 
ning and repairing of stoves. Permanent 
employment at good salary to good lively 


worker. State age and references. In- 
quire Northwestern Stove Co., Minneapo- 
lis, Minn. 2 





w anted—Competent manager with some 
capital to take charge of established 
wholesale business. State experience and 
amount of capital you can invest. Good 
salary to right party. Address “‘Whole- 
sale Hardware,”’ care The American Arti- 
san, 69 Dearborn st., Chicago, IIl. 2 


Wanted—At once, man experienced in 
tinning; good position and steady work 
the year round. Address Williams & Rip- 
ley Hardware Co., Winchester, Ind. 2 
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SITUATIONS WANTED. 


Wanted—Position in hardware store as 
clerk and bookkeeper, 15 years’ expe- 
rience in. the hardware line. Address 
‘“Hustler,’””’ Care of The American Ar- 
tisan, 69 De arborn St., Chicago, Til. 4 


Situation W anted—With hardware and 


furniture store by married man, 32 years | 


old. Don’t drink, chew, smoke or gam- 
ble. Can furnish good references. Five 
years’ experience in tin work. Can make 
air-tight stoves and mirrors. Handy 
with paint brush and willing to do any 
kind of work around store. Address ‘J. 
W. B.” Box 76, Kempton, Ind. 


Position Wanted—On the road with re- 
liable jobber or manufacturer in the 
plumbing, pump or pipe line. Married 
and have good habits and experienced. 
Can give best of references. Address Ja- 
cob M. Newston, Hoopeston, Ill. 


Wanted—Position, by young man as 
clerk or bookkeeper in a retail or hard- 
ware store; can give good recommenda- 
tions. Address “S. L.,’’ Care of Camp- 
bell Hardware Co., Campbell, Neb. 4 








G-G-G-G-G-G-G-G-G-G-G-G-G-G-G-G-G-G-4 
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A Marvelous 
Advance 


In register making has reached its climax inthe 
Hart & Cooley Steel Floor Registers, Face Piates 
and Borders. Fach wrapped and packed separately 
in pasteboard boxes. Points of superiority are so 
evident that mention of them seems unnecessary, 
but they include a saving in freight and breakage 
and no shop worn goods. They will not break or 
warp. Any finish and metal may be had. ‘ihe 
Black and White Japanned Finishes on these reg- 
isters is perfection itself. 

Write us about them. 


0-0:0:0-0-0-0: 


G NORRIS & LORING HARDWARE CO, S'<'v2!"2"" Cedar Rapids,lowa, G 
G-G@-G@-G-G-G-G-G-G:G-G-G'G:G-G-G-G-G<G 





SHEET STEEL 





Wanted—Position in retail hardware 
store in a town of 1,000 or more popula- 
tion by a young man with two and one- 
half years’ experience. Can take care of 
the books, corresponding, and can do 
some tinning, spouting, etc. Address, 
stating wages, C. A. P. K., Box 21, 
Dyersville, lowa. 4 








Wanted—A position as manager or 
traveling salesman for a hardware store 
in western territory; first-class _refer- 
ences. Address A. B. Hill, 1820 California 
street, Denver, Colo. 3 


Situations Wanted—Work as tinner, can 
do outside and inside and assortment 
work; not much acquainted with furnace 
and pipe work, would like to learn it. 
Address Box 64, Parkersburg, Iowa. 2 


__ SPECIAL NOTICES. 








SALESMEN WANTED! 


Good Salesmen calling on the stove, hardware and 
furnace trade can learn of a profitable side line by 
stating trade called upon and territory covered and 
addressing “KAD,” care The American Artisan, 
69 Dearborn Street, Chicago, 11). 40-2 





FOR SALE 


Clean Stock of Hardware, Stoves and Tinware. 
Will invoice from $2,500 to 3,000. Good county 
seat town of 1500 population. We want to de- 
vote our time to outside work. Have con’ racts 
amounting to #2,0000n hand at present. Will 
sell both if wanted. © 4t-1 

W. A. GEPHART, St. Clairsville, Ohio. 


HELP WANTED 


Salesmen calling on the hardware or 
general store trade in the mining dis- 
tricts to handle our ‘‘Diamond” Miners’ 
Belt Oil Can as a side line on commis- 
sion. Forsample and price list address 


26 COONEY & GEIGER, Indianapolis, Ind. 


WANTED 


Traveling Salesmen visiting hard- 
ware trade to handle line of high 
grade furnaces on commission. 


The Forest City dry & Mfg. Co. 


CLEVELAND. OH10, = ™ 
HOMESEEKERS EXCURSIONS 


rns, "weearss WIRGINIA 
Via NORFOLK & WESTERN RAILWAY 


For all information as to Rates and Tickets and for 
LAND PAMPHLETS and descriptive matter, 


ALLEN HULL, D. P. Agt., Columbus, Ohle 

















75,000 Pounds— 18 Gauge 


American Bessemer Special 


Manf. by 
AMERICAN SHEET STEEL CO. 
Under their copyrighted brand. 
Oiled and under cover. 
For sale at cost. 
Immediate delivery. 


SAYRE STAMPING COMPANY, 


SAYRE, PA. 





PAXNERAR LETIERS 
ZES,0 IGHTH TO TWO INCHES. 
ROMAN, RO UND FACE GOTHIC 
CE GOTHIC, HAIR-LINE 
FLATTENED | 


worn 


POINTED « RSED 
tt FOR BRANDING IRONS. 
\STLOUIS ELECTROTYPE FOUNDRY, 


2 N. THIRD ST LOouIS.MO.* 











EBER JR. 
Gasoline Engines 


are the outgrowth of 19 years of 
engine building. Notapproached 
fc retrength, safety, simplicity or widt) 
of duty Valuable for s score of farm 
duties. Any boy «an run them. 21g full horse power at less than 6 c's 
perhour. Tested and ready for action upon arrival. Made to fit 
farmers’ needs. Other sizes up to 300b. p. Write for free ca‘a'orue 
WEGER CAS & “ASOLINE ENCINE ouran, 
Bex 225, Kansas City, Mo. 























HOT WEATHER 


MAKES — 


LOOSE SPOKES 


Repaired in a minute with 
Monarch Clamps. You can 
put them on yourself. 


10 CENTS. 








Steam and 
Hot Water 


Heating... 


An Encyclopedia of Practical Plumb- 
ing and Heating Work. By James 
J. LAWLER. 400 pages large octavo. 
Size 6x9 inches. Price $5.00. 
This book is practical throughout, 
Its aim is to impart information 
that ‘practical men can utilize in 
earning their daily bread and but- 
ter. It is the ready key to prob- 
lems arising in sanitary and heat- 
ing work, and has already taken 
its place as a leading practical au- 
thority in this field. 


FOR SALE BY 
DANIEL STERN, - 69 Dearborn Street, - CHICAGO. 

















makes a close, hard durable repair. 


| Neen brick and stove linings can in no way be repaired so quickly 
and so thoroughly as by the use of Dixon’s Stove Cement which 


JOS. DIXON CRUCIBLE OO., Jensgy Crry, N. J. 









Ask for booklet 18-1. 
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The Paragon Cylinder Washer 


“Paragon” defined means “a model of excellence.” That is why we 
call our washer ‘“*Paragon” and because it is superior to all others 














The ‘‘ PARAGON ” has a revolvirg cylinder inside the tub, operating on the 
same principle as all laundry machines. The tub and all parts coming in contact 


with water are galvanized steel, which eliminates the possibilities of the tub ever 
leaking, a condition which is very exasperating to users of the wooden tub wash- 
ers so generally used. There are no heavy gearings to get out of order. It can 


be operated by a seven-year-old child. It will wash twelve shirts or their equiv- 
alent in twelve minutes. 
We will ship to any responsible dealer answering this advertise- 
ment one of the “Paragon” Washers on 60 Days’ Trial, same 
to be returned to us at our expense if not found practical. 


PRICE TO THE DEALER, $5.00 EACH, DELIVERED 


J.M. GAGAN & CO. sens. 270 to 280 Dearborn St. Chicago 











= 


Wes ie 


eee LL A TH 


FOX SHAVING SETS 


Every article in this set is guaranteed. 
The razor is a Fox, which is known all 
over as the best made. It retails for $3.00. 


FOX CUTLERY Co. 





Manufacturer of King 
Carpet Stretcher,Tack 
Hammer, Tack Puller, 
Mincing Knife, Carpet 
Beater, Clothes Line 
Holder, Broom Holder, 
Tea Pot Knobs, Etc. 


Sitterly Novelty Works, Auburn, N. Y. 


THE LEONARD 
CATALOG CABINET 


Offers the Best System for ihe care of Catalogues. 












DUBUQUE, IA. 















Made of Oak, front 








quarter-sawed and 








7 





HOOKS. 


For Conductor Pipe. All Sizes. 


For BRICK or WOOD. 


Made of the best malleable iron and 
first class every way. 


BERCER BROS. CO. 


OFFICE AND STORE, 237 Arch Street 
A 00-02-04 Bread Street 
FACTORY, 3114-16-18-20 N. 17th Street 
PHILADELPHIA. 


highly polished. Size 
32 in. wide, 24 in deep, 
63 in. high. Has com- 
partments for every 
size of catalogue. 
Every space is num- 
be and catalogues 
are arranged in the 
space they fit closely; 
catalogues are then 
a the s°me num- 
er as their space, 
and same number en- 
tered on the card in- 
dex with titles. There 
is also a cross index 
for articles. This 
system is the out- 
growth of 4 long ex- 
perience and the 
benefits derived from it are enormous. Send 
for colored circular and full description. 
Price, with the two Card Indexes... .@285.00 
Price, with Leonard System for buy- 

GED Go cocccccesesdées coocesce 35.00 


LEONARD MANUFACTURING Cco., 
34 Market St., Grand Rapids, Mich. 







































ae 





3 Has a Host of Friends 


Therefore every dealer who wishes to please his 
customers should carry a line of the ‘‘Buckeye 
Decorative Home Paints. The long 
list of good points of this paint creates a de- 
mand for it everywhere. OUur book of Paint 
Points on application. 


BUCKEYE PAINT AND VARNISH CO. 








American Family Scale 


BEST IN THE WORLD. 








TOLEDO, OHIO. 




































acatiiieans 


Some Brands 


of Mixed Paints may be all right, 
Mr. Dealer, and then they may 
not. Is it not good judgment to 
lay in a stock which you know 
is right in both quality and 
price? We make such a paint 
and request your writing for 
literature and terms. 


THE FOREST CITY PAINT 


@ VARNISH CO. 
CLEVELAND, O. 








it is made of STEEL, TIN 
or BRASS Scoop Top. 


A most beautiful and attractive scale for al! 
purposes. Beautifully enameled, ornamented 
and striped. Weighs W unds by ounce<« 
Occupies but little space. light and easily 
moved. It can be regulated by turming the 
brass screw on top. tis always ready and 
easily understood. It is a convenient scale to 
use, nd has no weights that may be lost. You 
can look this one in the face to prove its accu- 
racy without looking for weights Every scale 
examined before leaving the factory and war- 
ranted correct. 


MANUFACTURED BY 


AMERICAN CUTLERY Co. 
CHICAGO, ILLINOIS. 
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REPAIR 


Stove Rods, Paste, Stove Putty. 
Steve Knobs, Pipe Dampers, Mica, Etc, 


IRS ct STOVES 


Wm. T. Dust Co., Detroit. 











aR ALL STOVES AND RANG&S 


f\ U.UINAULIN, 


® 316-318 NORTH THIRDS) 
ST.LOUIS MO. 














Leading Stove Founders give Kelly's Facings preference. There is a reason—you can 
be assured of the same uniform treatment. No order too large for prompt shipment; no 
order too smal! but will receive best attention. 

Most successful stove founders use our Heavy Stove Plate Facings and Kelly's Pre- 
red Charcoal as a return facing. If you want to compete with these use our facings. 
he improvement in eppearance of castings warrants your giving our facings a trial. 

We import our Plumbago direct from Ceylon, saving middlemen’s profits and guaran- 


teeing genuineness. 


Tr FP. KELLY & CO. 


MANUFACTURERS OF BLACK LEADS, FOUNDRY FACINGS, SUPPLYS, ETC. 


544-546 West 22nd St. 
CHICAGO OFFICE: 
36 EAST HURON STREET. 


NEW YORK. 


MILLS IN 
NEW JERSEY, PENNSYLVANIA, ILLINOIS 














The handle is enameled wood, will not heat, rigidly 
clamped and cannot come off. The spring is not 


UNGLE SAM DAMPER! Dimer er 


FURNACE PIPE DAMPER. 


SAYRE STAMPING CO. 


affected by heat. The stem is a steel rod, all one 
piece and nothing to fall apart; pointed and easily 
driven through the pipe. The Damper Plate is 
made of cold rolled pickled steel, corrugated to 
i stiffen it and to prevent warping. We call special 
attention to lightness and strength of these Damp- 
ers and their desirability for FURNACE pipes. 


“The Difference in Weight Pays the Freight.” 
Ask Your Jobber for the ** UNCLE SAM.” 
Sole Manufacturers, SAYRE, PA. 











Champion Stove Clay 


The only Stove Lining made of crucible materials, 

Packed in 2% Ib., 6 lb, and 10 Ib. pasteboard boxes 
and also in bulk. 

Order it from your jobber. 

The best and most refractory lining made. 


Bridgeport Crucible Co. 


BRIDGEPORT, CONN. 
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The Milwaukee Pattern Works 


Sketches and Designs for 


STOVE AND HEATER WORK °*xints. 


Correspondence Solicited. 
805-507 Cedar Street, MILWAUKEE, Wis, 




























W eliet Stove P Altern c. 


1110-1112-1114 State St. 
QUINCY, ILL. 














Ghe GEO. W. COPE 
STOVE PATTERN WORKS 
Cor. Brush @ Woodbridge Sts. 

DETROIT, MICH. 











DO YOU WANT 


STOVES 


AND 


HEATERS 


that are easily sold and STAY 
SOLD. We have been very suc: 
cessful in designing patterns for 
such. 


T’Gobeille PatternCo. 


CLEVELAND, OHIO. 


PATTERNS 


FOR 
STOVES—RANGES—FURNACES 


SEND FOR CUTS. 


Mersfelder Pattern Works 


Pearl and Ludlow Sts., Cincinnati, 0. 























100 Tinners 
Patterns 


Complete for 
eee e 


Sent Postpaid on 
Receipt of Price. 


DANIEL STERN, °° Beschere 8 




















HOT AIR. 





THE YANKEE EXCELS. 


<n 


holes are punched on each side of pipe. 


without charge. 


THE YANKEE (itc'se:) DAMPER. 


SMOKE PIPE. 


Above All— Cheapness—a dealer cannot possibly make dampers as 
cheaply as we sell the Yankee. Easily put in and taken out of 
pipes. Stiffest, quickest-working and neatest damper on the market. 


It is impossible for this rod when in position to move either way. 


ROD POINTS: Has wood enameled handle. Wood handlecannot 
ceme off. Washer and spring cannot fall off the rod. Same size of 
Rod is made of in. cold- 
rolled steel and slips into damper very smoothly. Sample sent to any 


The S,M. HOWES CO., Manufacturers, 40-46 Union St., Boston, [lass. 
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BLACK SILK STOVE POLISH . 
, IT 1S BLACK : 
G iaaueneee™ IT 1§ GOOD iy 


BUT ONLY THROUGH REGULAR JOBBING AND RETAIL 
TRADE WHOSE ORDERS ARE SOLICITED. 


LTE wre. oy THE BLACK SILK STOVE POLISH WORKS (Qi7ys uae 
—— LEWIS D. WYNN, PROPRIETOR | i 

















, Com, , my BARKEEPER'S | oy 
Polishers and |\ueerue ff — 
Platers Supplies} |W ccePERS Scmlneed | een. | 

| FRIEN 1) ~ocerensiagapaael reliable’ Found ry 





EVERYTHING FOR 
POLISHERS and PLATERS. Sees | ee oe. oe 


Nickel Anodes 

Double Nickel Salts 

Single Nickel Salts 

C. P. Cyanide of Potassium 


easier than with , 
anything else. THE 


Price 260 perib. | S. Obermayer Co.. 


CINCINNATI, OHIO, 
CHICAGO, ILL. 


manufacturers 


Let us send youe 
free sample. 


GEO.WM.HOFFMAN, 








Carbonate of Copper (ry or moist) a "4 “Everything You Need 
Turkish Emery Son | ae ee 
Emery Cake FOR SALE BY PLUMBAGO GRAPHITE. 


JOBBING TRADE. Catalog Sent on Application. 





Tripoli & Crocus Compositions 
F. B. STEVENS ty A J. F. LEWIS, Cisco, UL, wri, 


ee “I cannot get along without The American Arisa’ 






































OUR LATEST—NO. 460. 
Standard Oven Thermometer 


Send for Sample. 


HELIOS-UPTON CO., PEABODY, MASS. 


Or HENRY GLEASON, Agent, 258 Broadway, New York 














ACME OVEN THERMOMETERS 


THE BEST IN THE MARKET. 
STYLE “Cc” GIVE THEM A TRIAL. STYLE “D” 


MANUFACTURED BY 


THE 


EVANS STAMPING 
& PLATING (0. 


TAUNTON, - MASS. 


C. H. MATTHEWS, Detroit, Mich. 
(Western Agent.) 





2%-INCH DIAL 








2%-INCH DIAL 
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ROOFING TIN 


MADE 


en F process. 


The MF PROCESS of manufactur- 
ing roofing tin originated -in 
South Wales two generations 
ago; from that time to the 
present the product of the MF 
PROCESS has been the most reli- 
able and hence the MOST FAVORED. 

Recently the NEW METHOD by 
which terne plates are finished 
in a manner that gives further 
protection against corrosion has 
been combined 
PROCESS. The result of this 


N. M. 


AMERICAN TIN PLATE CO. 


BATTERY PARK BUILDING, 
NEW YORK, WN. Y. 


MARQUETTE BUILDING, 
CHICAGO, ILLS. 


with the MF 


combination is the U. S. EAGLE 

















238 Oregon Street 








PAWLING *& HARNISCHFEGER 


TROLLEYS 


Strong—Serviceable— 
Easy Running 


CAPACITY TO 10 TONS 
BULLETIN i2F TO ANY 


. MILWAUKEE 











- ces unmet arcimaee THEM ALL 





The 0.K. Stee! Brake. Patented March 28, 1901 


Made in sizes to form 10 gauge and lighter. 
Cost only half as much as CAST IRON. 
It will take cast iron of three times its 
weight to equal it in strength. 


SOLD BY—H. Weiss & Co., ® Cliff St., New York, N. Y.; 
Janney Semple, Hill & Co., Minneapolis, Minn.; C. Sid- 
ney oe at ge , St. Louis, Mo., Kansas City, Mo., etc. ; 
ill. Roofing & Sup ly Co., Chicago, lll.; New Orleans 
=eaeng and Metal 

& Steel Co., Houston, Texas; D. H. Allison, Denver, 
Colo.; Holbrook. Merrill & Stetson, San Francisco and 
Los Angeles, Cal. 


WILL NOT WARP LIKE WOOD. 


vorks, New Orleans, La.; Peden Iron 


DREIS:. ANDREWS & KRUMP, Mfrs., 3214 South Halsted St., CHICAGO 








CORRUGATED 
IRON AND STEEL 
ROOFING, 


Eaves-Trough, 
Conductor Pipe, 
Galvanized Sheet, 
Tin Plate and Gutters. 


Write for Prices 
and Catalogue. 


THE GARRY IRON 
& STEEL C0. 


CLEVELAND, OHIO. 


Manufacturers Roof Paints and 
Mortar Colors. 





BUR TON’sS 
FUEL 
ECONOMIZER 


Attached to a stove pipe 
Saves more fuel and 
radiates more heat 
tht why other stove pipe 
attachment 





AN EASY SELLER. | 








Assertions Backed b 
1? Guarantee. 


The W. J. BURTON CO., Detroit, Mich, 


i 

















Improved Quick and Easy . 
Rising Steam, Electric 
and Hand Power 


LEVATOR 


KIMBALL ELEVATOR CO. 139 Vincest St., Cleveland, 0, 














THENO. 5 FIRE POT 











ASK YOUR DEALER FOR THE 


GEM Soldering Furnace 
AND YOU WILL MAKE NO MISTAKE. 


‘Always ready—No Smoke—No Odor—No Notse— 
Unexcelled— Unequaled—Unrivalead— 


Safe—Sure—Durable. 


THIRTY YEARS EXPERIENCE. 





MADE ONLY BY 





has been imdaily use 
for 14 pears and is 
today the favorite with 
thousands of ‘dfight 
mechanics. It has 
many advantages 
“that make it indis- 
r pensable to the up-to- 
‘date workman. Try 
/ one. Your money™back if it does not 
“please. Your nearest jobber will sup- 
| ply at factory Price, or we will ship 
direct upon rée@¥ipt of $4. 50. 
Our cataléfis free. 





$4.50 Net. 





BURGESS SOLDERING comme CO. | Clayton & Lambert Mfg. Co. 


DETROIT, MICH., U. S. A. 









































THE AMERICAN ARTISAN AND HARDWARE RECORD. 93 


LA GROSSE STEEL ROOFING AND CORRUGATING CO.,La Crosse,Wis 


MANUFACTURERS OF 


FAVES TROUGH, -- ae ELBOWS, MITRES, 
sway HANGERS, CUT ‘OFFS, 

CONDUCTOR PIPE “== Seu 

| mrsees . SIDING MATERIAL. 


ilicre pon JUST OUT ante FoR 


CATALOC NEW 200-PAGE ILLUSTRATED CATALOG 


eT GENERAL CATALOGUE “B” ‘FRF® 

































Eave Trough, DESCRIBING Steel Roofing (All kinds), 
Cenductor Pipe, Galvanized Elbows, Brick Siding, 

(Round or Square) * (Round and Square) Rock Face Stone Siding, 
Wire and Steel Hangers, Cornices, Beaded Iron, 





Conductor Hooks, Ornamental Stee! Corrugated Iron, 
Trimmings, Solder, Ceilings (A Specialty Tin Plate, Etc., Etc. 


OUR ILLUSTRATED METAL §=MILWAUKEE ee ne co., 


CEILING CATALOG WILL 
BE READY JULY 6TH _ MANUFACT MILWAUKEE, WIS. 





















_youreave 
trough 
and make 
frost- 






THE AULD & 
CONCER CO. 


oe, mame 





Pproof,and 
neat. 










oF mare, 
ERS’ in, OE 





Biya pair of Bisho ‘3 Kave Trough 
-{/Eud Formers. Order : ee jobber 
or from me; price $1.00. 


@.-£. BISHOP +: Dowaglac, Mich. 


Is practi- 
cally indes- 

















The American Ventilator 
‘is simple, handsome, durable afd "@iGtive. It is guafanteed 


to exhaust more cubic feet per hour than a latge majority of 
Os I Pe ath a tat a Ay 


. IT GIVES RE LVEF 

from the unhealthy condition of close and overheated rooms. 
It keeps the atmosphere in a residence, cool and refreshing 
during the hot summer months, 


American Steel Roofing Co., 












MIDDLETOWN, 
OHIO. 














JOSEPH COLBERT, MISHAWAKA, IND., WRITES: 
Kindly cut out Advertisement of Tinner’s Tools Wanted. Your ad has done its work 
well as I have had replies all‘the way from 4 to 1000 miles away. Accept thanks for same. 
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THE ease OF TNE 
LLERS FI THE = ALIN NGS 
HE MOST POPULA TAL CEILIN LINGs 
EIR CONSTRUCTION IS Rion, P ty 
THE PRICES ARE RIGAT | 


EVERY THING RIGHT: 
|< WRITE FoR OUR NEW ART 
| SPECIALTIES: | 
J) CORNICE, alee tad Lata wd Ere: 


- > 
a tae ce ER, RO OS RS ee 


ae 


rs 








not take Canton Meial Ceil. 
inge in your business as a side line? 
They will immediately become a source 
of profit and in time may become your 
main line. Easy to put up “because the con- 
struction is right.” Made in a series of beau- 
tiful classified designs. Our art metal 
eatolog is yours. Write for it. LOOK FOR THE STAMP 


The Canton Steel Roofing Co., OSBORN’S 
CANTON, OHIO CUARANTEED 
New York Office: : ’ : 1c OLD STYLE 


167 

23d which insures the most thorough sat- 
w. isfaction and serviceability in roofing 

St. plates and has no equal. It is always 


‘2 
3 


uniform and evenly coated with a rich 
coating by’ our special hand dipped, 
palm ofl] process. 

There are no wasters sold under thie 
brand. 


THE J..M, & L.A. OSBORN CO. 


CLEVELAND, OHIO 























FRIEDLEY @ VOSHARDT 


194-202 MATHER STREET, CHICAGO 


A iat foycangoess 


— 


MANUFACTURERS OF - 

. Sheet Metal Architectural Ornaments, Art Metal 

Ceilings, Zinc and Bronze Statuary, Finials, 
Cresting, Etc. 


A FULL LINE OF ROOFING, GALVANIZED IRON, CORRUGATED IRON, SHEET 
COPPER, CONDUCTOR PIPE, GALVANIZED SfEEL TANKS. 





Sigs sn oe dite asics 





ra 
ans 


=, 2h — suatebiniay . , 
4 ~~ — = = ; eee ti ~ = ra 
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O. C. Jamison, Homer, Il!., Writes : BROUGHT GOOD RETURNS” ABE TOURNAL BAY" 
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We Are Headquarters 


fOr 





Painted and Galvanized 


Corrugated Sheets 


ROOFING and SIDING | 
Quick Shipments. 


THE BERGER. MFG. co. 


CANTON, OHIO 
























aoe 


TRADE MARK 


Xie’, 


WRITE US FOR CATALOGUE AND LOW PRICES ON GEST 


STEEL ROOFING, CORRUGATED IRON, ETC., 


We are ~e: manufacturers of these 
goods and can save you money. 








% Ce | SYKES STEEL ROOFING CO, or ites.chis 
REGISTERED S | 

FOLLANSBEE BROS. CO. suns 4 

Pittsburga Chicago 





SEEGER’S | 


INVINCIBLE RAIN WATER | deo berperen os 
FILTER AND a | 
STRAINER | 














CurT THIS OUT 















nea Ey Ponee THE American Artisan and Hardware Record 
iron, 26 in- 69 Dearborn Street, CHICAGO 
ches high, 


12x14 inches Please send us Tue AMERICAN ARTISAN each week for three 


wide. Can 
be taken 
apart with ease. 
So constructed 
as to prevent 
worms, bugs, leaves 
and dirt getting 
into your drinking 
water. 


Doctors recommend it. 
Architects specify it. 


Write for prices and territory. 


CHAS, SEEGER, 


BRIDGEWATER, SOUTH DAKOTA. 


months. At the end of that timé we will remit Two Dollars for one 


year’s subscription, or 50 cents in case we decide to discontinue. 
SILI ~__Svaeoendysdisressdlharerenedgnnnentendadheienerieadidintiiamemmnraicianedsnatiestnduaaaiae 
ADDRESS 


TOWN........... NO 7 ET: sdikieeies 
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STAY-IN FLUE STOPPER 


BRASS FINISHED. NICELY DECORATED. 




























We consider it the Best on Earth and it is sold 
with a positive guarantee to be absolutely soot 
proof. It cannot be pulled, jarred or blown out 
of the flue hole. 


STUBER & KUCK, PEORIA, ILL. 























X . ; M 
SZ ES 


burned it ape GA EE 
A fall naw ed 


and Substantiate this claim 














. Peed 
| by all the teat [aa ee Stores. 
| : 
) 
, 





ae PR al 
WARE a8 ee peat oie ae 




















Absolute | soetce 5 ok, Soe 
ange eT SAE 
Double 





T 
ii 




















or ) 
| CASH REGIST 
THE STANDARD 
CASH REGISTER 


Has.no peer among Autographic Regis- 

ters. Every up-to-date Retail Hard- 
ware merchant should have one. They 
are low priced and more uséful than 
high priced key registers. Write for 
particulars to-day. 


J. N. BIDDLE & CO., 


6049 Ellis Ave., CHICA 











HAYSTACK 


‘COVERS * 
Save the Hay and Grain, 
Write Sen on 


cal goods. ¥ 
yoy ty ENT Atolls Mite 








You 


Buy the Stock 


The Warren Shelving 


WILL SELL IF 


| —s 4, D WARREN MFG. CO., CHICAGO 














Little Journeys. 

Little Journeys to lake re- 
sorts and‘ mountain homes 
will be more popular. this 
ummer than ever. Many 
Live already arranged their 
summer tours via the Chica- 
go, Milwaukee & St. Paul 
failway and many more are 
ing to do likewise. Book- 
ts that will help you to plan 
your vacation trip have just 
been published, and will be 
nt on receipt of postage, as 
llows: ‘‘Colorado-Califor- 
nia,’’ six cents, ‘In Lake- 
land’’and ‘‘Summer Homes,”’ 
six cents. ‘‘Lakes Okoboji 
and Spirit Lake, ’'four cents. 





F.A. MILLER, General Passenger Agent, Chisago. 










nr 
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COMING 


EVENTS CAST. THEIR 
{. Drop us.a line—a letzer-—agr just a request. for cata- 
* icgg Write. ngpreat, office. 
you're a sd dealer or a State St. 






1 re money 18 more casily made by selling 

goods. 
| Even if you dont order—you may learn something 
about the best Enameled Steel Ware and Tinware made. 


SHADOWS 


BEFORE 


NATIONAL 


ENAMELING & SFAMRING GO. 


NEW YORK BAL FIMORE 
CHICAGO . 
8T. LOUIS NEW ORLEANS 
MILWAUKEE 





: oer = = 















Write for our 
Printed Matter. 
It will MORRILL'S*HERCULES P 
interest you. PATENTED MAY ¢,1902 
. yw 
CHAS. MORRILL TRADE @ BIO MARK 
271 Broadway, New York 














Slow does this strike you for 


VACATION 


4 Days Lake Trip $13 


Chicago to Escanaba, Mich. and Return. 


7 Days Lake Trip $25 


Chicago to Mackinac Island and Retarn. 
MEALS AND BERTH INCLUDED. 


Muskegon or Grand Haven $2.75 


retarn from Chicago 


Write about ft. 
&. C. DAVIS, C. P. As 
: Chicago, til. 











FRED HOEWN 
MR 


ee 
Agent ~ 












We are the sole manufacturers and there is no 
other sifter made that has the reputation or is 
any comparison to the Genuine Hunter's. 

e only Sifter with a loose cap pn the han- 
dle, so as to clean out the flour that accumu- 
lates in it while the Sifter is in use. 


The Best in the World 


Combined Mixer, Scoop, Measure. Dredger, 
Rice Washer, Pumpkin, Tomato, Wine, Starcb 
and Fruit Strainer. 


THE FRED J. MEYERS 
MFG, CO., 


HAMILTON, OHIO 







































market. 





201 and 203 Market St. 


Improved Farmar’ $ Friend Cream Separator. 


The simplest device of its kind on the 
Made of heavy tin plate. 
“Model” Fruit Evaporator. 


A highly satisfactory Evaporator for family [i 
use. Can be used on an ordinary Cook Stove. Nae 
Hardware dealers wanted as agents. Write for Prices — NM 


Blanke & Hauk Supply Co., 


= ocrenmuchanael ARTISAN AND HARD wae CORD 





ST. LOUIS, MO. 














Pat. Auge'i5, 1609. 
Pat. Nov. 14, 1900, 


Not Just As Good But THE BEST 


18 OUR CLAIM FOR 


The Star Gream Separator 


A trial order will convince you; If not, return 
goods to us at our expense.. Your jobber will- 
supply you; If not, write us for prices and cat- 
_Blogue showing our complete line of 


“SEPARATOR AND’ DAIRY” SUPPLIES.” 


LAWRENCE MFC. CO., ‘Toledo, Ohio. 











SURPRISE CREAM SEPARATOR 








= We 


i ye > 


2, 
~~ 
-_, 





Bi 


eiat 


Amd 


A Labor-Saving Device for Taking 
Care of Milk and Cream. 


Made of heavy tin; durable—works thor- 
oughly—does 
and hard work—keeps milk and cream 

“+t ate *” CJean;-“not’:-expensive-—not .-complicated.. _~_- 
J Made in six sizes; every one guaranteed. 


away with crocks, pans 











SEITHER-CHERRY CO., Keokuk, lowa 





BRISCOE MFG.Co. 


DETROIT. 








“Ea; e” Brand pee Rivets and Burrs 


STANDARD FOR QUALITY. 


(Lake Superior Copper) 


——-MANUFPACTURED BY— 


THE PLUME @ ATWOOD MF G. CO. 


29 Murrey St., NEW YORK 


196 Lake St., CHICAGO, ILL. 








THE CLARK NOVELTY 60. 


Rochester, N. Y., U. S.A. 


Contractors and Manufacturers of 


Metal Specialties 








BRASS FAUCETS of ans size, styte or 


LIGHT MACHINERY; © 
SPECIAL TOOLS, ~-. 
AIR COMPRESSORS, 
SMALL BRASS PARTS, - 
PATTERNS, MODELS, 
EXPERIMENTAL WORK, ETC. 
The Manufacturing of : 


description is one of our Specialties. 





The BOSS , SEPARATOR 


The most complete device for 
handling milk winter and sum- 
mer. No mixing of milk and 
water. Thousands were sold last 
year, and many more will be sold 
this year. 

Write at once for descriptive 
circulars and prices. 


Bluffton Cream Separator Ce. 
BLUFFTON, OHIO. 








PATENTS 


ptly obtained OR NO FEE. Trade-Marks, 
veats, (Convrights and Labels i 
YEARS’ PRACTICE 
Sead md-l, sketch or pheto, for free report 
om, Fatentah lity. All business confidential. 
K FREE. Explainseverything. Tells 
How to Obtain and Sell Patents, What Inventions 
Will Pay, How to Get a Partner, explains best 
mechanical movements, and contains 300 other 
subjects of importance to inventors. 


yes 
H, B, WILLSON & CO. atch. 


869 F Street, N. W. WASHINGTON, D. 6. 








, IF sob Te 


$3522 SAVED 


TO ALL POINTS EAST AND WEST 


Weta 8s. 4° mane 


Commencina MAY 111w 
Improved Daily Express Service (14 hours) between 


DETROIT ano BUFFALO 


Leave DETROIT Daily - - 4.00 P.M. 
Arriveat BUFFALO . - - 8.00 A.M. 
Leave BUFFALO - 5.30P. M. 
Arrive at DETROIT - 7.00A.M. 
Conn with Earliest trains for all tein SEW 
yor«, TERN and pad ENGLAND STATES. 


Through tick etssold -t- = Send 2c. for illus 
— o_o 


gees rounder, 3 bore gy ft Be Seton 
and Niagara Falls. 


please buy a local 
ticket to © Buffalo or Detroit, and 
transfer charges from depot to w 
doing this we will save you tea 00 s any 
point East or West. 
A. A. SCHANTZ, G. PT. M., Detroit, Mioh. 

















“The man who whispers down a well 
About the goods he has to sell, 
Won't reap the golden, gleaming dollars, 
Like one who climbs a tree and hollers."’ 

















































THE. AMERICAN : ARTISAN AND HARDWARE RECORD. 





“NEVERTURN SCREWDRIVERS” 


Made of Bo-Ras-Ic Steel with a steel rivet running 
through the handle, ferrule and blade, making it 


im sible to turn in the handle. The best low priced screw driver on the market. 


Send for our Green Book of Hardware Specialties for particulars and price. 










SMITH & HETMENWAY CO. CORP., UTICA DROP FORGE & TOOL CO., 


Mfrs. of Cutlery and Hardware Specialties, 


Mfrs. of Nippers and Piyers, 


29 BROADWAY, NEW YORK CITY, NEW YORK, 





LOOK FOF "NEVERBREAK SHOVELS earenreo 





You will buy only these, once you know them. 
They are remarkable for Strength, Leverage and 
Durability. («‘Never-Break’’ Steel Spiders, Griddles, 
Kettles, etc., made at the same stand.) 


THE AVERY STAMPING. co. CLEVELAND, OHIQ. 


Makers of ‘‘*Never-Break’’ Goods 








RICHARDS DOOR HANGERS 


HOUSE, 
BARN, 
WAREHOUSE, 


and 


FACTORY 
DOORS. 


Automatic Fire Door Fixtures, 
Sliding Store Ladders, 
Specialties. 








WRITE FOR NEW 56-PAGE CATALOGUE. 





RICHARDS MFG. CO. 








AURORA, ILL., U. S. A. 


“Vankee”’ 


Screw Drivers xo. c-rroner. win su ence 


HAVE NO 
EQUALS. 


THEY ARE No. 1i—RATCHET, Right and Left Hand and Rigid. 




















TOWER MFG.CO. 





MANUFACTURERS 








SOLD BY 
LEADING 
JOBBERS. fq No. I5—RATCHET, With Finger Turn on Blade. 


Send for 
“Yankee”’ 
Tool Book. 








No. 30—SPIRAL RATCHET, Right and Left Hand and Rigid. 


North Bros. Mfg. Co., Philadelphia, Pa. 








ULLERY & JONES, GIBSON CITY, ILL., WRITE: 
** Please take out our ad for Tinner and Plumber, as we now have 
& good man. We find that your paper reaches the craft a}l right.” 











Learn to Wipe a Good Joint 


——————— 


There can be no such a thing-as failure for 
those who follow my instructions and methods 
in joint wiping. I guarantee tO teach any man 
with ordinary intelligence in three to five weeks 
to wipe a tight, smooth joint. Those who have 
trouble in making first-class joint« can become 
_— ct. Do not neglect this opportunity to 

earn the most important part of your trede. 
Your standing as a workman depends upon tne 
kind of a joint you make. 

Full instructions by mail until you are satis- 
fied with the work. Will return money if you 


fail tolearn. 
PRICE, $5.00 
F. W. WHITE, 


6th & Adams Ave., Chariestown, fii. 








Compartment Sleepers 
Standard Open Sleepers 
Palace Parlor Cars 
Table d’hote Diners 
Luxurious Day Coaches 


Are some of the many features 
of a trip over the 


Big Four Route 


CHICAGO 
to INDIANAPOLIS ona 
CINCINNATI 


Ask for T ckets via the ‘Big Four.” 


J. C. TUCKER, G. N. Ae 
238 Ciark St., Chicago 
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Tea 
Kettles 


Stove 
Kettles 


and all other vessels 
necessary to equip 
the wel arranged 
m kitchen 


Rie aay Manufactured by 


Blacklock Foundry 


SOUTH PITTSBURG; 


TENN. 








“SPERRY'S SUGAR KETTLES. 


Light, smooth, full measure and guar- 
anteed perfect. Made from original pat- 
terns. Metal, the right kind in the right 
place. Ask your Jobber for them or write 
us. . 


D. R. SPERRY & CO., 
HOLLOW-WARE FOUNDERS, 
BATAVIA, ILL. | 












387 Wew York St., 





Approved Postmaster General. Storm and 
Dust Preot Cheapest, considering quality. 


Are you, or are you not, making yt 
tions for aciting ur svare of the 2, 
boxes of this k that will be sold before 
May, 1904? In either case, write. 


ROESCH MFC. CO. 





Roesch Automatic 
ural Delivery Mail Box 


19 INCHES LONG. 10 INCHES HIGH. 
8 INCHES WIDE. 


Plenty of room for such papers as the 
Ladies’ Home Journal. 












AURORA, ALL. 











IDEAL 
RURAL MAIL BOXES 


Fr. ©. FOLSOM, 


Are being used all over the 
U. S. Perfect in construc- 
tion— neat in design—best 
material — good workman- 
ship. 

For other information 
write to manufacturer, 


SOUTH BEND, IND. 











“HERCULES” 


Punch Is very strong 
Frame being made of semi-steel, punch 
of best tool-steel, and all parts interc ble. 
Will punch one-quarter inch hole. Can be had 
in six pmo sizes wanted. 50 pounds 
pressure on the —_ Seeneee — 
pounds punching . unds 


to 2,000 pounds 
punching force. 


PATENTED MAY 16, ‘02 










Set of three 
dies furnished 
with each punch. 


















a 


SAND FORK 





This Returner 
will retarn car- 
rier and fork 
beforetheteam 
can turnaround 


“ = hard —_ 
trip rope, AGENTS WantE 
NER CO., Box G, independence, fa. 











A CITY WATER SUPPLY 








FOR COVNTRY HOMES 























ft The Horigan Water Works System delivers 
| water from well or cistern to every part of 
the house and grounds. 

| windmill, gasoline engine or hand pump.’ It 
enables you to place plumbing in homes which 
have heretofore been without it for lack of 


water service. Send for circulars and prices. 


| Horigan Supply Co. St. Joseph, Mo. 






Can be used with 
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—Perfect Working— 
Model Wrench 

















Exact Size of Cat. 


Ebony, Ivory, Coral or Amber Handle, $2.00 per 
doz. Pearl or Stone Handle, $3.00 per doz. 


We will send two dozen assorted in a hand- 
some plush lined cherry tray to any dealer, 
on consignment, to be returned at our ex- 
pense if foun: unsalabie. We could not do 
this if they were not the best selling novelty 
in the hardware trade. They are now sold 
by over 2,00) hardware dealers in the U. S. 
It costs you nothing but a 2c stamp to try 
them. Drop us a line and we do the rest. 


DAVISON MFG. COMPANY 
110 Front St. BROOKLYN, N.Y. 





















J. K. SCHICK, Pairbury, lil., writes: 
“Your paper bas furnished me 


_ with more than tenmtimes the value 
of its cost.” 














‘sz ~ 





_E. R. Gardner, Monticello, la. writes: 


“We take your paper and think it 
the best magazine ever published of 
its kind.” 


NEW bs ‘SERVICE 
FRENCH LICK 


AND 


WEST BADEN SPRINGS 































That the, K, WASHING MACHINE 


wy is the best made, the lightest running and the 
b most attractive washer on thé market? Are you 
selling it? If not, why? Every first-class dealer 
should sell it, because it is made of the best 
materials, by the best mechanics that can be 
obtained, and every one sold will sell another. 
Write us for Cireulars and apa * 


H. F. BRAMMER MFG. (0. aveabouictows 



















MONON ROUTE 














A parlor and dining car now 
leaves Chicago at 12:00 o’clock 
noon, arrives at the Springs 
at 8:45 P.M. Leaves Springs 
9:00 A. M., arrives at Chicago 
5:55 P. M. Reservations at 
Monon Route City Ticket A 
Office, 232 Clark Street. 

Telephone Harrison 1245. 




































Ghe 1905 WASHER 











Perfect washer, 
No wear on clothes. 


ALTOONA, PA. 








Best made, 
Correct principle, 


FORTERMS AND TERRITORY WRITE 


The 1903 Washer Co. 
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WASHERS 


There is not a Machine 
on the Market to- 
day that is as 
satisfactory or 





i/ —— machinery to get 


out of order. 


They revolve on \. 
Ball Bearings, mak=. - 


iest running machine made. 
ADDRESS 


Johnson Block 





THE “1900” BALL. BEARING 


Simplest, does the work as well as The 
Easiest, our Washers. 3 Pe sm 
Most Efficient a a ving 
Machine for They Work on an Entirely New Principle, Machines Ever 
Washing There are no wheels, paddles, rock= nee 
i Clothes Eyer -ers, cranks or complicated nd 


ing them by far the’éas= “*\ 


THE “1900” WASHER CO. 


BINCHAMTON, N. Y. 






















OCEAN WAVE 


WASHER 


.Once Sold They Never Come Back 
EXCLUSIVE AGENCY GRANTED. 





Handsome, Well Made and Light Running, 
Adjustable to High or Low Speed. 


Write for particulars. 


VOSS BROS. MFG. CO. 
DAVENPORT, lOWA. 








ARE YOU WITH US? 
IF NOT, WHY NOT? 


3,000 | 
Live Hardware Dealers 


Are with us and say the 


White Li y Washing Machine 


is the best seller on the market. 
High Speed, Light Running, 
Handsome Finish and Guaranteed 
Only one dealer in each town can get them. - We 
will do some advertising for yon. 
Write for particulars. 


WHITE LILY WASHER CoO. | 
TOLEDO, OHIO. DAVENPORT, IA. | 
White Lily Washers Wash Lily White. 















MINERS’ LAMPS. 


For 30 years we have been 
manufactu lamps, 
and makea 
that a 
mare 
on it. Wealso make 
camped on and Drivers’ 
Lamp. GEORGE ANTON, 
Post Office Box 64, Monongahela, 7a. 


IMPROVED NATURAL STONE GERM PROOF 


. WATER FILTERS 


”  ushenn Zymotic Diseases hy pushing sale of 
these goods in your jowulity. 








EVERY FILTER IS GUARANTEED TO BE ABSOLUTELY GERM PROOF. 
“AMOLIVS UNO S3AVI1 11 NJHM YALA 1OdIUS V St YILTd ANBAR 


Ev PPE SR 
Price "hele os nd discountear are furnished upon a 
Manufacturers of Sanitary Stoneware °. 

tion. cttery Eetabtigbed 19m 


FULPER POTTERY co. 


FLEMINGTON- W. 
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“BOSS” wattin. 














Eleven Different Styles—tThirty-One Sizes 








Boss Corrugate& Cylinder Boss | otary 


Jobbers and dealers can get their COMPLETE ASSORT- 
MENT from us, and a better grade of machines, in either 
style. we are positive you ean not get elsewhere. WI 
GUARANTEE OUR “MACHINES SATISFACTORY. 
When making your selections remember THE ““BOSS’’ LINE. 


OUR BRANDS ARE: 


Boss External Gear Champion Rotary 

Boss Internal Gear Dietz Spiral Rotary 
Improved Globe Uneeda American Round 
Banner Cincinnati Square Western 
Standard Champion Standard Perfection 


ONLY GENUINE WHEN OUR LABEL APPEARS ON MACHINE 


Write us for our nearest distributing point to your 


city as also for latest prices and catalogue. Address 




















BOSS WASHING MACHINE Co. 


P. ©. Station H. CINCINNATI, O., U. &. A. 























Washing 
Machines. 


BEST IN THE MARKET. 
MADE WITH, BALL-BEARINGS. 
Have a Compound Lever Handle 
which greatly reduces the work of 
wash d vi 


rom back and lets the arms do the 


work wih ogres reduction in labor, 
Catalogue. 


Selese ho Agency. 
CLARK, QUIEN & MORSE, 
PEORIA, ILL. 








YOu 
Buy the Stock 
The Warren Shelving 


WILL SELL IT 




















If you arenot' handling the 


B. B. Rotary Boller Gearing Washer 


You are losing money. 
Best on the market, well made, light run- 
ing, powerful, durable. 


WORKS SO EASILY A CHILD CAN OPERATE IT. 


Why not let us tell you more about our machines? We make 
half a dozen styles. 


THE BENBOW-BRAMMER MFG. CO., 


sT. LOVIS, MO. 














THE RAPIDITY WITH WHICH THE 
BIGELOW’S 
WIRE FLY KILLER 


Kills but does not crush the fly makesita 

rapid seller. 

Extract from Medical Report on Spanish War 
Camps: “Typhoid fever gradually died out in 
the fall of 1898 in the camps at 
Knoxville and Meade with the 


PAT. JAN. 6, 1880. 










disappearance of the fly. and this 
occured ata time of year when in 
civil practice typhoid fever is 
generally on the ircreaxe." 

Send for prices and illustrated booklet. 


J.F. BIGELOW, Manufacturer 
WORCESTER, MASS. 
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Stanley Rule on Level Co. 


IMPROVED CARPENTERS’ TOOLS Sold by All Hardware Dealers 


NEW BRITAIN, CONN. 


, BABY HUR wOOD 
- Extra quality Crucible Steel of 7-32 in. diameter. 
; A handy little tool for the vest pocket, which 
will work a good sized screw. O00: 
(Cut Exact Size.) Made only in one size. $3. 5 Doz. 


THE HURWOOD MFG. CO. (INC.), Plantsville, Conn., U. S. A. 


IMieasuring Tapes 


Steel, Metallic, Linen, etc. Our Goods are Recognized as 
the Best. Tinners’ Rules, Magic Pattern Rules, etc. Send 
for Catalogue and Mention The American Artisan. 


Lufkin Rule Co. 


SACINAW, MICH. 




















DISSTON MACHINISTS? 4 THE CLEVELAND & suealue 


SQUARES. 


NO, 20 STEEL SQUARE. 


TRANSIT COMPANY 


CONNECTING 
CLEVELARD 


and BUFFALO 
“WHILE YOU SLEEP” 


















Tred | UAPARALLELED RIGHT SERVICE. NEW STEAMERD 
Inside and Out. “CITY oF BUFFALO” 
quay ett ce eet 
SUPERIOR - No. 20, Triple Steel Stock, Steel Blade, Graduated, 1-82-inch. 


NO. 31, Hard Cast Steel Square, not Graduated. 

No. 23, Solid Steel Stock, Steel Blade, Graduated, 1-1¢-inch. 

No. 30, Solid Narrow Steel Stock, Stee] Blade, not Gradugted. 
Squares 23 and 30 are similar in pattern to No. 20, and 

on account of the high quality and moderate price these two 

squares find a ready sale with the mechanics using this class 

of tools. 





SEE CATALOGUE FOR FULL LINE. 


Henry Disston & : omy = we le 


KEYSTONE SAW, TOOL, STEEL AND FILE WORKS, W. F. GERMAN, mm Agest 
PHILADELPHIA, PENNA. CLEVELAND, ©. 


Af. 28 5 as - Oey 














COPPER, 
VANIZED FE semi 


‘THE E. A. FOY Co. 
640 Main Street, CINCINNATI, OHIO. 
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THE TAYLOR & BOGGIS FOUNDRY 00. 


e 
CLEVELAND, a 
rs MANUFACTURERS 


ais 


LIGHT GRAY IRON GASTINGS 


— ree, Dampers and Damper Clips, 
Gas we Stevese Furnace Lamps, Molasses 
Gates, Letter Boxes, Hardware Specialties. 


A 











e 


























The Greatest Stove and Range 
Wagon Ever Built 


you 


Buy the Stock 






The Warren Shelving 


CNS iN 
i) Bao WILL SELL IT 


1 


Lowdown: Shartiie. ee. 














SHIPMAN, BRADT 4 Co. -- - BOE KALB, ILL. , 
HAS TWICE THE STRENGTH 


“TRIUMPH” a panhs 


SEND FOR FREE SAMPLES, TABLE OF TESTS AND ASK QUESTIONS. 


= o_o 


rm THE BRIDGEPORT CHAIN CO., Bridgeport, Conn. 


os OVER TEN MILES OF CHAIN PER DAY. WE LEAD. 

















THAT PAPER .IS THE CHEAPEST WHICH 
BRINGS THE BEST RESULTS IN PROPOR- 
TION TO ITS .RATE, NO MATTER WHAT 
THAT RATE MAY BE. 





























art 
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HOME PRIDE 


MALLEABLE STEEL 
The 3 a a YA AOR 


Heaviest 
and 

Best 
Material. 














The 
Richest 
Finish. 


The 
Most 
Econom- 
ical in 
Operation 


RANGES 


Not a Cheap Range, 
but Cheaper 

than the 

Cheapest. 


Flush, Portable 
Right and Left Hand 
20-0z. Copper 


Reservoirs. 


Portable Left Hand 
Elevated 


Reservoirs. 


Asbestos Lined 
Throughout. 


Steel Linings heavier than other family range bodies. Fire-box 25 Ibs. 
heavier than the heaviest. Smooth nickel front finish: has no competitor. 
Oven thermometer “a good talking point,” but does its own talking. 


Manufactured by 


~The Home Pride Range Co. 


MARION ; : INDIANA 
Sold Exclusively to the Trade. . . 

















POOODOOOOO OODOGOOOGOOOODO 


te WS ENTERPRISE "We wee ms 


with Patented & Styles for Hand, 


oma | Food Choppers (."~ 


ge TINNED -@e @ 


No. 3 $5.50 


- Raisin Seeder 
eo cat f } f 
No,. 100 chops 2 lbs. of Meat per minute $1.50 
No. 300 chops $ lbs. of Meat per minute $2.25 


bss on 88.60 Four Knives with each Machine . to. ne as 
Pine Medium Coarse Nut Butter Cutter 


Bone, Shell and Corn Mill <p Cold Handle Polishing 
IRONS 
Z E = 
Order from your Jobber Illustrated Catalogue Free 


No. 750 $8.50 The Enterprise Mfg. Co. of Pa. No. 82 $7.50 doz. 
N. Y. Branch, 10 Warren Street Philadelphia, Pa., U. S. A. San Francisco Branch, 105 Front Street 
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MicCLURE’S GENUINE CHARCOAL IRON 
RE-DIPPED ROOFING TIN 


WILL WEAR 
a TNT 
Not because it is gtaranteed to do so—but because it is made from the 
right material and in the right way. 
EAH SHEET GUARANTEED TO WEAR i5 VEARS. 


THE McCLURE Co. 
PITTSBURGH Sole Makers SAL ADELPHIA 
MILLS: WASHINGTON, PA, 





TWISTED BRISTLE END 
TMfein-warer cu-ot | “PULLMAN” CLEANING ROD. 


oe -_: t, ree § 
le. and cheapest - P ~ h 
. on the market. F 
The only singie Cut-off ' ; as O 
median Pipecnd which [a ae Bal 
ain and whic 

ean be used without extra bie a ances No. 505 
+ ae Are you selling 

them? 


In use Everywhere. This rod is made of twisted coppered wire 
Look for the [etal 


Tapes in All New and has a ringed handle and a twisted end of 
Buildings. 


ror | @ pure bristles. It is 27 inches in length and 


PULLMAN MFG. CO. furnished for .22, .32 and .38 calibres. 
Rochester, N. Y., U. S. A. 


We also make a large variety of other rods, 
| Y 
He EXCE LSIOR a2 ranging in price from 15 cents to 75 cents. 
FOR PACKING PURPOSES 
FOR PACK F. O. B. Your station. BRACKETS. Send for Catalog of 


. Fe " ng, d All Righ ; 
ste Senses nome San hand Con Wack Marea, Ch RIFLES, PISTOLS, SHOTGUNS 


% mn = TA LL CEILING S Your jobber has our Arms. 


We-have a variety and if you want 

















anything from an ordinary design to 
an artistic one, we can supply you. 


We can give you a metal ceiling just I STEV ENS ARMS & TOOL CO. 


adapted to your customer's room. 298 Main Street, 
Send us your inquiry and see +how CHICOPEE FALLS, MASS. 


nicely wé can fix you. 














The “Globe” Ventilater 


In Brass, per, Galvanized Iron 
iad wie Ghats Tepe for Saget 


Made of high-grade Tin and Galvanized Iron, will parposes. 
last. for years. e force of water cannot turn the : 


water back, requires no weight or catch on the 7s For Bera: Ventilating 


ley er to keep it tin place. Lever is short and can- ee 
not be broken loose by trying to turn it the wrong TT Mills, Pacteries 
and a ee ee Rooms of Every Character. 


way. 

PR on = ewe — working eee 5 
e case ins of a thin scoop or pan, the flat sur TH 

face of the tin docs not come in contact, consequent- Smoky Chimneys Cured. 

ly it is not liable to rust or freeze fast. 


Send for circular and prices to “(ilobe” Ventilated Ridges. Sead 
for Pamphlet. 


WELLING-BOWERS MFG, 6O,, =e Manetacre by 


LIMA, OHIO. : Globe Ventilator Co.,Troy,N.¥. 


Successors to WELLING MFG. CO., Columbus, Ohio. 


“A TKINS| “THE SAW THAT SELLS ITSELF” | 


os | When placed in the hands of the intelligen: 
A I. Ww A YS | mechanic, the Atkins High Grade 
: Silver Steel Hand Saw sells 
itself. You 


AHEAD") =. 


does the rest. 






































ATKINS ow a Steel Hand Saws, with perfection Handles, are warranted the 
; abe T Saws on Earth in Material, Temper, Grinding and Finish. 


‘E. C. ATKINS & CO., Indianapolis, Ind. 


WRITE FOR CATALOGVE AND PRICES 
BRANCHES: MEMPHIS, TENN, MINNEAPOLIS, MINN., ATLANTA, GA., PORTLAND, ORE, 30 Front East, TORONTO, ONT., ‘ 06 Reade St, MEW YORK C177 


\ 








